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Commitment ...  We  make  an  issue  of  it  every  day. 

.Jeanette  Bryant,  Luther  Keith  and  Darrel  Dawsey  are  the  future.  Bryant 
and  Dawsey  are  Detroit  News  Rosa  Barks  scholars  and  summer  interns.  Keith  is 
director  of  the  Minority  Institute  at  Wayne  State  University.  The  institute  is 
designed  to  recruit  the  best  and  brightest  into  communications.  'Che  Rosa  Barks 
scholarships  were  founded  by  The  News  and  Detroit  Buhlic  Schools  in  1981. 

The  institute  was  started  this  year.  Keith,  a  18  year  News  veteran,  is  on 
loan  to  WSU  to  launch  the  program.  We  expect  it  to  be  a  source  for 
talented  broadcast,  print,  advertising  and  public  relations  pros,  who  will 
help  change  the  face  of  our  industry. 

For  inlormut ion  on  vithor  pro^nnn.  vontnci  lion  linrn^i.  Fxocntivo  Fditor. 
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Illegal  aegregation  pervades  nation’s  subaidized  housing 


'  The  Dallas  Morning  News  has  just  been  awarded  The 
Associated  Press  Managing  Editors’  15th  Annual 
Public  Service  Award  for  our  eight-part  series  on 
federally  subsidized  housing  in  America.  The 
14-month,  47-city  investigation  by  Craig  Roumoy 
and  George  Rodrigue  documented  widespread 
discrimination  in  subsidized  housing  despite 
legislation,  federal  regulation  and  a  court  decision. 

Wit  Pomuig 

Nobody  beatsThe  Dallas  Morning  News  inthe  maning. 


There  is  a  chotee 
for  flexMliW  in 
TV  program  Mrangs. 


WEDNESDAY  NIGHT'S  GUIDE  FOR  PRIME  TIME  TV  VIEWING 


Take  Grids... With  Tribune  TV  Log  you  pick  the  format. 

Why  settle  for  a  one-line  grid  with  little  or  no  information,  which  forces  your  readers  to 
look  elsewhere?  The  selection  in  program  detal  from  Tribune  TV  Log  is  limited  (Xily  by  your 
imagination. 

Supplement  the  grid  format  with  any  type  of  rolling  log  presentation,  highlights  package, 
and/or  breakouts  you  wish.  Let  your  readers  see  prime  time  at  a  glance  vi#iout  having  to 
look  at  another  source  for  more  information. 

Choose  whatever  grid  format  you  wish  witfi  frie  guarantee  that  our  accuracy  remains 
unchanged.  We  gather  listings  information  the  way  you  gather  nevi«;  bte  of  phcning, 
checking  and  hustling.  Why  settle  for  one-liners?  For  more  information,  talk  to  any  of  fie 
newspapers  we  work  for  or  call  Tom  Beatty  at  1  -800-322-3068. 


A  division  of  Tribune  Media  Senrices.Inc. 
Roberts.  Reed,  President 

720  N.  Orange  Ave.,  Orlando,  FI  32801 
(305)422-8181 
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By  Doug  Borgstedt 


NOVEMBER 

23>2S— New  England  Press  Association,  Annual  Meeting,  Sheraton- 
Boston,  Mass. 


DECEMBER 


10>12— The  Washington  Joumaiism  Center,  Conferences  for 

Joumaiists,  The  Economic  Outiook  for  1986,  Watergate 
Hotel,  Washington,  D.C. 

JANUARY 

SB— ANPA  LatxK  and  Personnel  Relations  Conference,  Hotel  del  Coronado, 
San  Diego. 

9-11— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites,  Green  Bay. 

19-1S— Idaho  Newspaper  Association,  Winter  Convention,  Red 
Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Shw,  Ramada  Renaissance,  Jackson. 

21-23— Washington  Joumaiism  Center,  Conferences  for  Joumaiists, 
Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  D.  C. 


Seminars/Workshops/Clinics 


DECEMBER 


1-8— American  Press  institute.  Marketing  the  Daiiy  Newspaper, 
University  of  Nevada/Reno. 

1- 8— The  Poynter  institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Artists  and  iiiustrators,  St.  Petersburg,  Ra. 

1-11— American  Press  Institute,  City  Editors  (under  75,000 
circulation),  Reston,  Va. 

2- A— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Georgetown  Marbury  House,  Washington,  D.C. 

2- 8— ANPA,  Newspaper  Color  Separation  Techniques,  Seminar,  The 

Newspaper  Center,  Reston,  Va. 

3- 7— The  Poynter  Institute  for  Media  Studies,  Writing  Coaches, 

St.  Peter^rg,  Fla. 

4- 7— Reporting  on  the  Courts  and  the  Law:  Workshop  for  Practicing 

Joumaiists,  Sponsored  by  the  American  Judicature  Society 
and  the  Knight  Foundation,  Embassy  Suites  Hotel,  Philadelphia. 

5- 9— Califomia  Polytechnic  State  University,  Color  Lithographic 

Seminar,  San  Luis  Obispo,  Calif. 

6- 8— Inland  Daily  Press  Association,  Effective  Circulation/Marketing, 

Seminar,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

7— Hoosier  State  Press  Association,  Newsroom  Seminar,  Adam's 
Mark  Hotel,  Indianapolis. 

8-13— American  Press  Institute,  News-Editorial  Management  for 
Norr-News  Executives,  Reston,  Va. 

18-20 — American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 
18-20— American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 
Reston,  Va. 

JANUARY 


8-18— American  Press  Institute,  City  Editors,  Reston,  Va. 

10-11— Califomia  Polytechnic  State  University,  Electronic  Typesetting, 
Workshop,  San  Luis  Obispo,  Calif. 

12-18— SNPA  Foundation  Seminar,  How  to  Use  Color,  Jackson  (Miss.)  Clarion- 
Ledger/News. 

12-17— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 
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About  Awards 


Art  critic  honored.  Kenneth  Baker,  art  critic  for  the  San 
Francisco  Chronicle  won  first  place  for  contemporary  art 
criticism  in  the  1985  Manufacturers  HanoverMrr/WorW 
Awards  for  Distinguished  Newspaper  Art  Criticism. 

Other  winners  were  Robert  Atkins,  News  day,  the  Cri¬ 
tics  Award,  Contemporary  Art;  John  Zeaman,  the  Record, 
Bergen  County,  N.J.,  for  art  history;  Benjamin  Forgey, 
Washington  Post,  architecture;  and  Beth  Dunlop,  Miami 
//era/t/, Critics  Award. 

Carrier  Day  winners  Hickey-Mitchell  Co.  announced 
the  winners  of  its  25th  Annual  International  Newspaper 
Carrier  Day  Promotion.  The  winners  were:  Red  Wing 
(Minn.)  Republican  Eagle,  under  10,000  circulation; 
MitchelliS.D.)  Daily  Republic  10,001  to  20,000  circulation; 
Janesville  (Wis.)  Gazette,  20,(X)1  to  50,000  circulation; 
Lubbock  (Je\.)  Avalanche-Journal,  50,001  to  100,000  cir¬ 
culation;  Hamilton  (Ont.)  Spectator,  100,(X)1  and  over. 

The  L.  Scott  Olsen  Award  for  “Exceptional  At  Large” 
went  to  the  Riverton  (Wyo.)  Ranger.  Best  use  of  color 
award  was  given  to  the  Vincennes  (Ind.)  Sun-Commercial. 
The  Robert  A.  Macklin  Memorial  Award  went  to  the  Attle¬ 
boro  (Mass.)  Sun  Chronicle.. 

College  Photog  of  the  Year.  The  National  Press  Photo¬ 
graphers  Association  has  named  Paul  Valade,  a  Northern 
Illinois  University  senior  photojournalism  major,  as  its 
1985  College  Photographer  of  the  Year.  Valade  took  his 
winning  photos  while  working  part-time  for  the  DeKalb 
Daily  Chronicle. 

New  Jersey  winners.  The  Record  in  Bergen  County,  won 
the  science/medical  reporting  award  and  the  Asbury  Park 
Press  took  the  prize  for  enterprise  reporting  in  the  annual 
awards  contest  held  by  the  New  Jersey  Press  Association. 
The  Bernardsville  News  won  the  NJPA  first  prize  for 
enterprise  reporting  by  a  weekly  newspaper. 
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Curtis  J.  Situmer, 

Senior  Grrrcspondcnt  and  Justice  Columnist, 
The  Christian  Science  Monitor* 


As  a  newspaper  editor, 
you*ll  appreciate  the  dijference. 


Was  the  First  Amendment  designed 
to  protect  the  rights  of  newspaper 
writers?  Or  newspaper  readers?  Is  a 
lawyer’s  first  obligation  to  the  truth — 
whatever  it  may  be?  Or  to  his  client’s 
interests — whatever  they  may  be? 

Whose  ethics  does  the  law  reflect? 

Whose  morality? 

Tough  questions.  But  critical 
ones  for  a  free  society  to  ask,  ponder 
and  debate.  Which  is  why  Curtis  J. 

Sitomer  Ls  one  of  the  most  important 
legal  columnists  writing  today.  There 
simply  isn’t  anyone  better  at  clearing 
away  the  emotional  smoke  that  sur¬ 
rounds  contemporary  legal  issues. 

And  no  one  tackles  the  underlying 
moral  and  ethical  questions  behind 
these  issues  with  the  clear-headed 
consistency  that  he  brings  to  his 
“Justice”  columns. 

Look  for  them  every  Wednesday 
on  the  Monitor  wire  and  judge  for 
yourself. 

As  a  newspaper  editor — as  a  news¬ 
paper  reader — you’ll  appreciate  the 
difference  he  can  make  to  your  paper. 

News,  columns,  features,  analysis,  solutions.  1-213-972-7973 

The  Christian  Science  Monitor  news  Service 


Cob  Angeles  Stmee 

SYNDICATE 


Our  reputation  is  always  on  the  line. 


Everything 
newspaper 
people  want 
to  know 

about  computers 

A  special  service  report  in  the  newspaper  of  news¬ 
papers  EDITOR  &  PUBLISHER  for  February  1, 
1986  ...  on  how  the  mainframe,  the  mini,  and 
the  micro  are  revolutionizing; 

advertising  sales 
circulation 
classified 
copy  editing 
design 

investigative  reporting 
mailroom  systems 
management 
production 
promotion 

written  by 
newspaper  people 
who  are  leaders 
in  making  the 
changes  happen  .  .  . 

A  unique  advertising  opportunity 

Space  deadline:  January  1 7,  1 986 

Copy  deadline:  January  23,  1 986 

call  or  write  your 
E&P  representative  or: 

Donald  L.  Parvin 
Advertising  Manager 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  NY  10011 
212  675-4380 


About  Awards 


Cabot  winners.  Columbia  University's  1985  Maria 
Moors  Cabot  Prizes  for  Distinguished  Coverage  of  Latin 
America  were  presented  to:  Shirley  Christian,  New  York 
Times',  William  Heath,  Associated  Press  Buenos  Aires 
bureau  chief;  Rafael  Herrera,  editor  of  Listin  Diario,  San¬ 
to  Domingo;  Aldo  Zuccolillo,  founder  and  editor  of  ABC 
Color,  Paraguay. 

Two  special  citations  were  given  to  Richard  Dyer  and 
his  daughter,  Dery  Dyer,  publisher  and  editor  respectively 
of  the  Tico  Times,  San  Jose,  Costa  Rica;  and  the  Rev. 
Andrew  Morrison,  S.J.,  editor  of  the  Catholic  Standard, 
Georgetown,  Guyana. 

$10,000  winner.  Betty  DeRamus  of  the  Detroit  Free 
Press  has  been  awarded  the  $10,000  Eugene  C.  Pulliam 
Editorial  Writing  Award  for  1985.  DeRamus  plans  to  use 
the  award  to  pay  for  a  trip  to  Africa  and  cover  tuition  for 
university  courses  on  African  history,  culture  and  lan¬ 
guages. 

Inland  news  contest.  The  Inland  Daily  Press  Association 
announced  the  winners  of  its  1985  local  public  affairs  news 
contest. 

First  place  winners  in  Category  1,  Investigative,  Inter¬ 
pretive  and  Background  Reporting,  were:  Up  to  10,000 
circulation  —  Sierra  Vista  (Ariz.)  Herald  and  Bisbee 
{Ariz.)  Daily  Review,  10,001  to  25,000  circulation  —  Fair¬ 
banks  (Aka.)  Daily  News  Miner,  25,001  to  100,000  circula¬ 
tion  —  Wausau  (Wis.)  Daily  Herald',  Over  100,000  circula¬ 
tion  —  Minneapolis  Star  and  Tribune. 

Winners  in  Category  2,  Sustained  Coverage,  were:  Up 
to  10,000  circulation  —  Glenwood  Springs  (Colo.)  Post; 
10,001  to  25,000  circulation  —  Midland  (Mich.)  Daily 
News;  25,001  to  100,000  circulation  —  Quincy  (Mass.) 
Patriot  Ledger;  Over  100,000  circulation  —  Minneapolis 
Star  and  Tribune. 

Winners  in  Category  3,  General  Coverage  of  Local  Gov¬ 
ernment,  were:  Up  to  10,000  circulation  —  Durango(Co- 
lo.)  Herald;  10,001  to  25,000  circulation  —  Longmont 
(Colo.);  Daily  Times-Call;  25,001  to  100,000  circulation  — 
Quincy  Patriot  Ledger;  Over  100,000  circulation  —  Wichi¬ 
ta  (Kan.)  Eagle-Beacon. 

Inland  photo  winners.  Rita  Reed,  staff  photographer  of  the 
Cedar  Rapids  (Iowa)  Gazette  won  the  Inland  Daily  Press 
Association’s  1985  Best  Picture  Sweepstakes  Award  for 
her  photograph  of  an  Iowa  Mission  in  Haiti.  The  Gazette 
took  the  Sweepstakes  Award  for  Best  Picture  Use  for  its 
layout  of  Reed’s  photographs. 

Best  of  Gannett  winners.  The  Sioux  Falls  (S.D.)  Argus 
Leader  was  named  by  Gannett  Co .  as  the  winner  of  its  1 985 
Outstanding  Achievement  Award.  Gannett’s  Outstanding 
Achievement  Award  for  Public  Service  in  1985  went  to  the 
Fort  Myers  (Fla.)  News-Press. 

The  Outstanding  Award  for  an  individual  went  to  Ken 
Miller  of  the  Reno  (Nev.)  Gazette-Journal.  Teresa  Allen  of 
the  Marin  (Calif.)  Independent  won  the  Outstanding 
Achievement  Award  for  writing. 

Kilgore  Memorial  winner  Charles  L.  Brown,  chairman  of 
AT&T, will  give  the  Bernard  Kilgore  Memorial  Lecture  on 
November  18.  Brown  was  selected  for  the  honor  by  a  poll 
of  business  writers  conducted  by  the  Gallup  Organization. 
The  Kilgore  lecture  was  established  in  1984  in  tribute  to 
the  late  publisher  of  the  Wall  Street  Journal. 
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THERE’S  A  MAJOR  UPRISING 
IN  L.A.  NEWSPAPERS. 

According  to  the  latest  figures  from  ABC, 

the  Daily  News  of  Los  Angeles  has  reached  a  new, 

all-time  high  in  total  paid  circulation. 


Daily  150,000  •  Sunday  169,000 


SOURCE;  ABC  PUBLISHERS  STATEMENT /SEPT.  1985 


The  truth  is,  we’ve  only  just  begun  to  capture  the 
hearts  and  minds  of  L.A.’s  northern,  most  affluent 
market.  And  now,  more  than  ever  before, 

“Upper  L.A.”  is  Daily  News  Country! 


Daily  News 

LOS  ANGELES 


REPRESENTED  NATIONALLY  BY  SAWYER  •  FERGUSON  •  WALKER 


t. 


A  good  newspaper  strives 
for  excellence  section  by  section. 

Our  “Margin  of  Excellence”  program  is  one  reason 
The  Seattle  Times  is  becoming  recognized  as  one  of 
the  country’s  better  newspapers. 

“Margin  of  Excellence”  is  a  symbol,  a  standard 
and  an  expectation.  It’s  an  ongoing  financial  commit¬ 
ment  above  and  beyond  normal  operating  funds.  It 
gives  us  the  resources  to  expand  beyond  routine  news 
reporting. 

The  program  has  provided  additional  staffing,  a 
“space  bank”  that  gives  important  news  stories  room  to 
breathe,  and  the  ability  to  produce  frequent  special 
sections.  The  sections  shown  here  represent  some  of 
The  Seattle  Times’  finest  work,  including  the  Pulitzer 
Prize-winning  series  “Making  It  Fly”  on  the  Boeing  757. 

They  present  our  readers  with  the  news  of  the 
world  from  a  distinctive  Seattle  perspective,  living  up 
to  our  slogan  —  news  you  ^  ^  ^ 

can’t  get  anywhere  else.  CHC  ^CdXtlC  CiniCS 


Editor  St  Publisher 

the  fourth  estate 


Rotwrt  U.  Brawn,  Pranktont  JamM  WrigM  Brawn 

FardhMnd  C.  Twibnar,  PuMMmt  Publlshar,  Chainnan  of  tha  Board,  1912-19S9 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulation 

Member  American  a  m  a 
Newspaper  AW  t* A 

Publishers  Assoaation 

6  mo.  avg.  circulation  June  30,  1985 — 28,173 


An  affront  to  the  press 

Samuel  Loring  Morison,  formerly  of  Naval  Intelligence  Support 
Center,  was  convicted  of  espionage  for  giving  classified  satellite 
photographs  to  a  British  publication.  The  American  Civil  Liberties 
Union,  which  assisted  in  Morison’s  defense,  argued  this  was  an 
assault  on  the  First  Amendment  giving  the  government  new  power 
over  what  information  can  be  published.  It  would  establish  an  official 
secrets  act  under  which  any  government  employe  revealing  defense- 
related  information  to  the  press  could  be  punished,  others  com¬ 
mented. 

The  New  York  Times  agreed  with  that  position  in  an  editorial  titled 
“It’s  Still  Not  Spying”  which  was  promptly  challenged  in  a  letter-to- 
the-editor  from  Rep.  Bob  Stump,  Ranldng  Minority  Member  of  the 
House  Select  Committee  on  Intelligence.  He  wrote:  “Leaks  to  the 
world  at  large  can  damage  national  security  in  the  same  way  as  leaks 
to  K.G.B.  agents”  noting  that  the  judge  in  the  Morison  case  had 
written  “the  danger  to  the  United  States  is  just  as  great  when  this 
information  is  released  to  the  press  as  when  it  is  released  to  an  agent 
of  a  foreign  government.” 

The  judge  was  talking  about  security  information  but  the  headline 
over  the  letter  in  the  Nov.  11  edition  of  the  Times  said:  “It’s  Danger¬ 
ous  to  Tell  the  Press  Anything.”  It  is  not  calculated  to  enhance  the 
press’  reputation. 

That’s  not  what  the  judge  said  and  it  isn’t  what  Rep.  Stump  wrote. 
The  implication  that  the  press  cannot  be  trusted  with  any  vital 
information  is  an  affront  to  thousands  of  law  abiding  and  patriotic 
news  people  who  are  just  as  loyal  to  their  country  as  are  the  judge  and 
the  congressman. 

The  Morison  verdict  is  being  appealed,  ACLU  has  said.  It  was 
testified  at  the  trial  that  the  pictures  could  not  have  provided  the 
Soviets  with  any  valuable  information  about  the  U.S.  satellite  pro¬ 
gram  because  the  government  had  released  similar  satellite  photo¬ 
graphs  twice  before.  It  is  possible  the  government  is  trying  to  make 
an  example  of  Morison  to  stem  the  release  of  classified  information  by 
government  employes.  A  former  CIA  director,  William  E.  Colby, 
was  quoted  as  saying  “we’ve  got  to  do  something  to  pull  up  our  socks 
here  and  put  a  little  discipline  back  in  the  government.”  Do  we  need 
an  official  secrets  act  to  do  that? 

Freedom  wrapped  in  secrecy 

The  Commission  on  the  Bicentennial  of  the  Constitution,  in  charge 
of  plans  to  conunemorate  that  event  in  1987,  is  meeting  in  closed 
sessions.  It  is  incongruous. 

Public  Citizen,  a  watchdog  group  founded  by  Ralph  Nader,  thinks 
so  too  and  is  suing  contending  that  a  1972  sunshine  law  mandates 
open  meetings  of  such  commissions.  Chief  Justice  Warren  E.  Burger, 
head  of  the  conunission,  defends  the  closed  meetings  saying  it  is 
justified  by  the  actions  of  the  framers  of  the  Constitution  who  worked 
behind  closed  doors. 

The  important  point  here,  we  believe,  is  what  the  writers  of  the 
Constitution  created,  not  how  they  did  it.  Plans  for  the  celebration  of 
the  basic  fiwdoms  spelled  out  in  the  Constitution  do  not  need  to  be 
written  in  secrecy. 
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USA  Today  clarifies  its  'blue  chip’  copy  sales 

Please  get  this  straight:  USA  To-  From  the  start,  USA  Today  has  other  newspapers  net  from  their  non- 

day’s  paid  circulation  is  1,352,897,  a  identified  its  blue  chip  sales  promin-  blue  chip  subscribers, 

record.  ently.  USA  Today  advertisers  under-  USA  Today’s  paid  circulation,  in 

Editor  &  Publisher,  in  its  October  stand  the  value  of  these  blue  chip  cus-  the  face  of  a  price  increase  to  500  con- 

26  issue,  inappropriately  and  incor-  tomers,  ranging  from  patrons  of  the  tinues  to  climb  to  record  levels.  If  Edi- 

rectly  said  that  the  Audit  Bureau  of  WaldoifTowers  to  the  first  class  pas-  tor  &  Publisher  wants  to  identify  USA 

Circulations  does  not  count  USA  To-  sengers  of  American  Airlines.  Today’s  blue  chip  circulation,  that’s 

day’s  blue  chip  sales,  called  bulk  sales  Neither  USA  Today’s  advertisers  fine.  Just  remember  it’s  paid  circula- 
by  ABC,  as  paid  circulation.  nor  USA  Today’s  blue  chip  readers  tion,  bought  by  blue  chip  companies 

Wrong.  give  a  hoot  whether  ABC  want  to  and  delivered  daily  to  their  best  cus- 

USA  Today’s  blue  chip  sales  are  separate  one  category  of  paid  circula-  tomers. 

both  paid  and  audited  by  ABC.  In  its  tion  from  another. 

maze  of  rules,  ABC  puts  “bulk  sales”  The  critical  word  here  is  paid.  USA  CHARLES  L.  Overby 

in  a  separate  category,  but  it  recog-  Today’s  blue  chip  accounts  buy  USA 

nizes  that  USA  Today’s  blue  chip  Today  for  250  to  400.  That  is  more  (Overby  is  vice  president/ 

sales  are  in  fact  paid.  than  the  Washington  Post  and  most  communications,  Gannett  Co.) 

England’s  newsrooms  are  getting  VDT  s 

In  the  October  5  issue,  “Shop  Talk  certainly  well  underway  in  Ports-  tion,”  Nottingham  is  recognized 

at  Thirty”  had  a  special  interest  and  I  mouth  right  now  —  and  in  one  or  two  worldwide  as  being  in  the  forefront  of 

thoroughly  enjoyed  reading  the  light  other  publishing  centers  besides.  technological  development  —  and 
hearted  account  by  Jeannette  Bel-  But  in  Nottingham,  the  Evening  Post  we  have  a  very  full  Visitors’  Book  to 

liveau  of  her  strange  experiences  as  has  had  screens  in  the  newsroom  prove  it. 

an  American  journalist  working  in  since  1975  and  all  our  writers  input  D.C.  Teague 

wildest  Surrey.  However,  she  got  one  their  material  direct.  In  fact,  far  from  (Teague  is  marketing  director  of  T. 

thing  wrong.  The  struggle  to  imple-  being  part  of  “the  world’s  most  back-  Bailey  Forman  Ltd,  Nottingham,  Eng- 

ment  screens  into  the  newsroom  is  ward  country  in  newspaper  produc-  land.) 

Says  we  must  work  harder  to  train  journalists 

Your  editorial  (October  19)  “In  de¬ 
fense  of  j-schools”  was  flattering  and  I 
hope  we  deserve  the  vote  of  confi¬ 
dence. 

You  rightly  point  out  that  our  most 
serious  problem  is  the  level  of  writing 
of  our  students.  It  is  all  too  easy, 
however,  to  blame  the  high  school. 

They  may  be  at  fault  if  the  student  is 

Another  shield 
laws  opponent 

I  applaud  the  column  by  Daniel 
Kennedy  opposing  shield  laws  for  re¬ 
porters;  he  makes  good  points.  The 
pleas  (or  whines)  for  such  shields 
have  been  carried  to  an  extreme.  The 
very  essence  of  journalism  should  be 
courage  and  forthrightness  —  if  the 
mayor  is  a  scoundrel  or  someone  or 
something  needs  to  be  taken  to  task, 
the  newspaper  should  do  so  and  iden¬ 
tify  who  or  what  persuaded  it  of  such  a 
notion.  Hiding  behind  shields  and 
“anonymous  sources’’  may  be 
fashionable,  but  it  also  is  craven  jour¬ 
nalism 

Jack  D.  Martin 
Fort  Worth,  Tx. 
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not  up  to  scratch  going  in,  but  we  have 
no  one  to  blame  but  ourselves  if  the 
student  cannot  write  professionally 
going  out. 

Moreover,  those  who  come  to  us 
poorly  prepared  are  not  necessarily 
“misfits”  as  you  seem  to  imply.  Some 
are,  of  course,  but  many  aren’t.  In 
fact,  the  best  fun  of  our  trade  is  to 
work  with  the  rough  diamonds,  who 
have  enough  native  intelligence  and 
integrity  to  have  chosen  to  be  news¬ 


paper  people,  the  best  damned  calling 
in  the  world. 

Howard  M.  Ziff 
(Ziff  is  director,  journalistic  studies. 
University  of  Massachusetts.) 

Short  takes _ 

The  sexual  harassment  trail  of  former 
Lecanto  High  principal  Frank  Walker 
has  been  delayed  until  November.  — 
Citrus  County  (Fla.)  Chronicle. 


FROM 

She  J^eUf  J|0rk  Stme0 

Daily:  The  Op-Ed  Pase  from  The  New  York  Times.  Concerned  opinion  from 
experts  and  laymen;  2  to  3  articles  daily,  written  with  style  and  grace 

Sunday:  Centerpiece— 2  to  3  New  York  Times  Magazine  articles.  News- 
breakers,  features,  profiles  by  some  of  the  worlds  best  writers. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Higginbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 

SPEIOAL 

130  Fifth  Avenue,  New  York,  N.Y  10011 
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■  be  recent  announcement  by  tbe  U.S. 
Navy  that  five  ships  will  be  bomeported 
in  Mobile  was  entbusiastically  applauded  by 
Mobilians. 

Tbe  Navy  decided  to  come  to  Mobile  because 
of  its  people  and  tbeir  warmtb,  friendliness  and 
“can  do  ”  attitude;  joining  together  for  one 
common  goal. 

This  all  means  a  great  deal  to  our  economy  as 
well  as  tbe  Tbnn  Tbm,  new  oil  and  gas  discoveries, 
an  expanded  sea  port  and  a  new  city  govern¬ 
ment.  Tbe  opportunity  for  us  to  grow  and  prosper 
awaits  us. 

Tbe  future  will  belong  to  us  by  reaching  out 
together. 


E&P 


November  16, 1985 


Every  Saturday  since  1884 


Debunking  the  liberal  media  bias  belief 

APME  credibility  study  finds  a  significant  number  of  journalists 
actually  hold  many  similar  opinions  with  conservatives 


By  John  Consoli 

The  liberal  media  bias. 

It  exists,  right? 

Just  ask  any  member  of  the  public 
who  is  critical  of  the  press. 

Just  ask  any  conservative  —  Sen. 
Jesse  Helms,  Rev.  Jerry  Falwell,  for 
example. 

Well  is  there  some  news  for  them. 
The  recently  released  national 
study  on  journalists  and  readers  — 
entitled  “Bridging  the  Credibility 
Gap”  —  shows  that  a  significant  por¬ 
tion  of  the  newspaper  journalism 
community  is  actually  apt  to  agree 
with  those  conservatives  on  many  of 
their  views,  including  some  views  cri¬ 
tical  of  the  media. 

According  to  the  study,  which  was 
commissioned  by  the  Associated 
Press  Managing  Editors  and  con¬ 
ducted  by  MORI  Research  of  Min¬ 
neapolis,  there  are  two  distinctive 
groups  of  journalists. 

“Younger  transient” 
journalists  were  more 
likely  to  call  themselves 
political  liberals,  be 
single,  to  be  female  and 
to  have  more  formal 
education. 


These  two  groups,  labeled  in  the 
survey  as  being  the  “younger  tran¬ 
sients”  and  the  “older  natives,”  make 
up  nearly  two-thirds  of  all  journalists 
surveyed. 

In  general,  the  study  revealed,  the 
“younger  transients”  tend  to  be  liber¬ 
al,  aggressive,  restless,  critical  jour¬ 
nalists,  under  age  35,  who  are  highly 
dedicated  to  their  careers,  but  not  to 
the  particular  newspapers  they  work 
for  or  the  communities  they  live  in. 

“Older  natives”  are  journalists  35 
and  older,  who  are  more  satisifed  with 


their  jobs  and  their  newspapers.  They 
have  a  greater  stake  in  their  communi¬ 
ties  and  they  are  more  concerned  ab¬ 
out  the  impact  stories  in  their  news¬ 
papers  might  have. 


“In  both  their  attitudes 
and  their  personal 
characteristics,  older 
natives  are  more  like  the 
general  public  than 
younger  transients  are,” 
the  study  stated. 


According  to  the  survey,  the  “older 
native”  category  of  journalists  are 
more  likely  to  be  “joiners,”  and  the 
“younger  transient”  journalists  are 
more  likely  to  be  “loners.” 

“In  both  their  attitudes  and  their 
personal  characteristics,  older  na¬ 
tives  are  more  like  the  general  public 
than  younger  transients  are,”  the 
study  stated. 

In  fact,  the  study  showed,  the 
“younger  transient”  group  of  journal¬ 
ists  and  the  “older  native”  group  gave 
different  answers  to  20  “agree/ 
disagree”  questions  that  explored  va¬ 
rious  aspects  of  credibility. 

“Younger  transient”  journalists 
were  more  likely  to  call  themselves 
political  liberals,  be  single,  to  be 
female  and  to  have  more  formal 
education. 

While  most  of  the  “older  native” 
group  of  journalists  were  reluctant  to 
identify  themselves  as  Republicans, 
many  described  themselves  as  being 
politically  independent. 

Those  in  the  “older  transient” 
group  were  more  likely  to  be  Protes¬ 
tant  (63%  of  the  general  public  is  also 
Protestant,  according  to  the  latest 
Census  figures),  while  most  in  the 
“younger  transient”  group  said  they 
were  not  religious. 


“Older  native”  journalists  were 
more  similar  to  the  general  public  in 
their  views  on  issues  related  to  credi¬ 
bility  than  “younger  transient”  jour¬ 
nalists  were. 

“Older  native”  journalists,  accord¬ 
ing  to  the  study,  are  more  likely  than 
“younger  transients”  to  consider 
newspaper  credibility  an  important 
issue  —  even  though  they  are  also 
more  likely  to  rate  their  own  news¬ 
papers  highly  on  credibility. 

The  difference  between  the  two 
groups  was  also  apparent  in  their 
opinions  on  specific  coverage  issues, 
the  study  showed. 

When  presented  with  scenarios  of 
actual  news  events  and  asked 
whether  they  should  be  reported, 
“younger  transients”  were  more  like¬ 
ly  to  “go  with  the  story”  than  “older 
natives”  were. 

“Younger  transients”  also  were 
more  likely  than  “older  natives”  to 
say  that  it’s  very  important  for  the 
news  media  to  do  investigative  re¬ 
porting  and  that  investigative  report¬ 
ing  is  important  for  the  sake  of  expo¬ 
sure  alone,  regardless  of  what  hap¬ 
pens  later. 


“Older  native” 
Jounalists  were  more 
likely  than  younger 
transient”  journalists  to 
say  that  “the  news  media 
put  too  much  emphasis 
on  what  is  wrong  with 
America . . . 


Younger  transients”  also  were 
more  critical  than  “older  natives”  of 
coverage  of  some  issues  and  popula¬ 
tion  groups.  For  example,  they  were 
more  likely  to  criticize  “not  favorable 
enough”  coverage  of  blacks,  Hispa- 
(Continued  on  page  33) 
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Buyers  selected  for  UPl 

Vazquez  Raha,  the  largest  newspaper  publisher  In  Mexico,  and 
Joe  Russo,  Houston  developer,  would  own  90%  and  10%  respectively 


By  James  E.  Roper 

United  Press  International  is  being 
sold  to  Mario  Vdzquez  Rana,  the 
largest  newspaper  publisher  in  Mex¬ 
ico,  and  Joe  E.  Russo,  a  Houston  de¬ 
veloper  of  real  estate  and  financial 
services. 

They  promise  to  pay  off  some  of  the 
debt  of  the  bankrupt  wire  service, 
contribute  working  capital,  maintain 
most  of  the  present  editorial  and  ex¬ 
ecutive  staff,  and  continue  UPI  as  a 
general  news  service  with  its  tradi¬ 
tional  integrity  and  independence. 

The  present  owners,  principally 
Douglas  F.  Ruhe  and  William  E.  Geis- 
sler,  would  receive  nothing  for  their 
stock. 

The  arrangements  —  subject  to 
approval  by  a  federal  bankruptcy 
court  —  were  announced  Nov.  12 
amid  considerable  fanfare  at  UPI 
world  headquarters  in  Washington, 
D.C. 

UPI  management,  the  Wire  Service 
Guild  representing  UPI's  union  em¬ 
ployees,  and  a  committee  of  creditors 
all  said  they  would  support  the  plan 
when  it  is  submitted  to  Bankruptcy 
Court  Judge  George  F.  Bason  Jr. 


The  present  owners, 
princl^lly  Douglas  F. 
Ruhe  and  William  E. 
Gelssler,  would  receive 
nothing  for  their  stock. 


His  eventual  approval  seems  highly 
likely,  although  several  months  of 
court  proceedings  may  ensue. 

UPI  chairman  Luis  G.  Nogales  said 
many  details  of  the  sale  are  yet  to  be 
worked  out,  but  statements  by  var¬ 
ious  parties  during  and  after  the  news 
conference  brought  out  these  points: 

•  Viiquez  Raha  will  own  about  90% 
and  Russo  will  own  about  10%  of  the 
new  UPI. 

•  They  will  put  up  about  $41  million 
at  the  time  of  settlement,  with  the 
money  to  be  used  by  UPI  over  a 
period  extending  perhaps  several 


years.  About  $25  million  will  go  to 
satisfy  creditors.  Another  $15  or  $16 
million  will  go  into  operating  capital. 

•  Pending  settlement,  Vhquez  Raha 
will  advance  $2.5  million  im¬ 
mediately. 

•  Individual  American  newspapers 
will  be  welcome  to  buy  into  the 
arrangement. 

•  UPI’s  management  and  staff  are 
asked  to  stay  at  their  jobs. 

•  UPI’s  newspaper  and  broadcast 
advisory  boards  will  be  asked  to 
appoint  a  panel  of  three  to  five  mem¬ 
bers  to  review  UPI’s  news,  picture 
and  broadcast  reports  on  a  continuing 
basis  and  consult  regularly  with  the 
editor  in  chief  and  senior  officers. 

•  UPI  will  not  reduce  its  work  force 
for  one  year. 

•  UPI  employees,  who  endured  a 
25%  pay  cut  to  help  keep  UPI  afloat, 
will  receive,  as  a  reward,  a  profit- 
sharing  plan  entitling  them  to  7.5%  of 
future  UPI  earnings;  the  Wire  Service 
Guild  is  working  out  a  formula  for  the 
distribution  to  union  and  non-union 
employees  alike. 

Vdquez  Raha  and  the  Wire  Service 
Guild  hope  within  five  years  to  raise 
union  wages  at  UPI  to  the  level  that 
will  prevail  at  the  Associated  Press. 

More  immediately,  employees 
would  be  paid  all  of  what  UPI  still 
owes  them  for  such  things  as  ex¬ 
penses,  overtime  and  audio  fees  that 
were  due  when  UPI  filed  for  bank¬ 
ruptcy  April  28. 

•  The  Internal  Revenue  Service 
also  will  get  everything  it  is  due  — 
about  $3  million  in  unpaid  taxes  and 
penalty  interest. 

•  Trade  creditors  —  firms  or  indi¬ 
viduals  who  have  sold  goods  or  ser¬ 
vices  to  UPI  —  have  claims  of  $25 
million  against  UPI,  and  will  not  be 
paid  fully. 

Claims  by  rival  classes  of  creditors 
can  cause  time-consuming  court 
wrangles.  Ruhe  and  Geissler  also 
have  a  suit  pending  in  federal  district 
court  to  give  them  a  say  in  the  sale  of 
the  wire  service,  notably  a  sale  — 
such  as  the  one  in  progress  —  that  de¬ 
clares  their  stock  to  be  valueless. 

Vdzquez  Rana  says  he  is  inviting 
other  publishers  to  join  in  buying  UPI 
because  he  favors  broad  participa¬ 


tion,  not  because  he  needs  the  money. 

Indeed,  the  evidence  is  that  Vdz- 
quez  Rana  accepted  Russo  for  a  10% 
share  because  Vdzquez  Raha  and  UPI 
management  worried  over  client  reac¬ 
tion  to  Mexican  ownership  of  UPI. 

As  soon  as  the  selection  of  Vdzquez 
Raha  as  the  major  buyer  was 
announced,  UPI  had  its  bureaus  call 
90  prominent  clients  for  their  reac¬ 
tions.  Only  two  were  really  negative, 
reported  UPI  Spokesman  William 
Adler,  while  85%  were  very  favor¬ 
able. 


Indeed,  the  evidence  is 
that  Vazquez  Raha 
accepted  Russo  for  a 
10%  share  because 
Vazquez  Raha  and  UPI 
management  worried 
over  client  reaction  to 
Mexican  ownership  of 
UPI. 


Both  Vhzquez  Raha  and  Russo  are 
53  years  old,  both  wanted  to  buy  UPI, 
and  both  are  rich,  but  there  the  simi¬ 
larity  ends  —  as  far  as  anyone  knows. 
The  two  men  did  not  even  know  each 
other  until  one  day  before  they  be¬ 
came  partners.  Both  were  at  UPI 
headquarters  to  press  their  rival  bids 
to  take  over  the  company. 

“I  knew  we  should  talk,”  Vhzquez 
Raha  related  to  the  news  conference 
through  an  interpreter.  “So  we 
talked.” 

Vhzquez  Raha,  dapper  and  boun¬ 
cy,  is  noted  for  his  diplomacy,  re¬ 
portedly  having  visited  126  countries 
in  the  last  two  years,  partly  because  of 
his  interests  in  sports. 

He  is  president  of  the  Mexican 
Olympic  Committee,  the  Pan  Amer¬ 
ican  Sporting  Organization  and  the 
Association  of  National  Olympic 
Committees.  He  has  participated  in 
the  Olympics  as  a  marksman,  and  was 
captain  of  Mexico’ s  marksmanship 
team  in  the  1972  Olympics. 

In  1950,  at  the  age  of  18,  he  became 
(Continued  on  page  33) 


12 


EDITOR  &  PUBLISHER  for  November  16,  1985 


Toronto  Globe  and  Mail  withdraws  from  Audit  Bureau 


By  Andrew  Radolf 

The  Toronto  Globe  and  Mail  has 
withdrawn  from  the  Audit  Bureau  of 
Circulations  because  it  believes 
ABC’s  methods  of  measuring  news¬ 
paper  sales  are  “obsolete.” 

Roy  Megarry,  publisher  of  the 
Globe  and  Mail,  said  the  newspaper 
will  rely  instead  on  providing  adver¬ 
tisers  with  extensive  readership  data, 
including  demographic  and  psycho¬ 
graphic  information,  and  on  circula¬ 
tion  audits  conducted  by  its  outside 
auditors  —  Thome,  Riddel. 

“I’ve  just  had  it,”  he 
stated.  “ABC  is  out  of 
date,  out  of  sync.  It  has 
been  hampering  our 
efforts  here  at  developing 
circulation  for  the  news¬ 
paper  and  advertisers.” 

With  330,000  daily  paid  circulation, 
the  Thomson-owned  Globe  and  Mail 
is  Canada’s  second  largest  newspap¬ 
er.  However,  Megarry  noted  that  the 
newspaper’s  advertising  sales  per¬ 
sonnel  are  instructed  to  first  give  the 
newspaper’s  readership  —  850,000 — 
before  telling  the  circulation. 

Megarry,  who  has  long  been  unhap¬ 
py  with  Audit  Bureau  regulations, 
said  his  decision  to  discontinue  mem¬ 
bership  was  prompted  when  the  Audit 
Bureau  changed  its  rules  to  allow 
newspapers  sold  to  mental  institu¬ 
tions  and  prisons  to  be  counted  as  part 
of  net  average  paid  circulation. 

“I’ve  just  had  it,”  he  stated.  “ABC 
is  out  of  date,  out  of  sync.  It  has  been 
hampering  our  efforts  here  at  de¬ 
veloping  circulation  for  the  newspa¬ 
per  and  advertisers.” 

Megarry  said  his  main  concerns  are 
that  ABC  measures  do  not  take  into 
account  readership  information;  its 
rules  do  not  allow  the  Globe  and 
Mail’s  bulk  sales  to  upscale  corporate 
accounts  to  be  counted  as  net  average 
daily  paid  circulation;  and  its  returns 
regulations  are  too  costly  to  be  ap¬ 
plied  to  newspapers  distributed  in  re¬ 
mote  regions  of  Canada. 

“Advertisers  want  to  know  who 
your  readers  are  and  where  they 
spend  their  money,”  Megarry  said. 
“They  don’t  care  if  a  reader  got  the 


paper  because  he  stayed  in  a  first  class 
hotel  or  he  lives  in  town  and  pays  to 
have  it  delivered.” 

The  Globe  and  Mail  is  “aggressive¬ 
ly  developing”  its  corporate  accounts 
program  of  selling  newspapers  to  air¬ 
lines,  hotels,  banks  and  other  major 
corporations,  Megarry  said.  “Target¬ 
ting  our  efforts  makes  a  great  deal  of 
sense,  and  the  most  efficient  way  of 
doing  that  is  through  corporate 
accounts. 

“Allen  Neuharth  (chairman  of  Gan¬ 
nett  Co.)  calls  those  sales  ‘blue  chip’ 
and  he’s  right-on.  We’ll  be  signifi¬ 
cantly  increasing  our  marketing 
efforts  through  that  strata  of  the 
population.” 

Megarry  pointed  out  that  while 
newspapers  sold  as  corporate 
accounts  “would  not  count  for  ABC 
purposes  (as  paid  circulation),  it 
would  count  for  readership  pur¬ 
poses.” 

Megarry  said  the  Globe  and  Mail 
will  spend  about  “half  a  million  dollars 
this  year”  on  readership  research. 
“Good  marketing  demands  that  we 
have  more  readership  research  — 
who  they  are  and  where  they  spend 
their  money.” 

He  added  that  Thorne,  Riddel  will 
perform  circulation  audits  which  will 
be  included  in  the  newspaper’s  over¬ 
all  financial  audits.  He  said  the  cir¬ 
culation  information  provided  by 
Thome,  Riddel  “will  have  informa¬ 
tion  more  significant  than  ABC.  We’ll 
have  audits  performed  on  our  Toron¬ 
to  and  national  editions.” 


Keil  said  the  Audit 
Bureau  has  “no  current 
plans”  to  meet  with 
Megarry  over  his  news¬ 
paper’s  withdrawal. 


He  said  the  newspaper  will  also 
“probably  break  out  our  corporate 
accounts”  in  its  circulation  audits  be¬ 
cause  management  needs  to  know 
such  information. 

The  Globe  and  Mail  delivers  copies 
of  the  newspaper  to  such  remote  areas 
as  the  Yukon  and  Northwest  Territor¬ 
ies,  “as  a  public  service,”  Megarry 
said.  “We  want  those  returns  tightly 
controlled.” 


He  said  the  newspaper  is  losing 
money  just  by  delivering  the  papers  to 
those  areas  and  it  costs  even  more  to 
have  the  returns  brought  back. 

One  of  Megarry’s  first  moves  on 
leaving  the  Audit  Bureau  was  to  slash 
returns  on  papers  in  remote  areas. 

Megarry  said  he  received  one  letter 
from  David  Keil,  president  of  the  Au¬ 
dit  Bureau,  asking  him  to  reconsider 
his  decision  to  withdraw.  However, 
he  said  there  have  been  no  personal 
visits  from  Audit  Bureau  executives. 
“I  haven’t  heard  a  peep.” 

Megarry’s  arguments 
regarding  his  corporate 
accounts  bulk  sales  prog¬ 
ram  are  similar  to  those 
made  by  Gannett  for  USA 
Today’s  blue  chip 
program. 

Keil  said  the  Audit  Bureau  has  “no 
current  plans”  to  meet  with  Megarry 
over  his  newspaper’s  withdrawal.  He 
said  Audit  Bureau  procedure  is  to 
conduct  a  final  termination  audit,  and 
the  release  of  that  audit  “constitutes 
acceptance  of  their  resignation.” 

“We’re  very  sorry  to  see  them  re¬ 
sign,”  Keil  said.  “Our  main  concern  is 
that  advertisers  in  the  Globe  and  Mail 
will  no  longer  be  afforded  audited  cir¬ 
culation  provided  by  ABC  that  is 
comparable  to  other  Canadian  news¬ 
papers.  The  issue  isn’t  ABC  audits, 
but  are  the  needs  of  advertisers  going 
to  be  met.” 

Two  years  ago  a  proposal  to  change 
ABC  rules  to  allow  bulk  sales  to  be 
counted  as  net  average  daily  paid  cir¬ 
culation  split  the  newspaper  industry 
in  half.  Several  large  newspaper  com¬ 
panies,  including  Gannett,  Knight- 
Ridder  Newspapers  and  Times  Mir¬ 
ror,  favored  the  mle  change. 

Megarry’s  arguments  regarding  his 
corporate  accounts  bulk  sales  pro¬ 
gram  are  similar  to  those  made  by 
Gannett  for  USA  Today's  blue  chip 
program.  Gannett  has  stated  that 
USA  Today’s  blue  chip  sales  repre¬ 
sent  valuable  readership  that  has 
helped  attract  advertisers. 

Buie  chip  sales  currently  account 
for  over  180,000  of  USA  Today’s  1.4 
million  circulation. 
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PERSPECTIVE  ON  PROMOTION 


The  merchandising  of  newspapers 

Select  product  lines  and  outside  business  factor  Image,  awareness  and 
revenue  to  represent  a  quiet,  profitable  side  of  newspaper  marketing 


By  Michael  G.  Kane 

Robert  Louis  Stevenson  once 
wrote  that  “everyone  lives  by  selling 
something.”  Some  newspapers  are 
finding  a  niche,  in  some  cases  a  very 
low-keyed  but  profitable  niche,  by 
selling  a  little  bit  of  everything. 

“Everything”  could  mean  small: 
pens,  calendars,  ties,  scarves,  fris- 
bees,  umbrellas,  mugs,  jackets  and 
Christmas  cards.  It  could  also  mean 
big:  commercial  printing  and  syndi¬ 
cated  licensing  and  sales.  In  any  case, 
the  merchandising  of  newspapers  is 
becoming  a  business  in  and  of  itself 
and  is  being  treated  as  such. 

“Very  often  a  line  of  products  mer¬ 
chandised  by  the  newspaper  human¬ 
izes  the  institution,”  said  Len  Harris, 
director  of  corporate  relations  and 
public  affairs  for  the  New  York  Times 
Co.  “It  does  not  necessarily  add  to  the 
prestige  of  the  newspaper,  but  it  does 
bring  added  pleasure  to  those  buying  a 
quality  product  which  in  turn  sheds  a 
positive  light  on  the  paper.” 

Newspapers  have  long  used  pre¬ 
miums  and  incentives  to  attract  new 
readers,  motivate  carriers  and  woo 
advertisers.  This  concept  is  now 
being  carried  a  step  further  as  some 
newspapers  are  marketing  a  line  of 
products  to  employees  and  the  gener¬ 
al  public. 

Newspapers  in  general  are  relative¬ 
ly  new  at  the  merchandising  business, 
with  a  few  noteworthy  exceptions. 

The  New  York  Times,  for  example, 
has  a  separate  licensing  and  syndi¬ 
cated  sales  department  which  once 
was  called  the  Right  &  Permission  De¬ 
partment.  Calling  the  merchandise 
effort  a  “minor  profit  center,”  the 
Times’  Harris  said  that  the  paper  util¬ 
izes  various  sales  representatives  to 
market  and  promote  a  wide  variety  of 
products,  keeping  a  close  eye  on  reg- 


(Kane  is  special  projects  manager  of 
the  International  Newspaper  Promo¬ 
tion  Association  in  Reston,  Va.  This  is 
part  of  a  continuing  series  of  monthly 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 
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Merchandise  from  the  Washington  Post 

istration,  ad  copy  and  other  logistical 
matters. 

Among  the  many  items  marketed 
by  the  Times  are  special  calendars, 
clothing  and  accessories,  beach 
towels,  sporting  goods,  and  a  variety 
of  puzzles  and  games. 

The  Gannett  Company  caught  the 
industry’s  attention  when  it  intro¬ 
duced  and  rolled  out  its  USA  Today 
amidst  a  multi-million  dollar  mer¬ 
chandising  effort  in  1982.  Since  that 
time,  Gannett  has  enjoyed  much  suc¬ 
cess  utilizing  sales  catalogs  and  in¬ 
paper  promotion  to  market  an  exten¬ 
sive  line  of  products  to  its  employees 
and  a  national  audience. 

The  catalog  features  a  range  of 
products  from  paper  cubes,  coffee 
mugs  and  sun  visors  ($4.50 — 5.50)  to 
jackets,  garment  bags  and  desk  port¬ 
folios  ($30— $55). 

The  merchandising  arena  has  a 
growing  number  of  participants  who 


view  the  ideas  as  a  marketing  oppor¬ 
tunity. 

After  much  researching  and  esti¬ 
mating,  thcWashington  Post  recently 
introduced  a  select  line  of  products  to 
its  employees  and  the  general  public. 
The  products,  ranging  from  frisbees 
($1.75)  to  digital  clocks  ($21.20),  are 
promoted  with  in-paper  ads  and  made 
available  by  direct  mail-order  through 
their  Austin,  Texas  supplier  and  at  a 
“store”  in  the  lobby  of  the  Post 
building. 

The  paper  tested  over  200  different 
products  since  1984,  examining  con¬ 
struction,  color,  patterns  and  sup¬ 
pliers,  according  to  Don  Hassell  of  the 
Post’s  promotion  department.  “We 
wanted  to  keep  the  line  simple,  logic¬ 
al,  interesting  and  of  good  quality,”, 
he  said.  “If  you’re  going  to  put  your 
name  on  something,  you’d  better 
make  it  good.” 

Marketing  Director  Pierce  De- 
Gross  said  that  the  new  “Post  Pro¬ 
ducts  collection”  is  being  viewed  as  a 
separate  profit  center  with  a  sales  plan 
and  objectives  set  for  1986.  “We  are 
starting  with  a  low  inventory  with 
these  few  items  of  value  which  we 
believe  connote  a  positive  image  for 
the  paper,”  he  said. 

In  addition,  the  paper  holds  licens¬ 
ing  agreements  for  about  15  different 
products  in  connection  with  its  syndi¬ 
cated  comic  strip  called  “Bloom 
County.” 

As  to  the  Post’s  long-range  plans, 
both  Hassell  and  DeGross  hope  to  see 
the  line  of  products  refined,  enlarged 
and  marketed  through  direct  mail 
catalogs. 

The  Record  in  Hackensack,  N.J., 
features  a  line  of  products  displayed 
in  a  special  boutique  shop  in  the  build¬ 
ing  lobby  which  represents  “just  one 
small  part”  of  the  paper’s  overall 
marketing  process,  according  to  John 
Zalarick,  marketing  communications 
director.  “The  merchandising  is  not 
an  elaborate  project,  but  we  view  it  as 
a  public  relations  service  that  helps  us 
create  a  favorable  position  for  sale  of 
our  products  in  the  marketplace,”  he 
said. 
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The  shop  is  popular  with  employees 
and  visitors  and  present  demand  is 
such  that  the  paper  has  not  felt  a  need 
to  promote  its  existence  with  in-paper 
ads  or  a  direct  mail  campaign.  Zalar- 
ick  said  that  the  products  made  avail¬ 
able  are  tied-in  with  the  paper  but  are 
designed  to  be  subtle,  stylish  and  of 
good  quality. 

In  addition,  the  Record  will  soon  be 
installing  a  new  color  press  which, 
among  other  things,  will  allow  its  print 
shop  to  produce  more  high  quality 
commercial  work.  “We  will  be  ca¬ 
pable  of  more  sophisticated  press 
work  so  that  we  may  target  outside 
commercial  printing  interests  through 
a  coordinated  sales  plan,”  Zalarick 
said. 

Whatever  the  motive  behind  this 
type  of  operation,  it  is  clear  that  mer¬ 
chandising  is  an  area  that  requires 
careful  supervision  and  considera¬ 
tion.  There  are  many  pitfalls;  inven¬ 
tory,  especially,  must  be  monitored 
and  not  become  overly  extensive. 

As  with  any  other  marketing  cam¬ 
paign,  all  products  merchandised 
should  meet  certain  criteria  when 
being  evaluated  on  a  regular  basis. 
According  to  a  number  of  sources,  a 
general  criteria  for  evaluating  such 
items  might  be  the  following: 

•  Is  the  quality  of  the  merchandise 
comparable  with  that  of  the  news¬ 


paper? 

•  Does  it  have  special  appeal  to  one 
or  more  target  audiences? 

•  Does  it  tie  in  with  the  newspaper, 
the  industry,  news  or  a  current 
marketing  campaign? 

•  Does  it  have  value  as  a  specialty 
advertising  medium? 

•  Does  it  have  potential  use  in  cir¬ 
culation  or  educational  sales  or  as  a 
public  service  donation  if  the  supply  is 
not  sold? 

It  is  most  interesting  that  good 
newspaper  marketers  are  becoming 
adept  merchandisers  as  well.  As  the 
scope  of  the  promotion  and  marketing 
function  broadens,  so  does  the  visibil¬ 
ity  and  profitability  of  the  newspaper. 


The  following  examples  highlight  a 
few  of  the  merchandising  efforts  that 
have  recently  proven  successful: 

The  Plain  Dealer  in  Cleveland  had 
much  demand  for  a  “Paper  Box” 
which  was  sold  to  subscribers 
through  in-paper  ads  and  at  the  pa¬ 
per’s  service  desk.  Designed  for 
home  delivery  protection  against  the 
elements,  the  polyethylene  box  fea¬ 
tured  a  wood-grain  finish  and  sold  for 
$8.25  bv  mail. 

The  Chicago  Tribune  continually 
promotes  a  small  line  of  products  by 
mail  order  through  in-paper  filler  ads. 


These  products  include  T-shirts, 
glasses,  toy  trucks  and  books  written 
by  the  paper’s  writers  and  are  display¬ 
ed  at  the  public  service  office. 

The  Florida  Publishing  Co.,  pub¬ 
lisher  of  the  Florida  Times-Unionl 
Jacksonville  Journal,  published  the 
third  volume  of  the  What  Cooks  cook¬ 
book.  The  book  sells  for  $8  at  local 
bookstores  and  at  the  paper’s  public 
service  counter.  It  features  prize¬ 
winning  recipes  from  past  cooking 
contests  sponsored  by  the  papers 

The  St.  Louis  Post-Dispatch  pub¬ 
lished  a  316-page  hardbound  book  en¬ 
titled  Front  Page:  A  Century  of  News 
&  Sports.  Two  paperback  editions 
feature  the  news  and  sports  separate¬ 
ly.  The  books  have  been  popular  sales 
items  with  readers  and  employees  and 
are  useful  as  gifts  to  advertisers  as 
well. 

The  Worcester  {Mass.)  Telegram  & 
Gazette  printed  an  oversized  book  of 
historical  front  pages  in  1984  called 
One  Hundred  Years  of  History.  The 
book  is  still  selling  briskly  with  a  total 
of  some  7,000  broks  expected  to  be 
sold  to  the  general  public  by  the  end  of 
this  year,  according  to  Promotion 
Manager  Russ  Donnelly.  He  added 
that  the  papers  generally  publish  one 
or  two  books  a  year  written  primarily 
by  newspaper  editors  about  a  topic  of 
local  interest. 


Broadening  your  scope 

APME  is  told  newspapers  need  to  reach  blue  collar  readers, 
enliven  the  editorial  pages  and  be  more  creative  with  their  staffs 


By  M.  L.  Stein 

Newspapers  striving  for  upscale 
over  blue-collar  readers  don’t  under¬ 
stand  their  markets,  a  research  expert 
told  editors  meeting  in  San  Francisco. 

Numerous  studies  have  shown  that 
blue-collar  and  middle  income  people 
are  “excellent  newspaper  readers” 
and  often  better  informed  about  local, 
national  and  world  events  than  “yup¬ 
pies  or  other  upscale  subgroups  so 
often  prized  for  their  buying  power,” 
said  Kathy  A.  Beitler,  market  re¬ 
search  manager  for  Urban  and 
Associates  of  Sharon,  Mass. 

Indeed,  newspapers  that  edit  and 
position  themselves  for  a  narrow  eco¬ 
nomic  group  risk  paralyzing  their 
growth  “among  the  largest  and  most 
loyal  reader  segment  in  your  market,” 
she  warned  delegates  to  the  51st 
annual  convention  of  the  Associated 
Press  Managing  Editors  Association. 


“Let  city  magazines  carve  their 
niche  among  the  yuppies,’’  she  con¬ 
tinued,  urging  that  newspapers  set 
their  sights  on  a  broad  readership  to 
insure  success  and  survival. 


“Let  city  magazines 
carve  their  niche  among 
the  yuppies,”  she 
continued,  urging  that 
newspapers  set  their 
sights  on  a  broad 
readership  to  Insure 
success  and  survival. 


Beitler  commented:  “If  your  news¬ 
paper  consistently  executes  well- 
written,  well-edited  journalism,  it  will 
build  broad  readership  —  one  which 


has  earned  an  audience  that  contains 
the  upscale  segments  without  any 
strain  or  specialized  effort.’’ 

The  speaker,  a  participant  in  a 
“Managing  the  Newsroom  of  the  Fu¬ 
ture’’  panel,  also  delivered  other 
advice  based,  she  said,  on  newspaper 
research  by  her  firm  over  the  past  10 
years. 

Among  its  findings: 

•  Readers  base  their  perceptions  of 
a  good  newspaper  more  on  its  “hard 
news  content  than. ..the  flash  of  its 
fashion  coverage,  brilliance  of  its 
book  reviews,  or  the  heart  of  the 
home  section.” 

•  There  is  a  public  demand  for  in- 
teUigent  use  of  photos,  graphics  and 
color,  but  “hard-core  non-readers” 
are  no  more  influenced  to  buy  a  paper 
with  spectacular  process  color  above 
the  fold  than  they  are  to  buy  one  with 
a  dramatic  black-and-white  photo  or  a 

(Continued  on  page  34) 
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More  than  1,000  want  to  be  first  reporter  in  space 


Over  1,000 journalists  have  applied 
to  the  National  Aeronautics  and 
Space  Administration  to  become  the 
first  reporter  in  space. 

NASA  announced  recently  that  it 
will  select  a  journalist  to  fly  on  a  U.S. 
Space  Shuttle  mission  next  year. 

“There  are  those  who  would  like  to 
put  some  journalists  into  orbit  per¬ 
manently,"  said  NASA  administrator 
James  M.  Beggs.  “I  can  assure  you 
that  our  winning  candidate  will  not 
only  get  a  round-trip  ticket,  but  a  first 
class,  unforgettable  ride.” 

The  Journalist  in  Space  program  is 
being  administered  by  the  Associa¬ 
tion  of  Schools  of  Journalism  and 
Mass  Communication  at  its  headquar¬ 
ters  at  the  University  of  South  Caroli¬ 
na  College  of  Journalism.  Dr.  Albert 
T.  Scroggins,  dean  emeritus  of  the 
journalism  college  is  chief  program 
officer. 

The  selection  of  the  first  journalist 
in  space  will  be  a  nationwide  process 
which  will  begin  with  the  mailing  of 


applications  on  December  1.  The 
deadline  for  applying  is  Jauary  15. 

Completed  applications  will  be  for¬ 
warded  to  five  regional  panels  under 


‘There  are  those  who 
would  like  to  put  some 
journalists  Into  orbit  per¬ 
manently,”  said  NASA 
administrator  James  M. 
Beggs.  “I  can  assure  you 
that  our  winning  candi¬ 
date  will  not  only  get  a 
round-trip  ticket,  but  a 
first  class,  unforgettable 
ride.” 


the  direction  of  a  coordinating  school 
of  journalism.  Each  regional  panel 
will  choose  eight  candidates  and  these 


applications  will  be  sent  to  NASA 
headquarters  in  Washington,  D.C. 

A  national  selection  panel  will  in¬ 
terview  the  40  regional  finalists  and 
narrow  the  field  to  five  who  will 
undergo  NASA  orientation  and 
medical  examinations.  The  winner 
and  an  alternate  will  be  announced  by 
NASA  on  April  17,  1986. 

Candidates  must  be  U.S.  citizens, 
have  five  years  of  fulltime  journalism 
experience,  be  working  as  a  journalist 
at  the  time  of  application  and  selec¬ 
tion  and  have  approval  and  support  of 
their  employers.  Applicants  must  also 
pass  a  minimal  physical  examination 
and  must  not  be  a  U.S.  government 
employee  or  the  spouse  of  a  former  or 
present  NASA  employee. 

Applications  can  be  obtained  by 
writing  to  NASA  Journalist  in  Space 
Project,  ASJMC  Headquarters,  Col¬ 
lege  of  Journalism,  University  of 
South  Carolina,  Columbia,  S.C., 
29208-0251;  or  by  calling  (803)  777- 
5007. 


Murdoch  to  see  public  financing  for  tv  acquisitions 


Rupert  Murdoch  has  filed  papers 
with  the  Federal  Communications 
Commission  stating  he  is  considering 
a  public  offering  of  preferred  stock  to 
help  finance  his  $1.55  billion  purchase 
of  six  television  stations  from  Met¬ 
romedia. 

As  part  of  the  deal,  Murdoch  agreed 
to  assume  $1.45  billion  in  Met¬ 
romedia's  debt  to  bondholders. 

Murdoch  said  he  plans  to  issue  1 .25 
million  shares  of  preferred  stock  in  a 
new  company  called  News  America 

Television.  Metromedia’s 
bondholders  will  be  asked  to  ex¬ 
change  their  bonds  for  a  combination 
of  cash  and  preferred  shares  so  long  as 
the  amount  of  preferred  doesn’t  ex¬ 
ceed  50%  of  the  exchange. 

If  bondholders  ask  for  more  than 
half  of  the  exchange  in  cash,  then 
News  America  will  raise  the  money 
by  offering  preferred  shares  to  the 
public. 

Bondholders  will  have  to  accept 
1.15  million  of  the  new  preferred 
shares  in  order  for  Murdoch  not  have 
to  make  a  public  offering. 

Murdoch  also  asked  the  FCC  to 
allow  him  up  to  two  years  to  sell  the 
New  York  Post  and  Chicago  Sun- 
Times  in  order  to  comply  with  cross¬ 
ownership  regulations. 

FCC  rules  prohibit  a  company  from 
owning  newspapers  and  broadcast 


outlets  in  the  same  market,  and  Met¬ 
romedia  has  stations  in  Chicago  and 
New  York. 

However,  the  FCC  delayed 
approval  of  Murdoch’s  request  after 


members  of  Congress  and  public  in¬ 
terest  groups  complained  that  Mur¬ 
doch  had  not  provided  enough  in¬ 
formation  on  how  he  intends  to  fi¬ 
nance  his  Metromedia  acquisition. 


Editor’s  advice:  work  with  educators 


Newspapers  must  become  “part¬ 
ners  with  educators”  in  efforts  to  en¬ 
courage  reading  among  the  young,  In¬ 
dianapolis  News  editor  Harvey  C. 
Jacobs  told  the  recent  Inland  Daily 
Press  Association  convention. 

“We  have  got  to  become  partners 
with  educators,  without  surrendering 
our  right  to  report  and  criticize  the 
school  system,  and  assist  the  educa¬ 
tional  process  in  every  possible  way. 
To  help  upgrade  reading  and  writing  is 
to  help  ourselves.  We  need  those  edu¬ 
cators’  help  if  we’re  going  to  build 
readership  among  young  people,” 
Jacobs  said. 

As  a  start,  Jacobs  said,  newspapers 
should  report  more  education  news — 
news  that  “gives  young  readers  a 
stake  in  our  business.” 

“Publishers  and  editors  write  a  lot 
about  mediocrity,  but  what  have  we 
done  to  encourage  excellence?”  he 
asked. 

Other  suggestions  advanced  by 
Jacobs  included  endowment  of  read¬ 
ing  workshops,  sponsorship  prizes 


for  outstanding  reading  teachers  and 
students,  and  loans  of  employees  for 
seminars  and  discussions. 

“We  might  also  ask  the  principals 
and  superintendents  what  we  can  do 
in  this  community  to  assist  in  molding 
participating  citizens  instead  of  a  gen¬ 
eration  of  passive  viewers,”  he  said. 

Late  Dutch  editor 
to  be  canonized 

Pope  John  Paul  II  has  beatified 
Dutch  editor  Tito  Brandsma  —  the 
first  journalist  to  be  given  this  first 
step  towards  canonization. 

During  a  two-hour  mass  in  St.  Pe¬ 
ter’s  Basilica,  the  pope  declared 
Brandsma  blessed  and  called  him  a 
martyr  for  the  Catholic  Church. 

Brandsma  was  arrested  during 
World  War  II  when  he  refused  to 
allow  his  newspaper  to  come  under 
Nazi  control  in  the  occupied  Nether¬ 
lands.  He  died  in  Dachau  concentra¬ 
tion  camp  in  Germany  in  1942  at  age 
61. 
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The  Remarkable  Imprint 
of  People  &  Ideas 


“For  some  time,  I  have  had  an  idea 
for  improving  communications 
between  the  U.S.  and  developing 
countries.  Through  my  work  at 
the  Garmett  Center,  I  am  turning 
the  idea  into  reality.” 

The  speaker  is  Tom  Winship, 
former  president  of  the  American 
Society  of  Newspaper  Editors,  who 
retired  last  January  as  editor  of  the 
Boston  Globe.  A  month  later,  .he 
became  an  Inaugural  Fellow  at  the 
Garmett  Center  for  Media  Stud¬ 
ies;  A  Garmett  Foundation  Pro¬ 
gram  at  Columbia  University. 

The  Boston  editor,  who  led  his 
newspaper  to  12  Pulitzer  Prizes, 
has  spent  this  year  developing  and 
establishing  an  information  and 
training  center  for  Third  World 
journalists. 

A  First  in  the  Nation 

Tom  Winship  is  one  of  more  than 
a  dozen  resident  fellows  to  pursue 
their  ideas  in  the  inaugural  year  of 
the  Gannett  Center — the  nation’s 
first  institute  for  the  advanced 
study  of  mass  communication  and 
technological  change. 

The  fellows  include  media  pro¬ 
fessionals,  journalism  educators 
and  scholars  from  other  fields. 
Their  work  covers  a  broad  spec¬ 
trum — from  media  ethics  to  the 
ways  TV  influences  U.S.  politics. 


Tom  Winshipy  retired  editor 
of  the  Boston  Globey  de¬ 
scribes  his  ^‘second  career**  as 
an  Inaugural  Fellow  at  the 
Gannett  Center  for  Media 
Studies. 


The  Center  also  develops  major 
seminars  on  timely  medu  issues, 
leadership  institutes  for  jour¬ 
nalism  educators  >and  hands-on 
workshops  in  communications 
technology. 

50th  Anniversary 
Celebration 


The  1985  opening  of  the  Garmett 
Center  marks  the  50th  anniversary 
of  the  Gannett  Foundation,  cre¬ 
ated  by  Frank  E.  Garmett, 
fotmder  of  Garmett  Co. ,  Inc. 

In  the  last  half-century,  the 
Foimdation  has  granted  more 
than  $125  million  to  suppon  com¬ 
munity  projects,  volunteerism, 
and  journalism  education. 


New  Directions 

Through  the  Garmett  Center,  the 
Foundation  has  charted  new  direc¬ 
tions  by  encouraging  the  advance¬ 
ment  of  mass  media  through 
study  beyond  the 
graduate  school  level. 
At  the  same  time, 
the  Center  furthers 
the  Foundation’s 
basic  mission- 
to  invest  in 
people  and 
ideas. 


Gannett  Foundation 

Lincoln  Tower  •  Rochester,  New  %rk  14604 


GANNETT  CENTER  FOR  MEDIA  STUDIES:  A  Garmett  Foundation  Program  at  Columbia  University 

2950  Broadway  •  New  York,  New  \brk  10027 


ANPA  president  warns  newspapers: 

Don’t  abandon  the  telecommunications  field 


Despite  their  largely  unsuccessful 
experience  with  videotex  systems, 
newspapers  must  not  abandon  the 
telecommunications  field,  American 
Newspaper  Publishers  Association 
president  Richard  J.V.  Johnson  says. 

Johnson,  president  of  the  Houston 
Chronicle,  told  the  recent  Interna¬ 
tional  Newspaper  Financial  Execu¬ 
tives  convention  in  Dallas  that  the 
newspaper  industry  is  courting  disas¬ 
ter  by  allowing  non-media  firms  to 
dominate  emerging  electronic  com¬ 
munications  fields. 

New  telecommunications  products 
and  services  -r  such  as  the  Trintex 
information  and  consumer  videotex 
service  under  development  by  Sears, 
IBM  and  CBS  —  will  “definitely  bite 
into  our  revenues,”  Johnson  warned 
the  financial  executives. 

Newspaper  companies  were  stung 
financially  by  their  largely  unsuccess¬ 
ful  forays  into  videotex  early  in  this 
decade,  and  have  been  increasingly 
shy  about  moving  back  into  the  field. 

It  is  a  trend  that  Johnson  decried. 

“We  have  developed  a  sense  of 
complacency,”  Johnson  said.  “We 


must  not  let  our  experiences  with  tele¬ 
communications  in  the  recent  past  in¬ 
hibit  our  thinking  or  our  energies  in 
the  future.” 

Telecommunications,  he  said,  “is 
our  new  competition  —  right  now, 
today.” 


“We  must  not  let  our 
experiences  with  tele¬ 
communications  In  the 
recent  past  Inhibit  our 
thinking  or  our  energies 
In  the  future.” 


Johnson  noted  that  big  companies 
outside  the  newspaper  industry  are 
increasing  their  videotex  and  electro¬ 
nic  publishing  efforts.  Dun  &  Brad- 
street  and  J.C.  Penney,  for  example, 
are  working  on  an  audiotex  service, 
and  RCA  recently  announced  it  was 
moving  into  local  videotex  services. 

“The  point  of  emphasis  is  that  while 
most  newspapers  have  opted  for  re¬ 


trenchment  or  adopted  a  wait-and-see 
attitude  towards  telecommunica¬ 
tions,  these  companies  are  launching 
electronic  publishing  ventures,”  he 
said. 

Newspapers,  Johnson  argued, 
simply  have  not  been  patient  enough 
in  the  (telecommunications)  market¬ 
place.  He  noted  that  person^  compu¬ 
ters  took  upwards  of  eight  years  be¬ 
fore  they  won  consumer  acceptance, 
and  that  video  cassette  recorders 
were  on  the  market  long  before  sales 
took  off. 

“This  tells  us  that  our  business  — 
which  is  predominantly  made  up  of 
markets  where  few  of  us  have  to  com¬ 
pete  with  other  newspapers  —  must 
learn  to  compete,  how  to  enter  new 
areas  of  profit-making  and,  perhaps 
most  important  of  all,  we  must  learn 
how  to  plan  for  the  long  haul,”  John¬ 
son  said. 

Johnson  noted  that  some  newspa¬ 
per  companies  have  joined  in  partner¬ 
ships  to  develop  electronic  publishing 
ventures. 

The  Baltimore  Sun  and  Knight- 
(Continued  on  page  40) 


When  the 
legal  drinking 
age  goes 
down, 

It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  “Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?"  They're  part  of  the 
information  service  avaiiabie 
to  newspeople  from  State 
Farm. 


do 

accidents 
go  up? 

write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  information  Service 
Public  Relations  Department 
state  Farm  insurance  Companies 
One  state  Farm  Plaza  __ 

Bloomington,  IL  61701  f STATI  I 
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GOSS  HEMINER  OFFSET 
on  edition  in  Greenville 


leave  our  plant  intact  and  at  the  same  time  increase 
prod^^n  capacity-all  at  a  cost  we  eouktafford- 
usingihadiiner  Offset  r^dacement  unHs^  | 

William  deB.  Mebane,  Publisher,  The  GreerwiUe  ?^ews  and  Greenville  Piedmont,  Greenville,  S.C.  S 


The  Multimedia  group’s  flagsh^)  daily 
installed  a  4'unit/2'halfdeck  Goss* 
Headliner  Offeet*  press  in  line  wkh  its 
S'unitM'deck  Metroliner*  press.  TIk  new 
press  went  successfully  on  edition,  on 
schedule,  July  25, 1964. 

Mebane  continues:  “Gees  technolc^  allowed boUtam 
of  instaiiatimi  and  retention  of  the  substructuzes^^H||[ 
components  of  the  lett^q^resses  we  replaced. 
still  room  for  lour  more  ofl^t  replacement 
our  production  csypacity  into  the  IQQOs.” 

Production  Director  BiH  Matthews 
plenty  of  flexibiliy,  too-running  the 
Metroliner  units  tether  or  as  two 


on  the  Goss  Metroliner  press  under  t^t  space  conditions 
wdiile  putting  in  the  Headliner  Offse^ress,  the  turnkey 
installation  went  smoothly.  It  was  a  good  pSfftnershipr^  jp 
Goss  re^nsivencss  and  a  great  effort  by  our  own|^M 
The  (^QW  Headliner 


South  African  editor  is  arrested 
for  pubiishing  interview 


South  African  authorities  arrested 
the  editor  of  the  Cape  Times  in  Cape¬ 
town  on  November  8  for  publishing  an 
interview  he  conducted  in  London 
with  Oliver  Tambo,  a  leader  of  the 
outlawed  African  National  Congress. 

The  government  charged  editor 
Tony  Heard  with  violating  its  Internal 
Securities  Act.  He  stands  accused  of 
quoting  a  “banned  person"  whose 
words  may  not  be  published  without 
prior  government  approval. 

He^  faces  a  maximum  three-year 
prison  sentence  for  publishing  the  in¬ 
terview  in  which  Tambo  discussed 
the  ANC’s  conditions  for  calling  a 
truce  and  beginning  negotiations  with 
the  government  for  ending  apartheid. 


Heard’s  Interview  with 
Tamtx)  was  published 
Just  a  few  days  after  the 
government  Imposed 
tough  restrictions  on  the 
ability  of  foreign  corres- 
potHlents  to  cover  unrest 
In  the  country. 


The  editor  was  released  without 
bail  being  set  and  was  ordered  to  reap¬ 
pear  in  court  on  December  9. 

Heard’s  interview  with  Tambo  was 
published  just  a  few  days  after  the 
government  imposed  tough  restric¬ 
tions  on  the  ability  of  foreign  corres¬ 
pondents  to  cover  unrest  in  the 
country. 

The  restrictions  prohibit  television 
and  radio  crews  from  filming  or  taping 
any  anti-apartheid  violence  or  the 
efforts  of  government  security  forces 
to  quell  the  outbreaks.  Newspaper  re¬ 
porters  are  required  to  be  accompa¬ 
nied  by  a  police  escort  before  entering 
areas,  of  unrest. 

In  related  developments,  the 
Johannesburg  Sunday  Star  accused 
the  government  of  using  “bogus”  evi¬ 
dence  in  its  charges  that  television 
crews  helped  instigate  some  of  the  ra¬ 
cial  violence  they  filmed  for  foreign 
distribution.  The  government  cited 
those  charges  as  a  major  reason  for  its 
imposition  of  the  recent  press  curbs. 

Louis  Nel,  South  Africa’s  Minister 
of  Information,  quoted  from  a  letter  to 
the  London  Daily  Telegraph  which 
contained  accusations  of  improper 
behavior  against  television  film 
crews. 

The  Sunday  Star  stated  its  inves¬ 


tigation  of  the  letter  found  that  the 
person  who  supposedly  wrote  the  let¬ 
ter  did  not  live  at  the  given  address 
and  may  not  even  exist.  The  Sunday 
Star  noted  that  the  letter-signer  gave 
his  address  as  Torpoint  in  Devon. 

“There  is  no  town  of  Torpoint  in 
Devon,”  the  Sunday  Star  stated.  “The 
town  is  in  Cornwall,  close  to  the  De¬ 
von  border,  meaning  that  anybody 
taking  its  location  off  a  map  could 
have  been  confused.” 

The  Sunday  Star  also  noted  that  the 
residents  of  the  house  at  the  given 
address  had  lived  there  for  50  years 
and  have  never  heard  of  the  “D. 
Evans”  who  signed  the  letter. 

The  Daily  Telegraph  also  published 
a  statement  saying  that  it  had  reserva¬ 
tions  about  the  letter’s  authenticity. 

“It  now  appears  that  it  (the  letter) 
was  intended  to  deceive  and  we  owe 
our  readers  an  apology,”  the  Tele¬ 
graph  stated. 

Critics  of  the  government’s  new 
press  policies  have  charged  that  the 
restrictions  are  meant  to  serve  as  a 
cover-up  of  repressive  police  prac¬ 
tices  used  to  suppress  protesters. 

The  Foreign  Correspondents  Asso¬ 
ciation  in  South  Africa  also  charged 
that  the  government  was  acting  on 
“unproven”  allegations  which  could 
not  be  independently  verified. 

Reporters  to  view 
Ky.  executions 

Kentucky  has  updated  its  guide¬ 
lines  for  the  carrying  out  of  execu¬ 
tions  to  include  a  provision  that  nine 
journalists  be  among  the  witnesses. 

The  plan  calls  for  the  Associated 
Press,  United  Press  International  and 
the  Kentucky  Network  Inc.  to  pro¬ 
vide  one  witness  each;  and  the  Ken¬ 
tucky  Press  Association  and  Ken¬ 
tucky  Association  of  Broadcasters  to 
provide  three  witnesses  each. 

The  KPA  and  KBA  pools  are  each 
required  to  include  a  reporter  from  the 
home  county  where  the  prisoner  was 
convicted. 

Kentucky  carries  out  executions  by 
electrocution. 

Business  Wire  adds 
two  offices 

The  Business  Wire  added  offices  in 
Phoenix  and  Nashville  to  give  the 
national  media  relations  and  investor 
relations  service  a  total  of  nine  region¬ 
al  offices. 


IBMVARsandVADs 
vdio  know  the 
publishing  industry. 

Applications 

1.  Newspaper  Circulation 

2.  Newspaper  Classified 

3.  Newspaper  Advertising 

4.  Newspaper  Composing 

5.  Other 


NORTHEAST 
G.O.  Graphics,  Inc.  4 
617-229-8900 
General  Business 
Computers,  Inc.  4 
609-424-6500 

Interactive  Market  Systems  3 

212-682-9494 

Linkdata  1,2,3,4 

201-964-6090 

Printronic  Corporation  of 

America  5 

212-247-8800 

lelmar  Group,  Inc.  1,3 
212-460-9000 

Whalen-Main  Stream  1,2,3 
914-677-5025 

SOUTHEAST 
Atlantic  Computer 
Corporation  1 
919-763-4062 
Eastern  Computers,  Inc.  4 
804-340-2496 
The  State  Printing  Company, 
Inc.  5 

803-799-9550 

NORTH  CENTRAL 
Creative  Data  Systems  L2,3 
913-451-4618 

CTEXT,  Inc.  4 
313-971-1011 

Data-Tlion  Inc.,  Div.  of  Avnet 
L3 

216-585-8421 

SOUTH  CENTRAL 
CCX  Network,  Inc.  5 
501-329-6836 
McDonnell  Douglas  fravel 
Systems  1,2,3,4 
512-458-8211 

MOUNTAIN 
Omni  Industry  Corp.  3 
303-837-8822 

WEST 

McDonnell  Douglas 
Distributed  Systems 
Company  1,2,3,4 
408-435-0200 

IBM  Corporatiun.  NDD  Distribution  Gunnels 
P.O.  Box  76477,  AtUnta,  GA  303S8 

List  i*  based  on  the  VARs'  and  VADs’  selection 
of  applicatioi.  categories,  and  nuiy  not  include 
all  IBM  VARs  and  VAOs  in  this  indusity. 
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Choosing  the  right  computer  system 
is  easy  ^enyou  play  your 
cards  right. 

If  you  ’re  looking  for  a  computer  system  specially 
designed  for  your  business,  there’s  an  easy  way  to  find  one— just  look  for  the 
name  of  an  IBM  Value  Added  Remarketer  (VAR)  or  Value  Added  Dealer  (VAD). 

Authorized  IBM  VARs  and  VADs  are  a  carefully  selected  group  of 
companies  that  provide  computer  solutions  for  specific  types  of  businesses. 

IBM  VADs  sell  systems  built  around  IBM  Personal  Computers,  while  IBM  VARs 
sell  systems  built  around  other  IBM  computers.  They’re  not  only  experts  in 
customized  software  and  the  IBM  computers  they  sell,  they’re  also 
experts  in  your  field .  ^ 

In  addition,  they  can  set  up  and  test  your  new  system, 
train  and  advise  your  people  and  answer  your  questions 
about  computers. 

So  refer  to  the  opposite  page  for  the  IBM  VAR 
or  VAD  that  offers  the  applications  you  need. 

When  you  see  their  logo  you’ll  find  ^ 

satisfaction  in  the  cards. 


VARs  and  VADs 

They  know  your  business 
like  they  know  computers 


/  / 

Ik?  ^ 


Supreme  Court  lets  stand  a  ‘public  figure’  case 

Case  involves  an  Ohio  teacher/coach  and  a  sportswriter 


fully  affect  the  manner  in  which  the 
press  decides  what  to  publish  and, 
more  importantly,  what  not  to  pub¬ 
lish  .  .  .  The  Ohio  Supreme  Court 
read  the  ‘public  official’  and  ‘public 
figure’  doctrines  in  an  exceptionally 
narrow  way  that  is  sure  to  restrict  ex¬ 
pression  by  the  press  in  Ohio. 

“Its  decision  is  especially  unfor¬ 
tunate  in  that  it  affects  reporting  by 
local  papers  about  the  local  con¬ 
troversies  that  constitute  their  prim¬ 
ary  content.  Moreover,  it  is  these  lo¬ 
cal  papers  that  are  more  coerced  by 
the  threat  of  libel  damages  since  they 
can  least  afford  the  expense  of  dam¬ 
ages  awards.” 

The  Supreme  Court  established  the 
“malice’’  standard  for  “public  offi¬ 
cials’’  inks  1964  decision  in  New  York 
Times  v.  Sullivan.  Two  years  later,  in 
Curtis  Publishing  Co.  v.  Butts,  the 
court  extended  the  standard  to  “pub¬ 
lic  figures.’’ 

The  idea  was  to  encourage  robust 
political  debate,  allowing  the  media 
some  breathing  room  to  make  unin¬ 
tended  errors  provided  they  did  not 
publish  material  with  so-called 
malice,  reckless  disregard  of  the  truth 
or  with  knowledge  that  it  was  false.  A 
“private  person,”  however,  need  not 
prove  malice,  only  negligence. 

The  dissent  by  Brennan  and  Mar¬ 
shall  reviewed  Supreme  Court  hold¬ 
ings  that  the  term  “public  officials” 
applies  “at  the  very  least  to  those 
among  the  hierachy  of  government 
employees  who  have,  or  appear  to  the 
public  to  have,  substantial  responsi¬ 
bility  for  or  control  over  the  conduct 
of  government  affairs.” 

The  dissent  said  school  teachers 
should  be  included  because  the  court 
repeatedly  has  upheld  the  importance 
of  teachers  in  preparing  youth  for 
their  civic  responsibilities. 

“Public  figures”  —  as  opposed  to 
“public  officials”  —  are  people  who 
are  the  subject  of  public  controversy 
or  who  voluntarily  inject  themselves 
or  are  drawn  into  particular  public 
controversies. 

Milkovich  was  one,  the  dissent 
said. 

It  declared  that  the  Ohio  Supreme 
Court’s  holding  that  he  was  not  a  pub¬ 
lic  figure  was  “simply  nonsense.” 

All  of  these  principles  are  involved 
in  the  News-Journal  case  which  stem- 
(Continued  on  page  35) 


By  James  E.  Roper 

The  U.S.  Supreme  Court  has  let 
stand  an  Ohio  court  ruling  that 
Michael  Milkovich  Sr.,  a  famed  high 
school  wrestling  coach  and  a  teacher, 
is  neither  a  “public  official”  nor  a 
“public  figure”  under  the  libel  laws. 

This  means  that  the  coach  can  press 
a  libel  suit  against  the  Lake  County 
(Ohio)  News-Herald  without  having 
any  obligation  to  prove  that  the  paper, 
if  it  published  a  false  story  about  the 
coach-teacher,  acted  with  so-called 
malice.  Instead,  he  will  have  the  less 
difficult  task  of  proving  the  paper 
acted  with  negligence. 

The  situation  evolved  from  a  dec¬ 
ade  of  court  maneuvering,  and  a  final 
News-Herald  appeal  to  the  U.S.  Su¬ 
preme  Court  to  overturn  a  ruling  of 
the  Ohio  Supreme  Court  that  Milko¬ 
vich  was  not  a  public  official  or  a  pub- 
lic  figure.  The  Supreme  Court 


announced  Nov.  5  that  it  refused  to 
consider  the  appeal. 

But  a  strong  dissent  was  filed  by 
two  justices,  William  J.  Brennan  Jr. 
and  Thurgood  Marshall,  who  said  the 
Supreme  Court  should  have  heard  the 
case. 


But  a  strong  dissent 
was  filed  by  two  justices, 
William  J.  Brennan  Jr. 
and  Thurgood  Marshall, 
who  said  the  Supreme 
Court  should  have  heard 
the  case. 


“The  rules  we  adopt,”  said  the  dis¬ 
sent,  “to  determine  an  individual’s 
status  as  ‘public’  or  ‘private’  power¬ 


This  space  contributed  as  a  public  service. 


HELP  A  FRIEND 
BREAK  A  HABIT 
ON  NOV.  21 


firiw^  who  smoke, 

Y  help  them  quit  daring  iK 
the  Grek  American  Smokeout^ 
on  November  21.  Keep  a  friend  hrom 
smoking  for  one  day,  and  you  may 
keep  a  friend  for  life. 


I 


AMERICAN 

^CANCER 

SOOETY 


22 


EDITOR  &  PUBLISHER  for  November  16,  1985 


a  new  attraction  in 


The  Flexoman  offers  savings,  too.  Because 
press  units  are  simpler,  using  one  anilox  roller 
instead  of  an  ink  train,  there  is  less  iron  to  pay 
for  and  less  iron  to  move.  Power  consumption 
goes  down.  Web  breaks  are  less  frequent.  There 
are  no  time-consuming  and  waste-producing 
ink  and  water  adjustments.  All  contribute  to 
economical  running. 

And  Flexoman  units  are  more  compact 

fthan  letterpress  or  offset  units 
(more  compact  than  most  other 
flexo  units,  too).  They  sUp  in 
easily,  and  installation  won’t 
turn  your  pressroom  into  a 
machine  shop. 

The  new  attraction  in 
Miami  may  hold  exciting 
potential  for  you.  Perhaps  we 
can  arrange  a  visit.  Call  or  write 
to  M.A.N.-Roland  USA, 

333  Cedar  Avenue,  CN  1112,  Middlesex, 
NJ  08846-0604;  (201)  469-6600. 


It’s  brand  new  flexo  press  units  at  the  Miami 
Herald.  Less  than  two  years  ago  The  Herald 
bought  two  M.A.N.-Roland  Flexoman®  units  for 
an  experiment  with  flexography.  The  results 
were  so  gratifying  that  The  Herald  is  adding 
seven  more  units  to  their  press  room. 

Why?  Because  Flexoman  produces  superb 
quality.  The  smoother  solids  and  vibrant  colors 
appeal  to  advertisers 

drying  inks  elim-  BiW 

inate  rub-off 
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NEWSPEOPLE  IN  THE  NEWS 


Gilbert  heads  Park  Communications 

Robert  W.  Gilbert  has  been  elected 
president  and  chief  operating  officer 
of  Park  Communications  Inc.,  and 
assumes  his  office  on  November  18. 

Roy  H.  Park,  who  founded  the  Itha¬ 
ca,  N.Y.,  based  newspaper  and 
broadcasting  company  in  1%2  and 
has  served  as  chief  executive  officer 
and  chief  operating  officer  since  then, 
will  continue  active  involvement  as 
chairman  of  the  board  and  chief  ex¬ 
ecutive  officer. 

Gilbert  moves  from  president  and 
chief  operating  officer  of  the  Register 
and  Tribune  Company,  Des  Moines. 

He  advanced  steadily  up  the  ranks 
of  the  company  following  his  initial 
appointment  as  director  of  corporate 
development  in  1975.  In  1984  he  be¬ 
came  acting  president  and  chief  oper¬ 
ating  officer  of  the  company  and  this  Richard  W  Gilbert 

year  was  named  to  his  most  recent 

*^Gilbeit  became  president  of  the  Des  *984.  The  Register  was  acquired  by 

Moines  Register  Broadcast  Group  in  this  year. 

January  1981  and  was  elected  vice  Gilbert  began  his  career  as  a  com- 
presi^nt  of  the  parent  corporation  in  •"“"ity  newspaper  editor  at  Harlan^, 
March  1981 .  Iowa,  in  1%1  and  later  purchased  50% 

In  addition  to  his  responsibilities  as  interest  in  the  Eagle  Grove,  Iowa, 
head  of  the  Broadcast  Group,  he  also  weekly  newspaper,  where  he  was  edi- 

took  on  responsibility  for  the  adver-  tor  and  co-publisher.  He  has  since 

tising,  circulation  and  promotion  de-  sold  his  interest  in  the  newspaper. 

partmentsof  the  Des  Moines  Register  From  1971  through  1975,  Gilbert 

in  1982.  He  was  named  acting  presi-  was  press  secretary  and  a  top  admin- 
dent  and  chief  operating  officer  of  the  istrative  assistant  to  Iowa  Governor 

newspaper  and  parent  company  in  Robert  D.  Ray. 


Linda  Cagnetti,  who  joined  the 
Cincinnati  Enquirer  last  April  as  de¬ 
puty  features  editor,  moved  up  to  fea¬ 
tures  editor.  She  replaces  John 
Kiesewetter,  who  became  the  radio/ 
television  writer. 

Cagnetti  previously  worked  for  the 
Cincinnati  Post  as  assistant  managing 
editor  for  features  and  as  a  reporter. 


She  has  been  a  reporter  for  Florida 
Today,  Cocoa,  and  the  Lexington 
(Ky.)  Herald. 

♦  ♦  ♦ 

Michael  Druckman,  New  York 
sales  manager  for  USA  Today,  has 
been  promoted  to  eastern  sales  mana¬ 
ger.  He  joined  the  newspaper  as  a  di¬ 
vision  manager  in  1984  £dter  spending 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

Over  62  years  of  continuous, 
thorough,  and  reliable  service. 

P.  O.  Box  7133, 

Shawnee  Mission,  KS  66207 
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eight  years  at  Playboy  Magazine. 
Prior  to  that,  Druckman  was  an  adver¬ 
tising  sales  representative  at  The  New 
Yorker  and  the  Wall  Street  Journal. 
*  * 

Loren  Abbott,  marketing  director 
of  the  Greeley  (Col.)  Daily  Tribune, 
has  been  appointed  to  the  new  posi¬ 
tion  of  director  of  marketing  for  Swift- 
Pioneer  Newspapers,  Inc.,  which  in¬ 
cludes  ten  daily  and  eight  non-daily 
newspapers  in  eight  western  states. 

Abbott,  who  continues  to  serve  as 
marketing  director  at  Greeley,  will  be 
based  there  and  coordinate  efforts  of 
the  advertising  departments  of  the 
newspapers  and  direct  new  marketing 
efforts.  He  previously  held  advertis¬ 
ing  positions  with  S-P  newspapers  in 
Utah,  Oregon  and  California. 


Robert  M.  Hunt,  former  New 
York  Daily  News  president,  has 
announced  his  retirement  from  Tri¬ 
bune  Co.  to  pursue  other  interests. 
Hunt,  57,  was  president  of  the  Daily 
News  from  1979-84,  when  he  left  to 
become  president  of  Tribune  Nation¬ 
al  Marketing  Co. 

He  joined  Tribune  Co.  in  1950  as  an 
advertising  salesman  and  became 
president  of  the  Chicago  Tribune  in 
1974  and  served  on  the  board  of  the 
parent  company  until  this  year. 


Steven  R.  Owens,  for  the  past  five 
years  advertising  director  and  assis¬ 
tant  business  manager  of  the 
Thousand  Oaks  (Calif.)  News  Chroni¬ 
cle,  has  been  appointed  publisher  of 
the  Corona-Norco  (Calif.)  Indepen¬ 
dent  and  the  Fontana  (Calif.)  Herald- 
News,  both  Buckner  News  Alliance 
newspapers. 

Owens,  who  began  at  the  Oshkosh 
(Wise.)  Daily  Northwestern,  joined 
the  Scripps  League  Newspapers  in 
1973  and  worked  at  five  papers  as  cir¬ 
culation  manager  and  advertising 
director.  In  1973,  he  joined  the  El  Ca¬ 
jon  Daily  Californian  and  subse¬ 
quently,  the  San  Luis  Obispo  Tele¬ 
gram  Tribune  as  advertising  director. 
*  *  * 

Thomas  F.  Budd  has  been 
appointed  assistant  circulation  mana¬ 
ger  of  the  Los  Angeles  Herald  Ex¬ 
aminer,  and  John  Eigenraam  is  the 
new  information  systems  manager. 
Both  men  were  previously  with 
Southern  Connecticut  Newspapers,  a 
Times  Mirror  subsidiary. 

Budd  was  distribution  manager, 
while  Eigenraam  held  various  posi¬ 
tions,  the  most  recent  that  of  systems 
coordinator. 
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DALE  K.  PAHERSON,  U.S.  Navy,  a 
graduate  of  the  University  of  Oklahoma's 
School  of  Journalism,  is  the  newly 
assigned  commander  and  editor  in  chM 
of  Stars  and  Stripes,  Europe,  Darmstadt, 
Germany. 

Capt.  Patterson  was  stationed  in 
Washington,  D.C.,  as  the  deputy  chief  of 
information  for  the  Navy  and  spent  a  year 
at  the  National  War  College  as  a  Smior 
Fellow.  In  the  latter  assignment,  he  wrote 
a  book  on  the  relationship  between  the 
nation's  media  and  the  military  for  pub¬ 
lication  next  year. 

In  the  Navy  for  28  years,  Patterson 
held  key  public  affairs  positions  with  the 
Second,  Seventh  and  Pacific  fleets  and 
has  served  overseas  in  Italy,  Thailand,  the 
Republic  of  Vietnam  and  Japan. 

While  a  graduate  student  at  the  Uni¬ 
versity  of  Wisconsin,  Patterson  earned 
two  masters  degrees  in  journalism  and 
political  science,  awarded  in  1971. 


Norman  E.  Isaacs,  former  chair¬ 
man  of  the  National  News  Council, 
has  been  named  to  the  board  of  direc¬ 
tors  of  Independent  Newspapers 
Inc.,  Dover,  Delaware. 

His  specif  role  as  one  of  Indepen¬ 
dent’s  outside  directors  will  be  to 
work  with  the  non-newspaper  mem¬ 
bers  of  the  board  “to  help  them  think 
about  newspaper  quality  and  under¬ 
stand  what  makes  great  newspapers,” 
Independent  president  Joe  Smyth 
said  in  making  the  announcement. 

Isaacs’  appointment  began  in  Octo¬ 
ber  and  is  for  an  initial  term  of  one 
year. 

Other  outside  directors  for  Inde¬ 
pendent  include:  Anthony  H.  Biggs, 
vice  president  and  publisher  of  Truth 
Publishing  Co.,  Elkhart,  Ind.;  James 
H.  Binns,  an  attorney  in  Phoenix  and 
executive  consultant  to  Squibb 
Corp. ;  Ernest  Dannemann,  a  retired 
Dover  businessman  and  chairman  of 
the  Delaware  State  Pension  Board; 
Madonna  Smyth  and  Joe  Smyth. 

Independent  publishes  community 
newspapers  in  Arizona,  Delaware, 
Florida,  and  Maryland. 

♦  ♦  * 

John  J.  Casserly,  editorial  writer 
and  columnist  for  the  Arizona  Repub¬ 
lic,  Phoenix,  is  currently  a  Fellow  at 
the  Institute  of  Politics,  John  F.  Ken¬ 
nedy  School  of  Government  at  Har¬ 
vard  University. 

A  long-time  Washington  and  fore¬ 
ign  correspondent  for  International 
News  Service,  Hearst  Headline  Ser¬ 
vice  and  ABC  News,  Casserly  is  con¬ 
ducting  a  study  group  on  “The  New 
American  West”  for  the  fall  semester. 
A  former  White  House  speech  writer 
for  former  President  Gerald  Ford, 
Casserly  will  be  at  Harvard  until  the 
end  of  the  year. 


H.L.  Stevenson,  fc»mer  vice  presi¬ 
dent  and  editor  in  chief  of  United 
Press  International,  is  the  newly 
named  corporate  editor  of  Crain 
Communications  Inc.,  based  in  New 
York. 

Stevenson  will  also  direct  the  Crain 
News  Service  operation  in  addition  to 
evaluating  personnel  and  editorial 
product  of  Advertising  Age  and  other 
business  and  specialized  publications 
of  Crain. 

Arthur  E.  Mertz,  a  vice  president 
of  Crain,  is  managing  director  of  the 
news  service  formerly  known  as  The 
Crain  Syndicate,  and  will  work  with 
Stevenson  in  expansion  in  the  United 
States  and  overseas. 

Stevenson  was  with  UPI  for  11 
years  before  joining  Crain  earlier  this 
year  as  an  editorial  consultant. 

*  ♦  * 

The  New  York  State  Associated 
Press  Association  has  a  new  presi¬ 
dent,  David  Mack,  managing  editor 
of  the  Binghamton  Press  &  Sun- 
Bulletin. 

Other  new  officers  elected  at  the 
annual  meeting  in  White  Plains  are: 
David  Hamilton,  assistant  managing 
editor  of  Newsday,  Long  Island,  first 
vice  president;  William  Dowd,  man¬ 
aging  editor,  the  Albany  Knicker- 
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bocker  News,  second  vice  president; 
Lew  Wheaton,  chief  of  Albany 
bureau,  secretary;  and  Robert 
Baird,  city  editor,  Westchester 
Rockkmd  Newspapers,  White  Plains, 
immediate  past  president. 

*  *  * 

Gerald  T.  Fitzgerald,  a  former 
reporter  and  editor  at  the  New  Bed¬ 
ford  (Mass.)  Standard-Times,  was 
named  head  of  the  Bristol  County 
(Mass.)  Drug  Task  Force.  Fitzgerald, 
who  is  an  assistant  district  attorney  in 
the  county,  served  as  Governor 
Michael  Dukakis’  press  secretary 
during  the  1982  election. 

*  it 

Kevin  Goddard  editor  of  the  Sun¬ 
day  Rutlarui  Herald  and  the  Sunday 
Times  Argus,  Rutland  and  Barre- 
Montpelier,  Vt.,  has  been  promoted 
to  managing  editor  of  the  Times 
Argus.  He  succeeds  James  R. 
Thompson,  editor  for  the  past  year, 
who  resigned. 

Goddard  had  rejoined  the  Times 
Argus  organization,  last  January,  re¬ 
placing  Robert  Sherman  as  head  of 
the  Vermont  Press  Bureau  (which 
covers  state  government/politics 
jointly  for  the  two  newspapers).  A  for¬ 
mer  Montpelier  bureau  chief  for  Un¬ 
ited  Press  International,  he  became 
editor  of  the  combined  Sunday  edi¬ 
tions  last  June. 
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Times  of  London 
has  new  editor 

Charles  Wilson,  deputy  editor  of 
The  Times  of  London,  was  appointed 
editor  on  November  S,  succeeding 
Charles  Douglas-Home,  48,  who  died 
of  cancer  on  October  29.  Douglas- 
Home  became  editor  in  1982. 

Wilson,  a  50-year  old  Scot,  started 
his  career  as  a  copy  boy  at  the  age  of 
16.  He  held  sever^  executive  posts  on 
national  newspapers  before  joining 
the  Times  in  1982. 

Wilson  became  joint  deputy  editor 
last  year  and  recently  has  been  coor¬ 
dinating  the  start  of  a  new  London 
evening  newspaper  set  to  debut  next 
spring.  For  three  months  he  edited  the 
Chicago  Sun-Times  after  it  was  taken 
over  by  Rupert  Murdoch. 


Art  Volkerts,  editor  of  the  Santa 
Rosa  (Calif.)  Press  Democrat,  has  be¬ 
come  assistant  to  the  publisher,  and 
been  replaced  as  editor  by  Michael 
Parman,  formerly  assistant  managing 
editor-news  at  the  Sacramento  Bee. 

Volkerts  will  work  with  publisher 
Jim  Weeks  on  special  projects.  He 
joined  the  newspaper  in  1948  to  work 


GENE  GIBBONS,  a  veteran 
White  House  and  congressional 
correspondent,  has  joined  the 
Washington  news  bureau  of  Reu¬ 
ters. 

For  the  post  three  and  o  half 
years,  he  has  covered  President 
Reagan's  activities  for  the  UPl  radio 
network  and  prior  to  that.  Con¬ 
gress  and  national  politics  for  UPl. 

In  1 968,  Gibbons  was  a  member 
of  Vice  President  Hubert  Hum¬ 
phrey's  presidential  campaign 
staff. 


on  the  sports  desk  and  night  rewrite, 
quickly  moved  to  other  areas  and  was 
named  managing  editor  in  1954  and 
editor  in  1972.  He  was  named  vice 
president  in  charge  of  content  in  1981 . 

Parman  worked  at  the  newspaper 
briefly  in  1973  before  moving  to  the 
Bee  as  a  copy  editor.  He  has  also 
served  as  executive  sports  editor  and 
Saturday-Sunday  editor. 

Parman,  a  graduate  of  the  Universi¬ 
ty  of  Nevada-Reno  with  a  bachelor's 


September  26, 1985 


Banner  Graphic,  Inc. 

has  completed  the  acquisition  of  the  assets  of 

The  Banner  Graphic 

a  daily  newspaper  serving  Greencastle,  IN 

from 

Lu-Mar  Newspapers,  Inc. 

a  wholli>-owned  subsidiary  of 

Sarkes  Tarzian,  Inc. 


Todd  Hepburn,  Vice  President  of  the  undersigned  initiated  this  transaction 
and  represented  die  seller  in  the  negotiations 


and  master’s  degree  in  journalism, 
was  an  Army  correspondent  in  Viet¬ 
nam,  1969-70,  and  worked  for  Pioneer 
Press  Inc.,  in  Chicago  before  moving 
to  California. 


OBITUARIES 
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Alfred  H.  Kirchhofer,  93, 
who  became  managing  editor  of  the 
Buffalo  Evening  News  in  1927  and 
directed  its  news  operations  until 
April  1966  when  he  retired  as  editor 
and  executive  vice  president  of  The 
Buffalo  Evening  News  Inc.,  died 
September  19  in  Buffalo  General  Hos¬ 
pital. 

As  the  first  Washington  correspon¬ 
dent  of  the  News  during  the  adminis¬ 
tration  of  Warren  G.  Harding,  he  and 
Roy  Roberts  of  the  Kansas  City  Star 
and  Arthur  Sinnott  of  the  Newark 
Evening  News  began  the  institution  of 
regular  presidential  press  confer¬ 
ences  in  much  the  same  format  as  to¬ 
day.  He  was  a  vice  president  and  pres¬ 
ident  of  the  National  Press  Club  and 
one  of  the  leaders  in  bringing  about 
construction  of  the  National  Press 
Building. 

Kirchhofer  was  assistant  director 
of  Herbert  Hoover’s  successful  Pres¬ 
idential  campaign  in  1928  and  public¬ 
ity  director  of  the  unsuccessful  1936 
campaign  of  Alfred  M.  Landon. 

He  had  worked  as  a  copy  boy  at  the 
Buffalo  Commercial,  and  at  18  got  a 
job  as  a  reporter.  When  the  Buffalo 
Times  offered  him  $2  more  a  week,  he 
moved  there  and  later  was  a  reporter 
for  the  Buffalo  Courier. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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andy  IDO  portable  computer  for  oily 


The  Tandy  200  is  a  breed  ap^ 
from  other  portables.  Just  turn  it  on 
and  get  power  that’s  equal  to  some 
desktop  computers.  Indeed,  the 
Tandy  200  is  the  only  portable  com¬ 
puter  which  comes  complete  with 
six  built-in  applications,  including 
Multiplan  (which  is  an  extra-cost 
item  on  desktop  computers). 

More  than  a  status  symbol 

The  Tandy  200  is  a  working  on- 
the-go  computer.  It’s  a  favorite  of 
journalists  and  students  because  of 
its  built-in  word  processor.  Take 


notes  or  write  reports  then  transmit 
the  files  ^  phone  to  the  office  or  at¬ 
tach  a  printer  for  a  paper  copy.  You 
can  also  use  the  Tandy  200  as  a 
personal  appointment  calendar,  ad¬ 
dress  and  phone  directory  and  tele¬ 
phone  autCKjialer.  The  16Jine  by 
40-character  flip-up  display  features 
over-sized  characters  for  superb 
readability. 

With  the  Tandy  200’s  built-in 
direct-connect  modem,  information 
senrices  and  other  computers  can 
be  easily  accessed  by  telephone.  A 


printer,  cassette  recorder,  disk 
drives,  monitor  and  ready-to-run 
software  can  be  added  at  any  time. 
Sale  ends  Dec.  24 
Surprise  someone  special  with  a 
Tandy  200  (2&-3860,  Reg.  $999).  Or 
save  $100  and  gh^  our  famous 
Model  100  portable  (26-3802, 

Reg.  $599)  for  only  $499. 

Radio /haeK 

The  Technology  Store" 

A  DIVISION  Of  TANDY  CORPORATION 


Sale  ends  12/24/85.  Special  orders  required  at  some  locations.  Prices  apply  at  Computer  Centers  and  at  participating  Radio  Shack  stores  and  dealers.  Multiplan/TM  Microsoft  Coip. 


200 
Christmas 
Savings! 
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Get  ready  to  comply 

Strict  'rIghUto-know’  laws  taking  effect  soon  are  expected  to 
Impact  newspapers  more  dramatically  than  any  rules  yet  from  OSHA 


By  George  Gameau 

Strict  “right-to-know”  laws  taking 
effect  soon  are  expected  to  impact 
newspapers  more  dramatically  than 
any  regulations  yet  from  the  federal 
agency  governing  workplace  safety. 

One  of  the  results,  according  to 
newspaper  attorneys,  will  be  an  in¬ 
crease  in  lawsuits  by  employees  seek¬ 
ing  workman’s  compensation  and  in¬ 
tentional  tort  damage  awards. 

WUliam  D.  McGahan,  operations 
director  for  the  Newspaper  Printing 
Corp.  in  Nashville,  Tenn.,  said  the 
Hazard  Communication  Standard 
from  the  Occupational  Safety  and 
Health  Administration  has  been 
called  “one  of  the  most  complex  and 
powerful  pieces  of  legislation  ever  to 
affect  newspapers.” 

“The  new  federal  regulations  put  us 
all  under  a  black  cloud,”  remarked 
Gene  McDavid,  vice  president  and 
general  manager  of  the  Houston 
Chronicle  and  vice  president  of  the 
ANPA  Technical  Committee. 

At  the  annual  ANPA  Health  and 
Safety  Symposium  in  New  Orleans, 
executives  in  various  disciplines  out- 
Maed  the  hazards  the  regulations  pose 
Id  newspapers. 


“The  new  federal 
regulations  put  us  all 
under  a  black  cloud” 
remarked  Gene  McDavid, 
vice  president  and 
general  manager  of  the 
Houston  Chronicle  and 
vice  president  of  the 
ANPA  Technical 
Committee. 


Indicative  of  deep  concern  by 
newspapers,  attendance  at  the  con¬ 
ference  had  more  than  doubled,  soar¬ 
ing  from  65  last  year  to  165  this  year. 

“The  legal  threats  alone  .  .  .  are 


enough  to  compel  the  attention  of 
management,”  warned  Joe  D.  Smith 
Jr.,  president  of  the  Alexandria  (La.) 
Town  Talk. 


"T/ie  legal  threats 
alone  ...are  enough  to 
compel  the  attention  of 
management,”  warned 
Joe  D.  Smith  Jr., 
president  of  the 
Alexandria  (La.)  Town 
Talk. 


OSHA’s  Hazard  Communication 
Standard  obligates  newspapers  — 
and  all  businesses  where  workers  are 
exposed  to  chemicals  —  to  meet  com¬ 
prehensive  labeling,  training,  plan¬ 
ning  and  record  keeping  require¬ 
ments.  The  regulations  require  em¬ 
ployers  to  keep  records  of  chemical 
ingredients,  warn  workers  of  poten- 
tisd  hazards,  label  containers  and  train 
emloyees  on  how  to  use  chemicals 
safely  and  what  to  do  in  case  of 
emergency. 

The  government  has  estimated  it 
will  cost  the  printing  industry  $15  mil¬ 
lion  to  comply  with  the  standard. 
While  it  is  difficult  to  estimate  the 
costs  to  newspapers,  executives  say 
the  added  cost  of  administrative 
paperwork  and  training  is  substantial. 

Beginning  Nov.  25,  suppliers  of 
chemicals  must  label  products  with 
hazard  warnings  and  supply  detailed 
information  of  chemical  ingredients 
to  customers.  Beginning  May  25,  all 
affected  employers  must  be  in  com¬ 
pliance  with  all  requirements  of  the 
regulations. 

At  newspapers,  the  regulations 
apply  basically  to  production  and 
maintenance  departments  with  some 
extension  to  photographers. 

Several  speakers  emphasized  that 
OSHA  intends  to  enforce  the  regula¬ 
tions  vigorously.  But  problems  in  en¬ 


forcement  are  expected  to  crop  up  as 
conflicts  are  discovered  with  state 
right-to-know  laws. 

In  newspaper  pressrooms,  the 
standard  will  require  that  inks  used 
for  years  be  labeled  as  potential 
cancer  causers.  That  prospect 
already  has  prompted  a  major  shift  by 
newspapers  to  news  inks  made  with 
more  refined  oils  costing  consider¬ 
ably  more. 

Dampening  solution,  blanket  wash, 
solvents,  photographic  chemicals  and 
other  chemicals  —  perhaps  even 
ordinary  cleaning  solutions  —  will  re¬ 
quire  special  labeling,  documentation 
and  training. 

Labels  warning  of  potential  health 
hazards  are  expected  to  cause  painful 
questions  to  be  asked,  such  as:  “If 
chemicals  used  in  newspapers  are 
dangerous,  why  were  employees  not 
warned  years  ago?” 

The  answer,  according  to  McDa¬ 
vid,  is  that  the  inks  did  not  change,  the 
regulations  governing  their  labeling 
did. 

McDavid  said  the  newspaper  work¬ 
ing  environment  was  “safe,  based  on 
every  piece  of  evidence  we  have-been 
able  to  gather.” 


Smith  said  each 
employee’s  questions 
should  be  investigated, 
problems  should  be 
solved  and  conclusions 
supported. 


James  Renson,  executive  director 
of  the  National  Association  of  Print¬ 
ing  Ink  Manufacturers,  said  the 
Hazard  Communication  Standard 
might  be  the  most  significant  regula¬ 
tion  ever  passed  by  OSHA. 

He  said  that  under  the  standard, 
many  inks  qualify  as  irritants.  And 
despite  the  use  of  more  refined  oils, 
(Continued  on  page  30) 
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Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger. 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  devebped  with  special  surface 
characteristics  to  help  you  get  the  full  potential  from  your 
flexography  investment. 


'  / 


\ 


To  get  the  sp^s  on  K-Flex 

contact  a  Kruger  sales  represe 
or  our  New  York  sales  office; 
Kruger  Pulp  &  Paper  Sales  Inc. 
489  — 5thAve.,  18th  Floor 
New  York,  N.Y  10017 
(212)697-9700 


f^ioto  courtesy  of  Motter  Printing  Press  Co  V<'rl<  PA 


r  Kruger  Inc 
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Under  new  standards,  newspapers  will  face  more  lawsuits 


By  George  Gameau 

Newspapers  will  face  increasing 
lawsuits  as  a  result  of  the  federal 
Occupational  Safety  and  Health 
Administration's  Hazard  Com¬ 
munication  Standard,  according  to 
several  attorneys  who  represent 
newspapers. 

As  the  dangers  of  chemicals  in  the 
woricplace  are  communicated  to  em¬ 
ployees  under  the  terms  of  the  regula¬ 
tions,  lawsuits  for  workers’  com¬ 
pensation  and  for  intentional  tort 
damages  will  ensue,  the  attorneys 
said  at  the  annual  ANPA  Health  and 
Safety  Symposium  in  New  Orleans. 

“You  will  be  facing  an  increasing 
number  of  compensation  claims  as 
employees  become  familiar  with  in- 
dustri^  workplace  diseases,”  New 
Yoric  lawyer  Bruce  Berry  warned. 

John  Zengerle,  a  Cleveland  attor¬ 
ney,  said  lawyers  in  recent  years  have 
been  having  a  “field  day”  with  compli¬ 
cated  government  regulations,  and 
the  trend  would  continue  with  the  new 
OSHA  rules. 

A  greater  general  awareness  of 
chemical  hazards  in  industry  will  re- 

Get  ready 

(Continued  from  page  28) 

which  will  exempt  news  inks  from 
labeling  as  potential  carcinogens,  “it 
will  be  difficult  for  inks  not  to  be 
required  to  have  some  form  of  label  as 
a  hazard — not  as  a  carcinogen,  but  as 
a  hazard.” 

Smith  of  the  Alexandria  Town 
Talk,  speaking  on  the  publisher’s 
responsibility  in  coping  with  the 
standard,  said  a  management  philoso¬ 
phy  should  be  established  in  which 
“employees  should  be  convinced 
management  cares  about  their  prob¬ 
lems.” 

Smith  said  each  employee’s  ques¬ 
tions  should  be  investigated,  prob¬ 
lems  should  be  solved  and  conclu¬ 
sions  supported. 

Smith  said  newspaper  general  man¬ 
agers  should  be  the  most  likely  to 
head  teams  for  developing  programs 
to  comply  with  the  new  OSHA  regula¬ 
tions. 

McGahan  said  all  newspapers  in  the 
Gannett  chain  are  in  line  to  get  low- 
nib  inks  using  refined  oUs. 

McGahan  made  several  sugges¬ 
tions  about  how  to  set  up  a  system  to 
comply  with  the  standard. 

•  Purchasing  should  be  centralized 


suit  in  more  toxic  tort  litigation, 
Zengerle  said.  He  said  that  the 
“hazardous”  labels  required  under 
the  rules  would  fuel  new  claims  of 
occupational  disease  and  cancer 
allegedly  caused  in  the  newspaper 
workplace. 

“People  will  say,  ‘I  have  cancer. 
There  must  be  a  cause.  It  must  be  my 
job,”’  Zengerle  said. 


“People  will  say,  7  have 
cancer.  There  must  be  a 
cause.  It  must  be  my 
Job,*”  Zengerle  said. 


And  several  legal  developments  in 
recent  years  could  aid  such  lawsuits 
against  employers  by  aggrieved  em¬ 
ployees,  Zengerle  said. 

Zengerle  said  some  states  now 
allow  employees  to  sue  not  only  the 
manufacturer  of  products  that 
allegedly  harm  health,  but  the  busi¬ 
ness  where  the  injury  may  have 

so  that  no  products  enter  the  newspa¬ 
per  that  are  not  documented. 

•  Notebooks  containing  material 
safety  data  sheets  (MSDS’s),  operat¬ 
ing  procedures  and  emergency  proce¬ 
dures  should  be  compiled  for  each 
department. 


James  Renson, 
executive  director  of  the 
National  Association  of 
Printing  Ink 

Manufacturers,  said  the 
Hazard  Communication 
Standard  might  be  the 
most  significant 
regulation  ever  passed  by 
OSHA. 


•  Information  on  all  chemical  pro¬ 
ducts  should  be  kept  on  a  personal 
computer. 

•  Procedures  should  be  established 
for  review  and  updated  training. 

Carol  Voorhees,  director/ 
employee  relations  for  the  Call- 
Chronicle  Newspapers  Inc.  in  Allen¬ 
town,  Pa.,  said  the  chief  responsibili- 


occurred,  if  the  employer  knew  in 
advance  of  a  hazard. 

Legislation  and  case  law  have 
opened  to  employees  “broad  rights” 
to  medical  and  test  records,  which  ex¬ 
poses  employers  in  the  case  of  litiga¬ 
tion,  Zengerle  said. 

A  new  trend,  Zengerle  said,  is  to¬ 
ward  criminal  prosecution  of  execu¬ 
tives  who  willfully  withhold  know¬ 
ledge  of  workplace  hazards  from  em¬ 
ployees.  He  cited  an  Illinois  case  in 
which  company  executives  were  con¬ 
victed  in  the  death  of  an  immigrant 
employee  poisoned  by  cyanide  from 
which  warning  labels  had  been  re¬ 
moved.  The  case  is  being  appealed. 
But  Zengerle  said  prosecutors  would 
be  looking  at  industrial  injuries  as 
cause  for  possible  criminal  action. 

But  there  are  ways  to  help  minimize 
an  employer’s  liability,  the  attorneys 
said. 

“By  taking  steps,  you  can  eliminate 
or  limit  what  the  recovery  will  be  from 
claims,”  Berry  said. 

To  protect  against  litigation  involv¬ 
ing  alleged  occupational  diseases  and 
(Continued  on  page  32) 


ties  of  personnel  directors  will  be  in 
formulating  and  implementing  train¬ 
ing  programs  to  comply  with  the  reg¬ 
ulations. 

Several  training  tools  are  available. 
They  include  “Hazpak,”  a  complete 
guide  in  looseleaf  form  from  the 
ANPA,  an  audio-visual  presentation, 
a  videotape  and  pamphlets. 

Michael  Manfro,  manager/safety 
and  environmental  affairs  for  the  Los 
Angeles  Times  and  its  10,000  em¬ 
ployees,  said  the  Times  has  been  deal¬ 
ing  with  California’s  right-to-know 
law  for  the  last  three  years. 

Manfro  said  he  has  recently  begun 
coordinating  material  safety  data  on  a 
personal  computer,  on  which  MSDSs 
can  be  updated  and  accessible. 

Manfro  said  MSDSs  received  from 
manufacturers  should  be  checked  for 
completeness  and  for  errors  before 
being  “translated”  into  understand¬ 
able  English.  Work  practices  should 
be  reviewed  for  safety  as  well. 

Manfro  said  the  safety  manager  can 
have  a  big  impact  on  a  company.  The 
person  who  holds  that  position,  he 
said,  has  a  “moral  responsibility”  not 
only  to  management  but  to  the 
employees. 

He  urged  the  use  of  a  good  indus¬ 
trial  hygienist  and  the  keeping  of  good 
records  for  any  testing  that  is  done. 
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The  Harris  Graphics  N P-160  sets  the 
technoiogicai  standard  in  newspaper 
packaging  by  doing  the  work  of  two 
conventionai  iines  in  haif  the  floor  space 
and  with  half  the  labor  requirements. 

The  integrated  stacker  and  tyer 
delivers  strapped  bundles  at  rates  up 
to  50  per  minute  in 
the  dual,  alternating 
delivery  mode.  And 
it  accepts  signatures 
from  any  common 
web  press  or  inserter, 
so  it’s  compatible 
with  the  equipment 
you  have  now. 

Because  the 
NP-160isasingle 
unit,  it  gives  improved 
stack  control  and 
higher  quality  bun¬ 
dles  with  packages 


of  up  to  300  broadsheet  pages.  To 
protect  the  bundles,  a  kraft  paper  bot¬ 
tom  wrap  is  automatically  fed  from  a 
roll  before  tying.  Or,  untied  stacks  can 
be  delivered  without  bottom  wrap. 

To  boost  your  packaging  produc¬ 
tivity  even  more,  you  can  add  modules 
for  double  strapping, 
top  wrapping, 
labeling,  and  pro¬ 
grammed  stacking 
of  odd  or  keyed 
bundles.  Even  an  in¬ 
line  palletizer  is 
available. 

For  more  in¬ 
formation,  write: 
Harris  Graphics 
Corporation,  Bindery 
Systems  Division, 
Champlain,  New  York 
12919. 
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OSHA’s  Hazard  Communication  Standard: 

What  newspapers  must  do  to  comply 


The  American  Newspaper  Pub¬ 
lishers  Association  calls  it  “one  of  the 
most  sweeping  regulatory  standards 
in  the  history  of  the  Occupational 
Safety  and  Health  Administration" 
and  “one  of  the  most  complicated 
pieces  of  legislation  ever  to  affect 
newspapers.” 

It  is  the  Hazard  Communication 
Standard,  commonly  known  as  the 
federal  right-to-know  law.  It  is  de¬ 
signed  to  make  the  workplace  safer  by 
informing  workers  of  the  dangers  of 
chemicals  they  work  with. 

All  American  businesses  are 
affected  and  must  comply  by  May  25. 
The  burden  in  terms  of  bookkeeping 
and  training  is  extensive.  So  the 
ANPA  has  compiled  a  comprehen¬ 
sive,  step-by-step  guide  in  looseleaf 
form  called  “Hazpak”  to  aid  news¬ 
papers  in  compliance.  It  is  available 
for  $25  from  the  ANPA  in  Reston,  Va. 

The  following  is  a  brief  summary  of 
the  requirements  of  the  OSHA  hazard 
communication  regulations: 

•  A  complete  written  program  for 
compliance  with  the  regulations  must 
be  on  file  and  available  in  affected 


Lawsuits 

(Continued  from  page  30) 


similar  suits,  Zengerle  said,  “You 
have  to  take  ^1  employees’  concerns 
seriously.  The  worst  thing  to  do  is 
ignore  a  complaint.  When  you  see  an 
occupational  disease  claim,  a  red  flag 
should  go  up  immediately." 

Other  suggestions  in  anticipation  of 
lawsuits,  according  to  Zengerle, 
were:  Document  all  efforts  to  investi¬ 
gate  complaints  by  employees;  ask 
unions  to  participate  in  health  com¬ 
mittees;  find  substitutes  for  products 
that  are  hazardous  or  toxic  and  devote 
attention  to  hygiene  in  the  pressroom 
and  plate  making  room. 

Berry  urged  newspapers  to  keep  re¬ 
cords  of  cleaning  and  exposures  and 
to  provide  physical  exams  before  and 
during  exposure  to  chemicals.  Re¬ 
cords  should  be  kept  of  who  is 
trained,  when,  and  in  what. 

Berry  said  OSHA  inspectors,  be¬ 
ginning  as  early  as  April,  will  be  look¬ 
ing  for  a  “good  faith”  attitude  toward 
compliance.  He  warned  that  some 
manufacturers  will  not  comply  by 
Nov.  25  with  their  responsibility  to 


departments  for  employees  and  gov¬ 
ernment  inspectors. 

•  The  program  must  include  a  com¬ 
plete  and  up-to-date  list  of  all  chemi¬ 
cals  used  in  the  workplace  and  the 
names  and  addresses  of  companies 
that  supply  them. 

•  Coinciding  with  all  chemicals 
must  be  material  safety  data  sheets 
(MSDS).  They  are  required  to  be  sup¬ 
plied  by  chemical  product  manufac¬ 
turers.  They  list  hazardous  ingre¬ 
dients,  health  hazard  information, 
physical  properties,  fire  hazards  and 
precautions. 

•  Containers  for  chemical  products 
must  be  labeled  with  the  name,  hazar¬ 
dous  ingredients,  dangers  and  sup¬ 
plier  information.  Labeling  is  re¬ 
quired  for  all  storage  containers  ex¬ 
cept  those  intended  for  immediate 
use. 

•  Contractors  who  work  on  site 
must  be  informed  about  potential 
hazards.  It  is  recommended  they  be 
provided  with  a  copy  of  the  compli¬ 
ance  notebook.  Newspapers  should 
record  steps  taken  to  communicate 
hazards  with  contractors. 


supply  MSDSs  and  he  advised  em¬ 
ployers  to  keep  after  suppliers,  by 
registered  mail,  to  do  so. 


To  protect  against 
litigation  involving 
alleged  occupational 
diseases  and  similar 
suits,  Zengerle  said,  “You 
have  to  take  all 
employees’  concerns 
seriously.  The  worst  thing 
to  do  is  ignore  a 
complaint” 


Berry  said  the  federal  right-to- 
know  law  is  “riddled  with  legal 
issues”  that  will  come  to  the  surface 
during  enforcement  after  the  regula¬ 
tions  take  effect  Nov.  25  for  suppliers 
and  May  25  for  employers  using  che¬ 
micals  in  the  workplace. 

“There  are  signs  OSHA  will  give  a 
lot  of  attention  to  the  Hazard  Com¬ 
munication  Standard,”  Zengerle  said. 


•  Detailed  training  must  be  pro¬ 
vided  to  all  covered  employees,  pre¬ 
dominantly  in  production  and  mainte¬ 
nance,  on  container  labeling,  proper 
work  practices  and  protective  mea¬ 
sures. 

•  Work  practices  must  be  written , 
employees  must  be  trained.  MSDS  in¬ 
interpretation  guides  must  be  avail¬ 
able.  Instructions  must  be  available 
for  non-routine  tasks.  Emergency 
procedures  must  be  formulated  and 
reviewed  with  employees. 

-George  Garneau 

Nexis  to  add 
Los  Angeles  Times 

Mead  Data  Central  and  the  Times 
Mirror  Co.  have  signed  an  agreement 
calling  for  the  complete  text  of  the  Los 
Angeles  Times  to  be  distributed  elec¬ 
tronically  to  subscribers  of  Mead’s 
Nexis  news  retrieval  service. 

The  Times  will  be  added  to  Nexis  in 
early  1986,  and  will  be  retroactive  to 
Jan.  1,  1985. 


It  was  anticipated  that  OSHA  will 
conduct  inspections  during  which  em¬ 
ployees  will  be  quizzed  on  whether 
they  have  been  trained  in  procedures 
for  dealing  with  hazardous  chemicals. 

The  difficulty  of  complying  with  the 
complicated  federal  standard  is  en¬ 
hanced  by  right-to-know  laws 
enacted  in  39  states. 

The  state  laws,  Zengerle  said,  are 
often  more  stringent,  provide  for  low¬ 
er  threshholds  and  carry  tougher 
fines. 

Fines  for  violaltions  under  OSHA 
standards  are  $1,000  for  each  serious 
offense  and  $10,000  for  each  willful 
offense.  Violations  of  state  laws  can 
be  punishabale  by  fines  up  to  $10,000 
for  each  offense. 

Frank  Weir,  director  of  environ¬ 
mental  safety  at  the  University  of 
Texas  and  a  contractor  for  ink  manu¬ 
facturers,  said  “Plaintiffs  attorneys 
are  going  to  get  rich,  very  rich,  over 
this  whole  thing.” 

Weir  said  there  has  been  conflicting 
evidence  from  various  scientific  re¬ 
search  reports  on  cancer  in  the  news¬ 
paper  pressroom  and  none  of  the  stu¬ 
dies  have  dealt  with  the  influence  of 
tobacco  and  alcohol. 
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Media  Bias 

(Continued  from  page  II) 


nics,  communists,  housewives,  and 
women  who  work  outside  the  home. 

“Younger  transients”  also  were 
more  likely  than  “older  native”  jour¬ 
nalists  to  say  other  groups  received  to 
much  favorable  coverage,  including 
business  people,  wealthy  people, 
police  and  Republicans. 

“Older  native”  jounalists  were 
more  likely  than  “younger  transient” 
journalists  to  say  that  “the  news 
media  put  too  much  emphasis  on  what 
is  wrong  with  America  and  not 
enough  on  what  is  right,”  that  “the 


news  media  often  make  people  ac¬ 
cused  of  crimes  look  guilty  before 
they  are  tried  in  court,”  and  that  “the 
news  media  give  more  coverage  to 
stories  that  support  their  point  of  view 
than  to  those  that  don't,” 

UPi  buyer 

(Continued  from  page  12) 

chairman  of  the  family”s  giant  furni¬ 
ture  retailing  firm,  and  sold  his  share 
to  other  family  members  in  1982  to 
expand  his  investments  in  Mexican 
newspapers. 

Now  he  is  chairman  and  controlling 
stockholder  in  the  Mexican  Pub¬ 
lishing  Organization,  which  owns  31 


Credibility  study  available  for  $5 


Robert  Ritter,  executive  editor  of 
the  San  Bernardino  (Calif.)  Sun  and 
chairman  of  the  Associated  Press 
Managing  Editors  credibility  commit¬ 
tee,  told  E&P  that  due  to  the  over¬ 
whelming  request  for  copies  of  the 
APME  credibility  study,  a  $5  fee  will 
now  have  to  be  charged. 

Ritter  stressed  that  the  fee  is  being 
charged  only  to  cover  the  cost  of 
printing  up  more  copies  and  for  mail¬ 
ing  and  handling. 

Ritter  said  since  the  study  was  in¬ 


troduced  at  the  APME  annual  con¬ 
vention  in  San  Francisco  late  last 
month,  and  following  stories  on  the 
study  appearing  in  E&P,  demand  for 
the  study  has  exceeded  expectations. 

Since  the  scope  of  the  80-page 
study  is  so  broad,  E&P,  over  the  next 
few  weeks,  will  be  running  separate 
stories  dealing  with  various  aspects. 

Copies  of  the  study  can  be  obtained 
by  writing  to  Ritter  at  the  San  Bernar¬ 
dino  Sun,  399  North  D  Street,  San 
Bernardino,  California,  92401. 


Finally,  “younger  transient”  jour¬ 
nalists  were  more  likely  than  “old  na¬ 
tive”  journalists  to  agree  that  “some¬ 
times  reporters  must  act  tough  and 
even  rude  to  get  answers  to  their  ques¬ 
tions,” 


newspaper  companies  that  publish  70 
daily  newspapers  —  all  profitable,  he 
stated  —  with  1 1,000  employes  and  a 
combined  circulation  of  2.1  million. 
When  he  acquired  the  company  in 
1976,  it  had  36  newspapers  and  was 
$78  million  in  debt.  He  also  owns 
radio  and  television  stations  in  Mex¬ 
ico,  and  is  reported  to  be  worth  $500 
million. 

Russo  is  founder  and  president  of 
the  Russo  Companies,  a  diversified 
financial  services  organization  head¬ 
quartered  in  Houston.  He  has  led  de¬ 
velopment  of  several  major  office 
buildings  and  hotels  in  Houston  and  is 
chairman  of  three  Houston  banks.  He 
has  no  experience  in  journalism. 

Russo  and  V^quez  Rana,  who  left 
Washington  immdiately  after  the 
announcement  of  the  UPI  deal,  plan 
to  return  in  about  two  weeks  to  begin 
intensive  planning  sessions  with 
senior  UPI  managers. 

“I  have  the  desire  and  ability  to 
maintain  UPI  as  one  of  the  best  news 
agencies  in  the  world,”  Vasquez  Raha 
said. 
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Broadening  scope 

(Continued  from  page  15) 


a  compelling  headline. 

•  Clustering  related  stories  is  im¬ 
portant  to  readers  in  making  decisions 
about  what  to  read  in  the  paper  and 
easing  their  concern  about  content 
bulk. 

As  pagination  becomes  more  wide¬ 
ly  used,  editors  should  “refer”  all  re¬ 
lated  news  to  the  “leading  story”  on 
the  topic  if  the  former  stories  cannot 
run  as  sidebars,  Beitler  suggested. 

“What’s  important  to  remember,” 
she  said,  “is  that  readers  want  their 
newspaper  to  to  be  predictable  as  well 
as  easy  to  use... tell  readers  who  have 
particular  interest  in  a  news  item 
where  they  can  find  more  information 
in  your  paper  about  that  topic.” 

To  make  these  content  changes, 
newspapers  were  advised  to  take  a 
team  approach  to  the  newsroom,  thus 
fostering  more  authority  among  re¬ 
porters  and  giving  them  a  broader 
perspective  than  is  possible  under  the 
standard  beat  system.  She  explained 
that  an  assistant  city  editor  of  “gov¬ 
ernment  news,”  for  example,  would 
have  three  teams  of  reporters  who 
cover  city,  county  and  state  news,  as 
well  as  an  artist  and  photographer. 


Readers  base  their 
perceptions  of  a  good 
newspaper  more  on  its 
‘‘hard  news  content 
than...the  fiash  of  its 
fashion  coverage, 
briiiiance  of  its  book 
reviews,  or  the  heart  of 
the  home  section” 


Such  an  arrangement,  the  speaker 
contended,  would  provide  better 
news  coverage  and  give  both  editors 
and  reporters  the  opportunity  to  spot 
trends,  “cluster  the  relevance  of  a 
breaking  state  story  on  the  county  and 
community  levels,  and  generally 
build  more  idea  time  to  broaden  the 
newspaper’s  coverage  perspective.” 

Beitler  said  the  team  concept  could 
be  extended  to  make  an  assistant  edi¬ 
tor  a  “go-between”  for  reporters  and 
the  copy  desk  which,  too,  might  be 
organized  into  specialty  editors  such 
as  state,  metro,  national  and  foreign. 

In  an  APME  report  titled  “Today’s 
Thoughts  About  Tomorrow’s  News¬ 
room,”  the  panel  moderator,  Don 
Hatfield  of  the  Huntington  (W.Va.) 


Herald  Dispatch,  reported  that  his 
poll  of  editors  around  the  country 
generally  supported  Beitler’ s  idea  of  a 
new  approach  to  newsroom  struc¬ 
ture. 

“Tear  down  the  barriers,  they  (edi¬ 
tors)  seemed  to  be  saying,”  Hatfield 
wrote.  The  most  frequently  recom¬ 
mended  change  was  to  have  copy  edi¬ 
tors  and  reporters  assigned  to  work 
together,  he  added. 

“That  might  involve  editor- 
reporter  teams,”  Hatfield  noted.  “It 
might  mean  beats  for  copy  edit¬ 
ors.  ...  It  might  mean  assigning  re¬ 
porters  directly  to  copy  editors.  Or 
even  moving  desks  physically  from 
one  place  to  another.  .  .the  result, 
most  agree,  would  be  a  better  under¬ 
standing  on  both  sides,  better  hand¬ 
ling  of  copy  and  better  stories  for 
readers.” 

According  to  Hatfield,  newspapers 
aren’t  creative  enough  in  handling 
issues  and  setting  agendas,  despite 
improvements  in  this  area. 

The  problem,  he  reasoned,  is  that 
it’s  often  impossible  to  get  editors  to 
reflect  on  coverage  of  issues  because 
they’re  so  worried  about  getting  a 
paper  out  every  day. 

“Part  of  the  solution,”  he  said,  “is  to 
free  editors  up  to  think  creatively. 
That  means  sitting  down  with  report¬ 
ers  to  brainstorm  and  it  means  editors 
sitting  down  with  one  another  to  de¬ 
cide  approaches.”  Reporters  also  can 
benefit  from  this  process  by  working 
more  with  each  other. 

“The  main  form  of  communication 
between  reporters  is  bullshitting  dur¬ 
ing  lunch,”  Hatfield  wrote.  “That  can 
result  in  a  great  exchange  of  informa¬ 
tion,  but  seldom  leads  to  joint  work  on 
stories.” 

Editorial  and  Op-Ed  pages  also  are 
candidates  for  new  ideas,  according 
to  another  panel. 

Chattanooga  Times  managing  edit¬ 
or  Paul  Neely  suggested  that  news¬ 
papers  drop  editorials  —  sort  of.  He 
termed  most  editorial  pages  are  “fair¬ 
ly  dreadful  and  the  last  refuge  from 
innovation  in  our  newspapers.” 

“Don’t  get  rid  of  opinion,  just. ..the 
anonymous  and  usually  pretentious 
voice  of  the  institution,”  he  urged. 

To  replace  that  voice,  newspapers 
should  add  a  wide  range  of  local  opin¬ 
ion  writers  to  do  signed,  personal 
pieces,  Neely  said. 

“If  so  inclined,  even  the  publisher 
can  write  one,”  he  added. 

Neely  would  also  eliminate  edito¬ 
rials  that  are  dull,  arrogant,  fuzzy  and 
that  focus  on  events  more  than  issues 
and  priciples. 

“Read  the  editorial  aloud,”  he 
advised.  “You  may  put  yourself  to 
sleep.  ...  If  you  sound  like  an  ency¬ 
clopedia,  a  bishop  or  a  politician,  start 


rewwriting.” 

Editorial  writers  critical  of  a  politi¬ 
cian  or  other  public  figure  should  call 
and  get  his  side  before  publishing  the 
piece,  the  M.E.  said. 

“He’ll  think  he  got  a  fairer  shake, 
you  may  improve  your  editorial,  and 
once  in  a  while  you  may  save  yourself 
from  a  big  mistake,”  Neely  asserted. 

The  panelist  also  proposed  hiring 
editori^  page  writers  from  outside  the 
newsroom. 

“There  are  thoughtful,  articulate 
people  out  there,  and  for  an  editorial- 
page  job  they  don’t  have  to  know  the 
perverse  journalistic  style  of  a  police 
reporter,”  Neely  quipped. 


‘Tear  down  the 
barriers,  they  (editors) 
seemed  to  be  saying,” 
Hatfield  wrote.  The  most 
frequently  recommended 
change  was  to  have  copy 
editors  and  reporters 
assigned  to  work 
together,  he  added. 


Declaring  that  editorial  pages  are 
the  most  neglected  section  of  the 
newspaper.  Van  Cavett,  Louisville 
Times  opinion  page  editor,  argued 
they  should  have  more  attention  in 
terms  of  additional  personnel  and 
managerial  support  in  the  form  of 
budgets  permitting  writers  to  attend 
seminars  and  conferences. 

Cavett,  who  is  president  of  the 
National  Conference  of  Editorial 
Writers,  said  only  135  newspapers  in 
the  country  have  two  or  more  edito¬ 
rial  writers. 

One  way  to  increase  this  figure 
would  be  to  initiate  “rotating  in¬ 
ternships”  on  the  editorial  page  for 
young  reporters,  who  would  them¬ 
selves  benefit  from  the  experience  by 
broadening  their  backgrounds,  he 
said. 

Barbara  Henry,  executive  editor  of 
the  Reno  (Nev.)  Gazette-Journal, 
said,  “We  don’t  make  editorial  pages 
very  enticing.”  She  advocated  more 
content  variety  and  recruiting  readers 
“who  can  write”  to  contribute  op-ed 
pieces. 

“You  can  get  an  idea  of  who  can 
write  by  letters  to  the  editor,”  she 
added.  Her  paper,  she  disclosed,  has 
started  an  “It’s  your  turn”  column  to 
allow  readers  to  opine  on  local  issues. 

Many  times,  she  contended,  news¬ 
papers  “waste  space  on  syndicated 
columns.” 

Neely  also  claimed  opinion  pages 
rely  too  much  on  “dull”  syndicated 
columns. 
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Supreme  Court 

(Continued  from  page  22) 


med  from  a  1974  melee  at  a  wrestling 
match  between  Maple  Heights  and 
Mentor  High  Schools  in  the  Cleve¬ 
land  suburbs. 

Milkovich  was  the  Maple  Heights 
coach  and  a  teacher  at  the  school  .  The 
Ohio  High  School  Athletic  Associa¬ 
tion  censured  Milkovich  for  en¬ 
couraging  the  brawl  and  placed  his 
team  on  probation. 

A  court,  after  hearing  testimony 
from  Milkovich  and  others,  lifted  the 
probation,  asserting  that  the  athletic 
association  had  not  accorded  due  pro¬ 
cess  of  law. 

The  next  day,  Ted  Diadiun,  then  a 
sports  columnist  for  the  News- 
Herald,  wrote  an  article  titled,  “Ma¬ 
ple  beat  the  law  with  the  ‘big  lie.’” 

Diadiun,  who  witnessed  the  origin¬ 
al  melee,  wrote  that  students  in 
watching  their  mentors  were  learning 
an  out-of-class  lesson:  “If  you  get  in  a 
jam,  lie  your  way  out.” 

After  Milkovich  sued  for  libel,  the 
case  was  heard  twice  in  Common 
Pleas  Court  (but  did  not  go  to  a  jury), 
twice  in  Ohio  appeals  courts,  and 
twice  in  the  Ohio  Supreme  Court  — 
but  now  has  failed  twice  to  get  a  hear¬ 


ing  before  the  Supreme  Court  in 
Washington.  Now  it  goes  back  to  a 
trial  court  in  Ohio  for  presentation  to  a 
jury. 

Through  the  years,  Diadun  has 
risen  from  sportswriter  to  sports  edi¬ 
tor  to  managing  editor  to  his  present 
position  of  executive  editor  of  the 
News-Herald. 


Ala.  dailies  can  now 
charge  market  rates 
for  legal  advertising 

The  Alabama  Press  Association 
won  its  flght  to  enable  the  state’s 
dailies  to  charge  market  rates  for  legal 
advertising. 

At  the  APA’s  urging,  the  legislature 
recently  passed  a  law  allowing  dailies 
to  charge  their  published  commercial 
classified  rates  for  legal  ads. 

The  bill  amended  a  statute  which 
set  a  maximum  rate  of  70  a  word  for 
the  first  insertion  and  60  a  word  for 
subsequent  insertions.  The  rate  had 
remained  unchanged  since  1976. 

The  bill  did  not  change  a  regulation 
which  already  allowed  both  weeklies 
and  dailies  to  charge  up  to  their 
national  display  rates  for  tabular  legal 
notices. 


U  of  Fla.  receives 
$1  million  Fol  gift 

The  University  of  Florida’s  College 
of  Journalism  and  Communication 
has  received  a  $1  million  gift  to  foster 
freedom  of  information. 

The  gift  from  Joseph  L.  Brechner, 
founder  and  former  principal  owner 
of  WFTV-tv  in  Orlando,  is  the  latest 
ever  made  to  the  college  by  an  indi¬ 
vidual. 

The  gift  will  support  graduate  fel¬ 
lowships,  student  and  professional 
awards  and  other  freedom  of  informa¬ 
tion  activities. 

The  university  will  also  use  the  gift 
to  establish  the  Joseph  L.  Brechner 
Freedom  of  Information  Center. 

Houston  Chronicle 
salutes  the  arts 

The  Houston  Chronicle  teamed  up 
with  Foley’s  department  stores  to 
sponsor  a  week-long  performing  arts 
celebration  called  “On  With  the 
Show!” 

The  celebration  from  October  13  to 
19  was  designed  to  introduce  a  broad¬ 
er  segment  of  Houston’s  population 
to  the  city’s  performing  arts  attrac¬ 
tions. 
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SYNDICATES 


Provides  material  from  minority  angle 

Syndicated  Writers  &  Artists,  which  began  earlier  this  year, 

Is  already  offering  about  25  cartoons  and  text  features 


By  David  Astor 

Many  newspapers  offer  little  edito¬ 
rial  material  aimed  at  minorities.  And 
syndicates  distribute  the  work  of  only 
a  few  minority  columnists  and  car¬ 
toonists. 

These  things  bothered  Eunice  Trot¬ 
ter,  who  noted  that  a  significant  per¬ 
centage  of  newspaper  readers  are 
minorities  and  that  there  are  numer¬ 
ous  talented  minority  creators  who 
have  not  been  able  to  land  syndicate 
contracts.  So,  beginning  in  1983,  she 
decided  to  do  something  about  it. 

Trotter  spent  about  24  months  con¬ 
ducting  research,  finding  creators, 
and  m^ing  other  preparations — and 
then  started  Syndicated  Writers  & 
Artists  earlier  this  year.  While  SWA 
distributes  material  that  any  news¬ 
paper  reader  would  be  interested  in, 
its  primary  emphasis  is  on  text  fea¬ 
tures  and  cartoons  of  special  interest 
to  blacks  and  other  minorities. 

“What  we  provide  our  writer-artist 
clients  is  a  chance,”  said  Trotter. 
“And  what  we  provide  our  newspaper 
subscribers  is  diversity.” 

Trotter — who  was  aided  by  several 
other  people  in  her  efforts  to  start 
SWA — said  the  syndicate’s  goal  is  to 
sign  a  number  of  white-owned  news¬ 
papers  as  clients  to  go  along  with  its 
growing  stable  of  black-owned  week¬ 
lies. 

“The  problem  is  convincing  editors 
that  we  are  professional;  that  we 
mean  business,”  declared  the  SWA 
president  and  executive  editor,  who  is 
also  assistant  city  editor  of  the  Indi¬ 
anapolis  Star.  “We  offer  accurate, 
quality  material.  And  there  is  a  need 
for  it.” 

Trotter  stated,  “Newspapers 
should  reflect  all  of  society  if  they 
want  their  reader  base  to  be  diverse.” 
And  many  papers,  she  added,  already 
have  a  lot  of  minority  readers  who 
want  at  least  some  editorial  material 
aimed  at  their  specific  needs  and  in¬ 
terests. 

In  addition  to  American  papers, 
SWA  is  also  negotiating  with  several 
publications  in  Africa.  “We  believe 
those  publications  could  be  better 
served  getting  news  firsthand  from 


Eunice  Trotter 


the  black  community  here,  rather 
than  through  the  larger  U.S.  and  Brit¬ 
ish  news  services,”  said  the  32-year- 
old  Trotter. 

Whal  SWA  is  currently  offering  its 
client  papers  is  about  25  features — 
which  can  be  purchased  in  various 
packages  or  separately,  and  which 
can  be  received  via  computer  or  mail. 

The  people  who  create  these  fea¬ 
tures  hail  from  places  such  as  Indiana¬ 
polis,  Miami,  San  Francisco,  and 
Washington,  D.C.  A  number  of  them 
work  on — or  have  worked  on — 
newspapers  and  wire  services.  Many 
do  columns  and  cartoons  with  a  black- 
oriented  focus,  but  others  do  more 
“general  interest”-type  features. 
Most  of  the  SWA  creators  are  black, 
but  several  are  white  or  Hispanic. 

“We  want  to  have  the  diversity  in 
the  (writer-artist)  clients  we  represent 
that  we  are  asking  newspapers  to 
have,”  said  Trotter. 

SWA  creators  include  three  artists: 
editorial  cartoonist  Dennis  K.  Gill 
and  comic  cartoonists  Harlan  Wade 
and  Ernest  Massie,  who  do  a  strip 
called  “Leroy”  as  well  as  single 
panels. 

Then  there  are  a  number  of  writers. 
Their  features  (listed  alphabetically) 
include: 


•  “Astrology  Talks”  by  G.  Levy 
Sutton,  an  astrologist  who  is  featured 
on  a  weekly  cable  television  show.  He 
offers  brief  forecasts  about  “what  the 
stars  have  in  store.” 

•  “Bruce’s  Bits”  by  William  Bruce, 
who  covers  basketbdl,  baseball,  and 
other  sports,  and  discusses  athletes 
such  as  boxer  Larry  Holmes. 

•  “Consumer  Sense”  by  Susan 
Maxwell,  who  critiques  new  prod¬ 
ucts,  talks  about  mail-order  fraud, 
etc. 

•  “Editorial  Comments”  by  Mack 
McGinnis,  who  offers  his  opinion 
about  various  issues  of  importance  to 
the  black  community. 

•  “Fashion  Trends”  by  Shari  L. 
Scales,  who  discusses  the  best  cloth¬ 
ing  colors  for  black  women,  advises 
readers  how  to  save  on  wardrobe 
costs,  provides  makeup  tips,  etc. 
Scales  does  her  own  illustrations. 

•  “From  the  Front  Pew”  by  Paula 
Preston,  who  examines  how  religion 
supports  and  does  not  support  black 
progress,  the  dollar-power  of  black 
churches,  etc. 

•  “Inside  Politics”  by  Alvin  A. 
Hayes,  who  covers  national  political 
issues  as  they  relate  to  blacks. 

•  “Into  the  Groove”  by  L.  Michael 
Jackson,  who  writes  in  a  “briefs”  for¬ 
mat.  He  covers  jazz,  rock,  R&B, 
soul,  and  classicsd  music  as  well  as 
various  entertainers.  A  top  ten  chart 
for  the  month  is  included. 


Ethel  McCane 
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An  example  of  the  work  of  SWA  editorial  cartoonist  Dennis  Gill. 


•  “Issues  in  Education”  by  Marcus 
Nicholas,  who  discusses  illiteracy, 
special  education,  busing,  teacher 
testing,  and  more. 

•  “Just  for  Kids,”  by  “Lea,”  who 
uses  a  question-and-answer  format  to 
tackle  issues  such  as  teen  pregnancy, 
dating,  peer  pressure  and  career 
choices. 

•  “Money  Talks”  by  Tony  Hick¬ 
man,  who  gears  his  column  to  entre¬ 
preneurs.  He  offers  advice  about 
starting  small  businesses,  talks  about 
business  trends,  etc. 

•  “One  Woman’s  Voice”  by  Sonya 
Hutchison,  whose  mostly  satirical 
column  discusses  equal  pay  for  equal 
work,  relationships,  divorce,  child 
custody,  the  Equal  Rights  Amend¬ 
ment,  abortion,  etc. 

•  “On  Parenting”  by  Ronald  L. 
Rice,  a  juvenile  court  probation  offi¬ 
cer  with  a  newspaper  background.  He 
tackles  subjects  such  as  discipline, 
latchkey  kids,  single  parents  with 
live-in  companions,  child-rearing, 
and  sibling  rivalry. 

•  “On  Real  Estate”  by  John  Hurst, 
who  reports  on  housing  discrimina¬ 
tion,  the  displacement  of  inner-city 
dwellers,  redlining,  construction 
trends,  and  more.  He  also  explains 
financing  terms,  offers  tips  for  im¬ 
proving  a  home’s  appearance,  etc. 

•  “Personal  Finance”  by  Bernard 
Wilson,  who  talks  about  investments, 
clearing  up  bad  credit  ratings,  plan¬ 
ning  for  children’s  college  tuition,  de¬ 


ciding  which  insurance  is  best,  and  so 
on. 

•  “Statehouse  Report”  by  Charles 
Brewer,  who  is  based  in  Indianapolis. 
SWA  is  hoping  to  eventually  also 
offer  features  by  reporters  covering 
capitals  in  other  states. 

•  “Women  on  the  Workfront”  by 
Edwina  H.  Griffin,  who  uses  a  ques- 
tion-and-answer  format  to  offer 
advice  about  topics  such  as  how  to  get 
a  husband  to  help  with  the  chores, 
how  to  get  a  raise,  and  how  to  handle 
office  gossip. 

There  are  also  columns  that  go  by 
the  name  of  the  writer,  such  as  one  by 
Lawrence  Hayes,  who  offers  opin¬ 
ions  about  politics  and  other  matters 
from  a  conservative  angle,  and 
another  by  Pat  Sheehan,  who  discuss¬ 
es  love,  sexuality,  emotions,  etc.  She 
has  worked  with  the  Kinsey  Institute, 
maintains  a  private  practice  in  indi¬ 
vidual  and  relationship  therapy,  and 
is  coordinator  of  the  family  program 
at  the  Veterans  Administration  Hos¬ 
pital  Alcohol  Treatment  Unit  in  Indi¬ 
anapolis,  among  other  things. 

SWA  (which  provides  filler  mate¬ 
rial,  too)  also  offers  individual  arti¬ 
cles — on  apartheid  and  numerous 
other  topics — when  requested  by 
newspapers.  The  pieces  are  done  by 
some  of  the  aforementioned  SWA 
columnists  as  well  as  general  assign¬ 
ment  writers  such  as  Joyce  Shane, 
Michael  Thompson,  and  Jeffrey 
Trotter. 


A  ‘Far  Side’  movie  now  in  the  works 


Besides  Eunice  Trotter,  the  SWA 
staff  includes  editor  Maryann 
Steinhart,  vice  president  for  market¬ 
ing  and  sales  Ethel  M.  McCane,  office 
manager/secretary  Charlesine  Gar¬ 
vin,  research  assistant  Susan  Max¬ 
well,  and  graphics  editor  Dennis  Gill. 
(Both  Maxwell  and  Gill  also  do  SWA 
features,  as  noted  earlier  in  the  story.) 
The  syndicate — based  at  4343 
Sawyer,  Indianapolis,  Ind.  46226, 
(317)  542-1298 — also  employs  two 
salespeople  on  a  commission-only 
basis. 

SWA  head  Trotter  has  quite  a  hec¬ 
tic  schedule.  In  addition  to  her  syndi¬ 
cate  work  and  duties  as  assistant  city 
editor  of  the  Indianapolis  Star,  Trot¬ 
ter  also  does  reporting  for  the  Star, 
serves  as  editor  of  the  Professionally 
Speaking  newsletter,  and  teaches 
journalism  and  advises  the  student 
newspaper  at  Martin  Center  College. 
Trotter — a  magna  cum  laude  English 
graduate  of  Martin — is  also  founder 
and  president  of  the  Indianapolis 
Black  Media  Alliance,  and  has  been  a 
contributing  writer  to  publications 
such  as  the  San  Francisco  Chronicle, 
Times  of  London,  and  Afrique  His- 
torie. 

Trotter  concluded,  “I  just  hope  our 
syndicate  will  catch  on  and  that  edi¬ 
tors  at  least  give  us  a  chance  .  .  .  .” 


Movie  rights  to  “The  Far  Side” 
have  been  optioned  by  Rain  City  Pro¬ 
ductions,  according  to  Universal  Press 
Syndicate. 


Director  Alan  Rudolph  and  produc¬ 
er  David  Blocker  plan  to  develop  a 
live-action  film  from  Gary  Larson’s 
( Continued  on  page  38) 


YOURSELF 
AT  HOME 
WITH  MORE 
READERS. 


Our  Homes  and  Cardens  mini  pack¬ 
age  offers  a  full  house.  Including 
gardening  tip.  Real  estate  pointers. 
Decorating  ideas.  Even  photo- 
studded  interviews  with  the  rich  and 
famous.  All  under  one  roof.  And  all 
ready  to  open  the  door  to  more 
readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  37) 
comic  panel,  which  now  appears  in 
over  300  newspapers. 

More  “Far  Side”  products — 
including  12  mugs,  10  new  greeting 
cards,  and  24  new  postcards — have 
been  introduced  by  Oz,  the  gift  and 
stationery  division  of  Andrews, 
McMeel  &  Parker.  And  Universal’s 
AM&P  has  published  the  fifth  paper¬ 
back  collection  of  Larson’s  cartoons. 
Valley  of  the  Far  Side  has  already 
reached  the  top  of  several  major  best¬ 
seller  lists. 

Other  recent  AM&P  books  by  Uni¬ 
versal  creators  include  The  Last 
Straw  by  “For  Better  or  For  Worse” 
cartoonist  Lynn  Johnston,  Wake  Me 
Up  When  I'm  a  Size  5  by  “Cathy” 
cartoonist  Cathy  Guisewite,  Herman, 
Dinner’s  Served  ...  as  Soon  as  the 
Smoke  Clears  by  “Herman”  cartoon¬ 
ist  Jim  Unger,  Make  My  Day!  by 
editorial  cartoonist  Pat  Oliphant,  and 
The  Ear  is  Human:  A  Handbook  of 
Homophones  and  Other  Confusions 
by  “A  Conservative  View”  columnist 
James  J.  Kilpatrick. 

On  Jewish  concerns 

“The  Cutting  Edge,”  a  weekly  col¬ 
umn  by  Chicago  journalist  Edwin 
Black,  is  now  being  syndicated  to  33 
Jewish  papers  by  Feature  Group  News 
Service. 

The  column  covers  various  Jewish 
concerns,  with  initial  installments  dis¬ 
cussing  subjects  such  as  Rabbi  Meir 
Kahane  and  Louis  Farrakhan. 

Black  is  the  author  of  The  Transfer 
Agreement:  The  Untold  Story  of  the 
Secret  Pact  Between  the  Third  Reich 
and  Jewish  Palestine,  winner  of  the 
Carl  Sandburg  Award  for  the  best 
nonfiction  of  1984,  and  a  contributor 
to  the  Chicago  Tribune,  Washington 
Post,  Playboy,  Redbook,  National 
Jewish  Monthly,  and  other  publica¬ 
tions. 

Feature  Group  is  based  at  2424  W. 
Greenleaf,  Chicago,  Ill.  60645. 

Fiction  project  news 

The  Boston  Globe,  Denver  Post, 
and  Columbus  Dispatch  have  recent¬ 
ly  joined  ten  other  large  American 
newspapers  in  publishing  short  stor¬ 
ies  distributed  by  the  PEN  Syndicated 
Fiction  Project. 

Also,  project  director  Richard  Har- 
teis  reported  that  National  Public 
Radio  has  decided  to  air  13  half-hour 
programs  of  winning  PEN  writers  on 
NPR  Playhouse  next  year — with  par¬ 
ticipating  newspapers  spotlighted  on 
area  radio  stations.  Kurt  Vonnegut 


Ranan  R.  Lurie,  who  is  distributed  to 
about  400  newspapers  in  57  countries  by 
Universal  Press  Syndicate  and  Editors 
Press  Service,  is  doing  'video  editorial 
cartoons'  for  public  television's  MacNeil/ 
Lehrer  NevrsHour.'  He  uses  an  electronic 
paint  box,  computer,  and  special  sound 
effects. 


will  introduce  the  series  and  Joyce 
Carol  Oates  is  featured  in  the  first 
program  next  summer,  he  added. 

Harteis  also  reported  that  Ballan- 
tine  Books  is  coming  out  with  a  collec¬ 
tion  of  stories  by  PEN  syndicated  fic¬ 
tion  winners. 

The  PEN  project  (see  E&P,  May  12 
and  October  6,  1984)  is  based  at  P.O. 
Box  6303,  Washington,  D.C.  20015. 

Articles  on  children 

John  Crewdson  and  Lynn  Emmer- 
man  of  the  Chicago  Tribune  will  re¬ 
ceive  the  $2,000  Children’s  Express 
Journalism  Award  November  26  for  a 
1984  series  on  child  abuse. 

Runner-up  was  a  series  on  teen 
pregnancy  by  Kim  Ode  and  Carol 
Eisenberg  of  the  Rochester  (N.Y.) 
Times  Union. 

Honorable  mention  went  to  a  series 
on  impoverished  children  by  Joel 
Kaplan  and  Susan  Thomas  of  the 
Nashville  Tennessean. 

The  winners  were  picked  by  four 
teenage  judges  from  among  41  en¬ 
tries.  Children’s  Express — a  news 
service  (staffed  by  youngsters  13  and 
under)  based  at  20  Charles  St.,  New 
York,  N.Y.  10014 — is  having  a  10th 
anniversary  symposium  and  celebra¬ 
tion  November  25-26. 

Summit,  Di  material 

The  New  York  Times  Syndication 
Sales  Corporation  is  offering  various 


articles  related  to  the  upcoming 
Reagan-Gorbachev  summit  meeting. 

Included  is  a  piece  by  former  New 
York  Times  Moscow  correspondent 
David  K.  Shipler  on  why  Americans 
have  a  distorted  view  of  the  Russians, 
a  story  by  Times  Moscow  bureau 
chief  Serge  Schmemann  on  how  Rus¬ 
sians  view  America,  an  article  on 
Raisa  Gorbachev,  and  other  material. 

The  Times  syndicate  is  also  offering 
a  piece  entitled  “How  I  Dressed  Prin¬ 
cess  Di:  Seven  American  Designers’ 
Fantasies.” 

Annual  holiday  strip 

The  annual  Newspaper  Enterprise 
Association  Christmas  comic  this  year 
will  be  based  on  The  Nutcracker  and 
the  Mouse  King,  the  tale  by  E.T.A. 
Hoffmann. 

Designed  for  use  beginning  Decem¬ 
ber  2,  the  21-part  strip  is  the  creation 
of  Joe  Kubert  and  his  students  at  the 
Joe  Kubert  School  of  Cartoon  and 
Graphic  Art  in  Dover,  N.J.  “The  Nut¬ 
cracker”  is  available  at  no  charge  to 
NEA  papers  and  at  a  fee  for  non-NEA 
clients. 

Bill  Mauldin’s  award 

Editorial  cartoonist  Bill  Mauldin  of 
the  Chicago  Sun-Times  and  News 
America  Syndicate  received  the 
Second  Annual  Walter  Cfonkite 
Award  November  14  at  the  national 
convention  of  Sigma  Delta  Chi,  the 
Society  of  Professional  Journalists. 

The  award  is  given  by  the  Universi¬ 
ty  of  Arizona’s  journalism  school  for 
excellence  in  the  field. 

Latest  on  Robotman 

The  title  character  in  the  “Robot- 
man”  comic  by  Jim  Meddick  of  United 
Feature  Syndicate  was  recently  used 
in  a  safety  campaign  by  the  Cincinnati 
Police  Department. 

Also,  a  “Robotman”  record  album 
has  been  released,  and  the  metallic 
character  will  appear  at  the  annual 
Thanksgiving  Day  parade  in  New 
York  City. 

Two  bridge  winners 

Los  Angeles  Times  Syndicate  col¬ 
umnist  Alfred  Sheinwold  was  the 
nonplaying  captain  of  the  United 
States  Open  Team  that  captured  the 
world  championship  bridge  title  in 
Brazil  this  month.  And  United  Feature 
Syndicate  columnist  Bobby  Wolff  was 
one  of  the  team’s  players. 
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EWS  FROM  THE  WEST  WITH  A  NATIONAL  PERSPECTIVE 


The  I'IcCIatchy  Mews  Service, 
already  serving  more  than  40 
clients  in  California,  Nevada 
and  Colorado,  is  now  available 
nationwide  from  The  New  York 
Times  Syndication  Sales  Corp. 
The  service  offers  a  strong  daily 
menu  from  the  California-based 
McCiatchy  newspaper  group,  a 
Western  original  since  1857. 

No  other  supplemental  news 
service  has  such  extensive  farm 
coverage,  both  from  the  agri¬ 
cultural  California  Central  Valley 
Itself  and  the  McCiatchy  Wash¬ 
ington  Bureau.  This  economical 
report  also  offers  a  Western 
viewpoint  on  p>olitics,  television, 
films,  science,  education,  busi¬ 


CLAOY 
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ness,  sports,  food,  fashion  and 
lifestyle. 

The  McCiatchy  News  Service 
will  enrich  all  sections  of  your 
newspaper. 

Hundreds  of  staffers  and  col¬ 
umnists  from  The  Sacramento 
Bee,  The  Modesto  Bee  and  The 
Fresno  Bee,  in  the  heartland  of 
America's  largest  farm  state, 
contribute  to  this  10,000-word 
report.  It  is  edited  at  the  Sacra¬ 
mento  headquarters  and  filed 
seven  days  a  week  by  wire. 

Coverage  is  supplemented  by 
newsfeatures  from  The  An¬ 
chorage  Daily  News,  another 
McCiatchy  paper. 

The  highly  respected  McCiatchy 


team  leads  In  covering  the 
major  trends  that  originate  in 
the  complex  state  of  California. 

California  wields  vast  influ¬ 
ence  in  national  elections,  with 
the  largest  congressional  dele¬ 
gation  of  any  state. 

•  McClatchy's  State  House 
coverage  is  the  strongest  in 
California. 

California's  major  scientific 
and  educational  institutions  are 
sources  of  frequent  break¬ 
throughs. 

•  McCiatchy  is  there  first  with 
the  latest  from  Cal  Tech. . .  Stan¬ 
ford.  . .  Silicon  Valley. 


For  details  and  availability  in  your  area,  call  Chuck  Weiss  or  Dan  Barber 
in  New  York  at  800-972-3550  or  (212)  645-3000.  Call  Bill  Higginbotham  in 
Ft.  Worth  at  (817)  292-8165.  Call  Paul  Finch  in  Los  Angeles  at  (213)  852-1579. 

SPECIAL  fmilRES 

IhrNraYbiwIlnfsSYivioaionS^  core 

130  Fifth  Avenue,  New  York,  N.Y.  10011 


Addenda  to:  ROP  color  ad 
data  of  newspapers  for  1984 

Following  are  additions  and  corrections  to  the  list  of 
newspaper’s  ROP  color  advertising  volume  that  appeared 
in  the  September  28,  1985  issue  of  Editor  &  Publisher: 


Hoof 

Rotail  Gonaral 

Total 

%  of  color 

colt 

(inchot)  (inchos) 

(inchot) 

to  total  adv 

CAUFORNM 

SAN  NEGO 

Union-mS . 

. 6 

4,214,000 

Tribune-* . 

. 6 

3,278,000 

Totil . 

7,492,000* 

INDIANA 

lAFAYETTE 

Joumal-Courier-tn . 

. 6 

75,032 

2,478 

77,510 

6% 

Joumal-Courier-S . 

. 6 

21,178 

21,178 

1.6% 

Turn . 

96,210 

2,478 

98,688 

7.5% 

NEW  JERSEY 

HACKENSACK 

Bergen  R*cord-e . 

. 6 

1,835,320 

162,408 

2,166,012 

9.9% 

Bergen  Record-S  . 

. 6 

1,810,812 

71,309 

2,004,848 

14.8% 

Total . 

3,646,132 

233,717 

4,170,860* 

11.8% 

'Measured  in  lines. 

NEW  YORK 

SYRACUSE 

Post  Standard-m . 

. 6 

81,214 

2,096 

83,310 

8.7% 

Herald  Joumal-e 

6 

78,424 

1,890 

80,314 

4.8% 

Herald  American-S ... 

6 

51,934 

18,793 

70,727 

10.9% 

Total . 

211,572 

22,779 

234,351 

CANADA 

Alberta 

Calgary  Herald-mS . 

. 9 

216,201 

98,242 

314,443 

8.3% 

Bankruptcy  court  approves 
E.W.  Scripps,  UPl  settlement 


The  federal  bankruptcy  court  has 
approved  a  settlement  of  E.W. 
Scripps  Co.’s  financial  claims  against 
United  Press  International. 

Since  UPI’s  April  28  Chapter  1 1  fil¬ 
ing,  Scripps  had  refused  to  pay  for  the 
news  service  at  its  1 1  newspapers  and 
six  television  stations,  claiming  the 
withheld  payments  were  to  offset 
UPI’s  debts  to  the  company. 

The  settlement  gives  Scripps 
$1 ,044,958  in  credits:  $667,382  for  un¬ 
paid  royalties  UPI  collected  as  for¬ 
eign  sales  agent  for  Scripps-owned 
United  Media;  $130,000  for  rent  on 
the  Dallas  building  housing  UPI’s 
computer  center;  $76,751  in  taxes  and 
$1,456  in  insurance  on  the  Dallas 
property;  and  $169,369  to  reimburse 
Scripps  for  covering  the  rent  for 
UPI’s  New  York  offices. 

In  return,  UPI  will  receive  $245,000 
due  from  Scripps  under  its  contracts 
for  the  news  service  and  $56,000  due 
Fintext  Inc.,  a  UPI  subsidi^  that 
markets  its  stock  price  reporting  ser¬ 
vice. 

UPI  will  also  be  able  to  extend  for 
18  months  its  lease  on  the  building 
housing  the  Dallas  computer  center 
and  will  receive  up  to  $500,000  in 


additional  revenues  because  of  a  six 
month  extension  in  the  agreement 
making  UPI  overseas  sales  agent  for 
United  Media. 

Scripps  will  remain  a  creditor  of 
UPI  for  $740,560  drawn  on  a  letter  of 
credit  the  company  signed  to  assist  a 
consortium  led  by  Douglas  Ruhe  and 
William  Geissler  which  bought  UPI 
from  the  company  for  $1  in  June  1982. 

The  court  will  treat  Scripps’  claim 
on  the  letter  of  credit  as  an  adminstra- 
tive  priority  expense. 

N.J.  daily  begins 
Saturday  edition 

The  Shrewsbury  (N.J.)  Register  be¬ 
gan  publishing  a  Saturday  edition  on 
November  2  to  become  a  seven-day 
publication. 

George  J.  Lister,  president  and 
publisher,  said  the  new  edition  will 
“fill  a  void’’  in  weekend  news  cover¬ 
age  and  help  advertisers  “communi¬ 
cate  with  their  customers  throughout 
the  business  week.’’ 

The  Repster  was  recently  sold  by 
Capital  Cities  Communications  to 
Price  Conununications  for  $7.5  mil¬ 
lion. 


McGoff  case  lingers 

The  Justice  Department  has  taken 
no  action  for  over  a  year  on  a  prosecu¬ 
tion  recommendation  that  publisher 
John  McGoff  be  charged  with  failing 
to  register  as  a  South  African  agent, 
according  to  report  by  United  Press 
International. 

The  investigation  of  allegations  that 
McGoff  secretly  received  $10  million 
from  the  South  African  to  bid  for  the 
now-defunct  Washington  Star  has 
been  pending  for  seven  years. 

McGoff  allegedly  used  the  money 
from  South  Africa  to  buy  the  Sac¬ 
ramento  Union  instead,  a  newspaper 
he  later  sold. 

UPI  reported  that  a  “federal  offi¬ 
cial,  who  requested  anonymity,” 
claimed  “a  political  fix”  was  the 
reason  for  no  charges  being  filed 
against  McGoff,  who  is  friend  of  for¬ 
mer  President  Gerald  Ford. 

UPI  said  Deputy  Attorney  General 
Lowell  Jensen  in  1984  received  a  700- 
page  memorandum  urging  that 
McGoffbe  indicted  on  charges  that  he 
failed  to  register  as  a  foreign  agent. 
Justice  Department  officials  would 
not  comment  on  the  McGoff  case  ex¬ 
cept  to  say  “it’s  still  a  pending  mat¬ 
ter,”  UPI  reported. 

Raymond  Larroca,  an  attorney  for 
McGoff,  said  the  case  “is  not  yet  re¬ 
solved,”  but  declined  further  com¬ 
ment. 


Don’t  abandon 

(Continued  from  page  IS) 


Ridder  are  one  example,  he  said,  in 
which  telecommunictaions  has  be¬ 
come  a  “force  that  is  changing  rela¬ 
tions  between  newspaper  competi¬ 
tors.” 

“This  is  the  kind  of  thinking  and 
action,  admittedly  breaking  with  the 
past,  that  we  must  have  if  newspapers 
are  to  continue  to  enjoy  the  strength 
(we  have  in  the  past),”  Johnson  said. 

Shop  Talk 

(Continued  from  page  52) 


For  example,  the  WSJ  Flesch  score 
was  10.83. 

The  New  York  Times  had  the  high¬ 
est  average  readability  scores  for  the 
21  stories  taken  from  page  one  of  its 
metro  section.  Its  Flesch  score  was 
13.90 — nearly  the  college  sophomore 
level. 

The  Los  Angeles  Times  average 
Flesch  score  for  21  stories  from  page 
one  of  its  metro  section  was  13.65. 

The  Utah  newspapers,  as  a  group, 
had  a  fairly  low  average  Flesch  score 
for  the  81  staff- written  stories  rated — 
11.47. 
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Gannett’s  Neuharth:  Eliminate  broadcast  regulations 


Allen  H.  Neuharth,  chairman  of 
Gannett  Co.,  said  in  a  recent  speech 
the  federal  government  should  abol¬ 
ish  regulations  restricting  broadcast 
ownership,  as  well  as  the  F^airness  and 
Equal  Time  doctrines. 

Noting  that  there  are  “nearly  as 
many  tv  stations  in  the  USA  as  there 
are  newspapers”  and  nearly  10,000 
radio  stations,  Neuharth  said  regula¬ 
tions  on  stations  and  networks  which 
were  imposed  in  the  early  days  of 
broadcasting  simply  don’t  make 
sense  any  more. 

“As  choices  for  viewers  and  listen¬ 
ers  increase,  the  need  for  government 
regulation  decreases,”  Neuharth 
said.  “The  only  Fairness  Doctrine  the 
government  should  be  interested  in 
in  the  1 980s  and  beyond  is  the  fair  one 
of  total  deregulation.” 


">ls  choices  for  viewers 
and  iisteners  increase, 
the  need  for  government 
reguiation  decreases,” 
Neuharth  said. 


Neuharth,  who  was  addressing  the 
International  Radio  and  Television 
Society,  added,  “It’s  time  the  First 
Amendment  applied  to  all  in  the 
press,  broadcast  as  well  as  print.” 
He  told  the  IRTS  there  are  1,556 


television  stations  compared  to  1 ,688 
newspapers  and  9,813  radio  stations. 

Neuharth  also  used  the  occasion  to 
reiterate  his  warning  against  “media 
merger  mania.” 

Saying  it’s  a  “classic  good  news, 
bad  news  situation,”  Neuharth 
stated,  “The  bad  news  is  that  traders 
and  raiders  have  belatedly  discovered 
the  financial  attractions  of  media  — 
especially  broadcast  —  ownership. 
The  good  news  is  that  owners  in  the 
media  have  responded  by  being  will¬ 
ing  to  pay  what  properties  in  this  busi¬ 
ness  are  worth.” 

Although  “frenzied,  unfriendly” 
takeover  moves  have  “cooled  off  a 
bit,”  Neuharth  warned,  “the  sharks 
are  still  out  there,  sharpening  their 
teeth.” 

Neuharth  reminded  his  audience 
that  no  major  media  company  has  yet 
to  be  won  through  an  unfriendly 
takeover,  and  said  “all  of  us  in  this 
business  intend  to  keep  that  record 
intact.” 

Neuharth  restated  that  it’s  Gan¬ 
nett’s  policy  not  to  engage  in  any  un¬ 
friendly  takeover  moves  itself,  but  he 
added  that  Gannett  will  get  involved 
when  another  company  faces  a  hostile 
bid  —  if  asked. 

“While  we  stay  on  the  sidelines 
when  anyone  is  trying  to  shove  an 
unwanted  object  down  an  unwilling 
throat,  our  friends  in  this  business 
know  we  can  be  called  from  the  side¬ 
lines  into  play  at  any  time  they  wish,” 


he  said. 

“That  is  precisely  what  happened  in 
the  recent  acquisition  agreement  with 
the  Evening  News  Association  of  De¬ 
troit.  When  it  was  determined  by  Pe¬ 
ter  (Clark,  ENA  chairman)  that  they 
could  no  longer  preserve  their  inde¬ 
pendence  in  the  face  of  an  unwanted 
and  unfriendly  but  very  pricey  offers, 
he  turned  to  Gannett  in  the  hope  of 
finding  a  compatible  arrangement.”  ■ 


Although  ‘irenzied,  un¬ 
friendly”  takeover  moves 
have  “cooled  off  a  bit,” 
Neuharth  warned,  “the 
sharks  are  stiii  out  there, 
sharpening  their  teeth.” 


Gannett  paid  $717  million  for  ENA 
and  will  close  the  deal  early  next  year. 

Neuharth  also  remarked  that  “spe¬ 
cial  interest  groups,”  such  as  the 
group  involving  Sen.  Jesse  Helms 
that  sought  to  acquire  CBS  stock, 
“have  a  self-draped  mantle  of  fairness 
which  is  phony,  if  not  funny.  Profes¬ 
sional  journalists  generally  spend  a 
lifetime  striving  to  be  fair.  Narrow- 
gauged  political,  philosophical  or  eco¬ 
nomic  pressure  groups  or  individuals 
generally  work  full-time  being  unfair.” 


Columbus  Dispatch  defends  ending  of  joint  arrangement 
Says  it  should  not  be  blamed  if  Scripps  decides  to  fold  Citizen-Journal 


The  Dispatch  Printing  Co.,  pub¬ 
lisher  of  the  Columbus  Dispatch 
issued  a  statement  to  clarify  what  the 
company  said  was  “erroneous  under¬ 
standing”  of  the  planned  termination 
on  December  31  of  the  joint  operating 
agreement  with  Scripps  Howard’s 
Columbus  Citizen-Journal. 

The  Dispatch  Printing  Co.  said  in  its 
statement  that  the  company  should 
not  be  blamed  if  Scripps  Howard  de¬ 
cides  to  fold  the  Citizen-Journal  when 
the  JOA  ends. 

The  Dispatch  has  been  advertising, 
production  and  business  agent  for  the 
morning  Citizen-Journal  since 
November  1959.  In  June  1983,  the 
company  announced  it  would  not  re¬ 
new  the  agreement  when  it  expired  at 
the  end  of  the  year. 


A  major  reason  for  the  termination, 
the  Dispatch  said,  was  a  desire  to  shift 
from  evening  to  morning  publication. 
The  change  to  the  a.m.  cycle  will  be 
made  on  January  1. 

“Our  decision  to  leave  the  evening 
field,  for  now,  does  not  preclude  our 
returning  there  or  becoming  an  all  day 
operation  if  future  market  trends  so 
dictate,”  the  Dispatch  stated. 

Dispatch  Printing  said  its  decision 
to  terminate  the  JOA  “does  not  mean 
that  the  Citizen-Journal  must  neces¬ 
sarily  cease  operation.” 

“While  the  Citizen-Journal  has  a  lit¬ 
tle  more  than  half  the  daily  circulation 
of  the  Dispatch,  it  is  larger  than  most 
of  the  1,700  daily  newspapers  in  the 
nation. 

“And  far  from  being  a  small,  inde¬ 


pendent  operation,  it  is  owned  by  a 
major  media  chain.  Scripps  Howard 
has  the  experience,  assets  and  edito¬ 
rial  staff  to  continue  publishing  the 
C-J  if  they  so  choose.” 

Scripps  Howard  is  talking  to 
prospective  buyers  of  the  Citizen- 
Journal,  but  has  not  made  any 
announcements.  The  company  has 
not  commented  on  whether  it  would 
fold  the  newspaper,  seek  to  enter  a 
joint  operating  agreement  with 
another  newspaper  in  the  area,  or  try 
to  go  it  alone  in  Columbus  if  the  sale 
talks  do  not  work  out. 

The  Columbus-Citizen  has  a  daily 
circulation  of  about  120,000.  The  Dis¬ 
patch  has  daily  circulation  of  about 
206,000  and  Sunday  circulation  of 
about  361,000. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


SCIENCE 


WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate.  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 


POLITICAL  COLUMNS 


HEALTH 


•DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  I  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 
8.  Suite  400,  El  Paso,  TX  79999. 


NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave 
(202)737-4434. 


FILLERS 


FIVE  FOR  $5:  Popular  weekly  feature 
Ipackage.  Selection.  Dickson  17700, 
Western  69F,  Clardena,  CA  90248. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie 
reviews,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News.  Box  2405,  West  Palm 
Beach  FL  33402. 


BOXING 


BOXI NG  -  EstabI ished  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd..  Essex,  MA  01929.  (617) 
768-7165. 


BOO-WORD  travel  feature  by  globe¬ 
trotting  pro.  Exclusive  your  region. 
Reasonable.  Inquiries:  lnternational& 
Reports  Syndicate,  Box  19039,  Denver 
CO  80219. 


SENIORS 


DOES  MOM  tell  you  to  eat  your  veget¬ 
ables?  Even  though  wu  are  42?  She 
wants  to  feel  needed.  Tell  her  to  write  to 
Seniors!  upbeat  advice  column  $5.00 
each  500-800  words.  PO  Box  55908, 
Seattle  WA  98155 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically 
addressing  the  medical  problems  of 
past  middle  life.  The  nation’s  26 
million  seniors  now  exceed  the  teen  age 
population.  Senior  Clinic  caters  exclu¬ 
sively  to  this  ever  increasing  segment  of 
your  readership.  "Warm  witty 
authoritative--excellent  reader 
response"  (Rochester.  NY  Democrat  & 
Chronicle).  Weekly  6()0  words.  Now  in 
5th  year.  Samples,  rates.  Dr.  Macinnis, 
PO  Box  307,  Edmonton,  Alberta,  Cana¬ 
da.  T5J2J7,  (403)  973-2361. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos^ 
Our  lltn  year.  Cineman  Syndicate, 
Charles  Court,  Middletown  N  " 

(914)  692-4572. 
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NOwII  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas  preview 
feature.  ROR.  PO  Box  20267,  London 
Terrace  Station,  New  York  NY  10011. 


ATTENTION 

ADVERTISERS 

Both  the  offices  of  Editor  & 
Pubiisher  and  our  printing 
piant  wiii  be  ciosed  November 
28  &  29  for  the  Thanksgiving 
hoiiday.  Therefore  the  deadiine 
for  ciassified  iine  ads  must  be 
Friday,  November  22  for  the 
November  30th  issue. 

Thank  You. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  P(D  Box  7133,  Shaw¬ 
nee  Mission  KS  66207. 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  Bay  Point 
Panama  City,  FL  32407 
(904)  234-3307  ext  3408 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 


Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
(iolumbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales'Consulting'Appraising 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers-— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals.  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers- Appra  i  sers-Consu  I  ta  nts 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Sen/ice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


NEWSPAPERS  FOR  SALE 


14  year  free  distribution  TV  tab  in  bust- 
ling  Zone  4  market.  ’84  sales 
$195,000.  ’85  will  exceed  $215,000. 
Sales  oriented  publisher  can  do  much 
more.  Or  will  show  good  profit  as  stand 
alone.  Staff,  type-photo-office  equip¬ 
ment  in  place.  $110,000  cash.  House 
and  office  can  be  purchased  seperately. 
Serious,  financially  qualified  inquires 
only.  Box  9399,  Editor  &  Publisher. 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


FAST  GROWING  mid-South  weekly  and 
shopper  on  the  way  to  becoming  domin¬ 
ant  newspapers  in  market.  Asking  price 
of  $175,000  is  less  than  anticipated 
1985  gross.  Currently  averaging 
$12-15,000  mo.  $35,0(j0  down  with 
owner  financing  on  the  remainder.  Jim 
Hall  Media  Services,  Inc.,  408  Elm 
Street.  Troy,  AL  36081,  (205) 
566-7198. 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


FOR  SALE:  30  year  old  suburban  Hous¬ 
ton  weekly  news/shopper.  Asking  1  x 

fross.  Terms  for  right  party.  Box  9466, 
ditor  &  Publisher. 
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TWO  COLORADO  MOUNTAIN  WEEK¬ 
LIES,  (9  miles  apart).  Combination  sales 
$1,100,000.  Cash  flow  $300,000. 
Great  growth  locations.  Terms.  Box 
9393,  Editor  &  Publisher. 
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NEWSPAPERS  FOR  SALE 


NORTHWEST  SUBURBAN  weekly  $2.3 
million.  Hi^  growth  area. 
NORTHWEST  SUBURBAN  weekly 
$300,000.  Good  potential. 

WESTERN  WASHINGTON  weekly 
$300,000.  Profitable. 

EASTERN  WASHINGTON  weekly 
$75,000.  Nice  first  owner  opportunity. 
BOISE  ID.  area  weekly  $195,000.  Good 
first  ownership  chance. 

WESTERN  RANCHER  weekly 
$250,000.  Includes  building. 

FOURNIER  MEDIA  SERVICE.  Inc.  PO 
Box  5789,  Bend  OR  97708.  Phone 
f503)  389-3277. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 

1.5  billion  worth  of  new  business  growth 
in  next  five  years.  Adjudicated  weekly 
with  4  different  editions.  117  years  old 
$500,000  gross  sales,  23K  circulation. 
Principles  only.  $650,000.  Box  9326, 
Editor  &  Publisher. 


SOUTHERN  CALIFORNIA,  highly 
profitable  semi-weekly,  affluent  growth 
market.  Geographic  isolation  plus 
sophisticated  readership  gives  award¬ 
winning  newspaper  dominant  advertis¬ 
ing  position  in  area's  large  retail  estab- 
li^ments.  Metropolitan  competition 
cannot  provide  local  news  and  editorial 
coverage.  Annual  gross  $1,500,000 
debt-free.  Gardiner  &  Rauen,  Inc., 
2540  Huntington  Drive,  # 
206,  San  Marino  CA  91108. 
(213)283-7531. 


SOUTH  TEXAS  COUNTY  SEAT  WEEK¬ 
LY,  in  city  of  10,000  pop.,  grossed 
$245,000  last  year,  should  hit 
$275,000  this  year.  New  100,000  sq. 
ft.  shopping  center  with  Wal-Mart  to 
open  in  January.  Warm  climate,  with  no 
serious  competition.  Write  to  Box 
9473,  Editor  &  Publisher. 


STATEWIDE  AGRICULTURAL  WEEK¬ 
LY,  good  track  record,  long  established. 
Southwestern  U.S.  $600K,  owner 
financing. 

EAST  TEXAS  WEEKLY,  desirable  area. 
Asking  $580K,  with  25%  down.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


SUNNY  FLORIDA  GULF  COAST  domi¬ 
nant  weekly  magazine.  Cash  in  on  ten 
years  results.  Circulation  exceeds  daily 
paper.  Billing  $6,000  a  week.  Early 
potential  double.  Proven  management, 
stable  growing  economy,  military  bases. 
Owner  retiring.  Cash  required.  Box 
9458,  Editor  &  Publisher. _ 


SAN  DIEGO  biweekly  business  newspap¬ 
er.  Established  four  years,  circulation 
10,000,  grossing  $63,000/yr.  Now 
breaks  even,  but  could  respond  dramati¬ 
cally  to  new  financial/editorial  input. 
Owner/editor  asks  $35,000  total  price. 
Please  contact  broker  at  (619)  453- 
3080. 


WEEKLY  Shopper  near  San  Francisco. 
Priced  well  below  gross.  $65,000  with 
$20,000  down,  balance  at  10%.  Mr. 
Carlineo  (209)522-9668. 


MAGAZINE  FOR  SALE 


MAGAZINE  FOR  SALE,  100%  or  50%. 
bimonthly  in  computer  related  field. 
Three  years  old,  grossing  $400,000 
continual  growth.  $225,000.  Box 
9355,  Editor  &  Publisher. 


REAL  ESTATE 


Would  like  to  trade  240  acres  valued  at 
$96,000  in  southeast  Missouri  fora  late 
model  web  offset  press.  Will  pay  differ¬ 
ence  in  cash.  Reply  to  Box  9414,  Editor 
&  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


N  EWSPAPER  GROUP  wants  to  purchase 
exclusive  weeklies  or  dailies  with  a 
annual  volume  exceeding  $600,000  for 
weeklies  and  $800,000  for  dailies.  Re¬ 
plies  will  be  kept  in  confidence  and  we 
can  act  quickly.  Reply  to  Box  94 19,  Edi¬ 
tor  &  Publisher. 


PUBLISHER  of  several  periodicals 
wants  small,  profitable  specialty  news¬ 
paper  or  magazine,  any  field.  Write 
Diversified  Periodicals,  PO  Box  249, 
Cobalt,  CT  0M14  or  call  Bob  Taylor 
(203)  342-4730. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
phone  Arthur  Weeks,  Sterling  Newspap¬ 
ers,  LTD,  PO  Box  10079,  Pacific 
Center,  Vancouver.  B.C.  V7Y1B6. 
(604)  682-7755. 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
“Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  ooy  crews,  national  re¬ 
ferences,  for  action  callj  (201)  966- 
5250. 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


EDITORIAL  CONSULTANT 


EDITOR  for  creative  editing, 
composition  &  difficult  letters.  Pat 
(312)  642-6322. 


ADVERTISING  SERVICES 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


ENGINEERING  A 
INSTALLATIONS 


Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used  print¬ 
ing  press  equipment,  Electrical,  Piping, 
Rigging  Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
4985. 


EQUIPMENT 

&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAUTTAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1067,  Redondo  Beach,  CA  90278. 


VERTICAL  CAMERA.  16x20  Mitrak 
141.  Dual  lens.  6  mos.  old.  $3000.; 
L0GE/17A  PROCESSOR  w/recirc.  3 
years  old  but  used  only  twice,  $3,200. 
(203)792-5803. 


WITH  A  MACNASCAN 
ONE  MAN  COLOR  DEPT 


$59  500  FULL  PRICE 
INCLUDES  INSTALLATION 
TRAINING  A  WARRANTY 


NATIONWIDE  REFERENCES 
A  DEMO'S  AVAILABLE 


U  P  I  AND  A  P  WIRE  SEPS 
BEST  DUALITY  RESULTS 


FITS  IN  A  10'  X  12'  ROOM 
EXPOSES  20  "  X  24  "  IMAGE 

CALL  SCANTRONIX 

(213)  829-5022 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607. 


CIRCULATION  SUPPUES 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  ana  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV.  50,000 -I-  $65,758 -t- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  S^- 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Fincor  40  hp  drive  and  control  panel. 
Write  or  call  (Jhippewa  Herald-Telegram, 
PO  Box  69,  Chippewa  Falls  Wl  54729, 
(715)  723-5515,  ask  for  Gary  or  Mike. 


BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


EQUIPMENT  A  SUPPLIES 


MAILROOM 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
.  HARRIS  STUFFERS  Guaranteed  pro- 
I  duction;  refurbished  and  installed  in 

your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
N0RTH»ST  INDUSTRIES 
(213)  256-4791 


STEPPER  LABELER  w/hopper.  Write  or 
call  Chippewa  Herald-Tel^ram,  PO  Box 
69,  Chippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  Gary  or  Mike. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
I  DAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program  included. 
Northeast  Industries 
(213)  256-4791. 


PHOTOTYPESETTING 


CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printirw 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 


EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  Call  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 


Replace  your  aging  MDT-350  Terminals 
with  new  MDC-3w’s;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


THINKING  OF  BUYING  OR  SELLING 
NEWSPAPER  PREPRESS  EQUIP- 
MENT*Phototypesetting*Laser* 
*Communications*Systems* 

For  detained  information  on 
our  method  and  services... 

Call  for  our  Brochure: 
(216)562-5000 

THE  DAVID  JOHN  COMPANY 


E&P  CLASSIFIEDS 


The  Industry’s 


Marketplace 
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EQUIPMENT  t  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESeniNG 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Sob  Weber,  (216)  831-0480 


MYCRO-TEK  2  Myreo  Comp  1  lOO's,  20 
MB  Hard  Disk; 

Dual  Floppies.  Classified  Ad  System;  20 
MC  4003  Editing  terminals;  1  yr.  old. 
DAVID  JOHN.  (216)  562-5000. 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS;  Buy,  Sell.  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


MICROTEK  MC  1100,  3  Term.,  Dual 
1.1  Meg  F  oppy.  Class  Ad,  1(6  yr., 
$18,000.; 

AM  COMPEDIT,  TELECOMMUNICA¬ 
TIONS  OPTION,  $1500. 

BOB  WEBER.  (216)  831-0480. 


BROWN  CAMERA  Model  1822;  Pako 
film  processor  Modell  524;  Teleram 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
8ox  69,  Chippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  Gary  or  Mike. 


TWO  VIDEOSETTER  UNIVERSALS  with 
analog  and  digital  kits.  Under  CG 
services  thru  August  ‘85,.  Inland  Print¬ 
ing  Equipment.  (800)  255-6746. 


Two  Unisetters,  for  saie,  with  keyboards 
high  range,  with  film  strips,  8  CG  MDT's, 
1  Computape  II  with  tape  punch 
keyboard,  2  CG  Disk  Readers.  1  ACM 
9()00  with  keyboard.  Call  (^leve  (919) 
786-4141. 


CG  3  MDT  350‘S;  TRENDSETTER  812, 
LR,  spare  parts  kit,  fonts;  2  EDITWRI- 
TER  TSOf^s,  HR;  PERMAKWIK  and 
COMPUKWIK  processors  (216)562- 
5000. 


CG  7200,  GC  with  30  strips,  etc.,  also; 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


COMPEDIT  5900,  150  LPM,  Extended 
Memory,  PM  A,  $8000.; 

COMPEDIT  5810,  Preview,  PMA, 
$11,500.; 

COMPEDIT  5618  With  Preview, 

15500 

BOB  WEBER.  (216)  831-0480. 

COMP  IV  B  HR  (Model  48),  4  Strips. 
S-Proc.,  Parts  Kit,  $4500.; 

CG  7200  1C  HEADLINER.  14-72  Pt.. 
10  Strips,  $1650. 

BOB  WEBER.  (216)  831-0480. 

COMPUGRAPHIC  8600-45  pica  100 
fonts  dual  serial  and  parallel  parts. 
Warranted.  Inland  Printing  Equipment. 
(800)  255-6746. 

EDIT  7500  HR,  Rev  D,  Excellent. 
$6000.; 

EDIT  7500  HR  (Without  Floppy  Disk). 
5^..  $4500.; 

EDIT  1750,  REV  D,  $2000. 

BOB  WEBER.  (216)  831-0480. 

HARRIS  1420  TERMINAL.  $2250.; 
HARRIS  COMPUEDIT  1020,  (Format) 
$1000.; 

HARRIS  COMPUEDIT  TERMINAL. 
Plain.  $500. 

BOB  WEBER.  (216)  831-0480. 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $6500.; 

3M  MR412  CAMERA/PLATEMAKER, 
Rebuilt,  Quartz  Lights  $2750.; 

3M  PLATEMAKER,  11x17,  2>6  yrs. 
Assume  Lease  18@  $150. 

BOB  WEBER.  (216)  831-0480. 

KURZWEIL  OCR  4000,  800/1600  BPI 
Tape  Oive,  8  months  old,  $44,000.; 
ECRM  5300L  AUTOREADER,  Used 
only30Hrs.,  $10,000. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400,  250  LPM,  Ruling,  3  mos. 
old.  Never  Used,  $19,000.; 

EDIT  7900  HR  Phototypsetter  and 
2750  Terminal,  $7500. 

BOB  WEBER.  (216)  831-0480. 

MCS  ACI,  $2900.; 

CG  EDITWRITER  ICI,  $1000.; 

CG  SELECTLINE  PERMAKWIK  RC 
PROCESSOR  &  DRIVER.  (Same  as 
2400  Z),  New  in  carton,  $2700. 

BOB  WEBER.  (216)  831-0480. 


VIDEOSETTER  universal  available  late 
November  Editwriter  7500,  Editwriter 
7900,  six  2750's.  Will  sell  separately. 
Good  condition.  Graph-x 
(215)439-1942. 


VIDEOSETTER  UNIVERSAL  With 
Preview  (^ntroller,  $90(X).; 
VIDEOSETTER  UNIVERSAL,  8  Grids, 
Parts  Kit.  $8250. 

BOB  WEBER.  (216)  831-0480. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halts  and 
quarter  page  folder  available  early  1986 
AFT-4  units<ombination  folder  -  with 
heat  -  22  3/4"  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  3/4"  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  9(X)  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  3/4"  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VI 5A  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK  (312)  586-9194 


SIX  GOSS  METRO 
UNITS 

2-Units  Available 
4-Unlts  SOM  ft  On  Edition 

2274'  Cutoff 
55'  or  56*  web  width 
Pump  and  roil  Inking  system 
Arranged  for  60,0CX)  P.P.H. 
Double  2:1  Folder 

Equipment  In  storage  ond 
priced  for  Immediate  sole, 
delivery  and  InstoNotlon. 

Contact:  Ken  Kniceley 
Ctrarieston  WV  Newspapers 
(304)34ftftn8 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cfdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Eureka  Log  Home  packages  valued  at 
$20,000  and  up.  Would  trade  for  news¬ 
paper  press,  composing  equipment,  job 
printing  equipment  or  newsprint.  Trade 
up  or  down.  Phone  9a.m.  to  6p.m. 
(501)423-3396  and  ask  for  John  Wal¬ 
lace. 

GOSS  Community  press  c-397.  Three 
units  with  community  folder,  25HP 
motor  available  May  of  1986.  Anchorage 
Printing  Inc.,  3310  Spenard  Rd., 
Anchorage,  AK  99503,  M.  Rhodes. 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  >/i-‘/4  folder  50  horsepower  1979 

1- SC  combination  '/i-’/i-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-‘/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND.  WA  98292 


(206)  387-0097 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

-N-1650.  6  units,  1982,  22  3/4". 
-N-845,  8  units,  1976. 

-V-22.  4  units.  1970. 

-V-15D,  8  units.  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-“Metroliner”,  6  units,  3  half  decks, 

22". 

2;1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  -Telex  130326 


MIEHLE  HEATSET  WEB  PRESS,  22 
3/4"  cutoff,  38"  width,  4  units,  2 
Butlers  sheeter,  combo  folder  with 
double  digest,  Martin  web  aligners,  sili¬ 
cone,  Often  2  pass  oven,  Stobb  bander. 
Excellent  condition,  $225,000.  Call 
Mr.  Newman  (816)756-3350. 

NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
(214)  931-2312 
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EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com¬ 
plete  press  or  add-on  units 

7  Unit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Communi^,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  fider,  can  be  seen 

at  our  Lenexa  warehouse 
facili^. 

6  Unit  community  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  "as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

1  Goss  Cosmo  add-on  unit.  Stacked 
position.  Available  now,  1974 
vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital 
3-arm  reel,  tension  and  paster. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
GOSS  MARK  I  -  22  3/4”  cutoff  (storage) 
6  -  units 
1  -  double  folder 
1  -  halfdeck  (extra  halfdecks 
available) 

6  -  Goss  reels 
GOSS  COSMO 

Add-on  unit,  stacked  position 
Available  now,  1974  vintage. 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

INUND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


WEB  PRESSES 

Harris  V15A  3  units  excellent  condi¬ 
tion,  all  new  rollers.  COLOR  KING  4 
units,  double  parallel  folder. 
(408)289-1400  ask  for  Jim  Estes. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  (k>ss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  Press  with  SC  folder.  Goss  Metro,  4 
Need  Six  or  more  units  with  upperformer  Urbanite  1,1 

but  will  consider  other  configurations.  Urbanite  1,1 

Please  send  full  particulars  including  Urbanite,  7 

price  to  Box  9418,  Editor  &  Publisher.  Urbanite  22 

_  Urbanite  un 

NEED  MULLER  227  inserter,  3  or  4  SSC  Commi 

into  1.  Contact  Fred  Brewer  SSC  21  1/2 

(406)657-1268.  SC  Commur 

_  SC  Commur 

NEWSPAPER  NEEDS  Goss  Urbanite  SC  Commur 

Press,  complete  six  to  ten  units,  splic-  SC  Commur 

ers.  Must  be  available  by  April,  1986.  SC  Commur 

Reply  with  specifications  and  prices  to:  Suburban  1 

Production  Manager  HARRIS  165C 

250  Williams  Road  845,  12  un 

Carpentersville,  IL  60110  845,  5  unit: 

_  V25,  8  unit! 

USED,  Low-Priced  Harris  Compuedit  V25,  8  unit! 

Terminals,  Harris  microstors,  and  V150,  8  un 

Compugraphic  Videosetter  M's  and  ACM  V15C,  6  uni 

9000’s  for  spare  parts,  send  list  and  V15A,  2  uni 

lowest  prices  to  LRS,  Box  389,  Wapa-  COLOR  KING, 
koneta  OH  45895.  News,  6  uni 

EDITOR  &  PUBLISHER  for  November  16,  1985 


EQUIPMENT  li  SUPPLIES 


VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  elec¬ 
tric,  attaches  to  any  forklift.  Call  for  in¬ 
stallation  prices  offered  exclusively  by 
WESCO  GRAPHICS.  845  Commercial 
St..  San  Jose  CA  95112,  (408)  289- 
1400.  Telex  Number  172664. 


GOSS  SSC  units  21 cutoff,  year  of 
manufacturer  1981.  Available  Decem¬ 
ber  1985. 2  stacked  units,  2  base  units, 
2  three  color  units,  2-folders  60-HP,  1 
double  parallel,  one  ribbon  deck  all  or 
part.  WESCO  GRAPHICS.  845  Commer¬ 
cial  St. ,  San  Jose  CA  95 1 1 2,  (408)  289- 
1400.  Telex  number  1726^. 

Goss  Suburban  6  units,  2  folders 
1  w/double  parallel.  All  units 
running  circumfrential. 

Harris  8  unit  V  15A  as  is  or 
completely  refurbished.  50  HP  drive 
Hams  VISA  add  on  units 
completely  refurbished 
Hams  V-25  add  on  units  (two) 
completely  refurbished. 

All  equipment  available  immediately 
in  our  warehouse,  delivery,  install¬ 
ation  and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  industries  INC. 
(203)  264-1802  Telex  140186 


HOE  COLORMATIC-22  3/4"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


WANTED  TO  BUY 

"WANTED:  Chevrolet  P30,  lOM  GVW 
circulation  vans,  V8,  10-foot  box  with 
dual  wheels,  1979  or  newer  model. 
Contact  Gary  Stone,  Lesher  Communi¬ 
cations,  Inc.,  (415)943-8290  or  write 
PO  Box  5501,  Walnut  Creek  CA 
94596-1501. 


EQUIPMENT  Cl  SUPPLIES 


WANTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


E&P  Classified 
Advertising 

11  W.  19th  St. 
New  York,  NY 
10011. 


For  information 
call 

(212)  675-4380. 


94596-1501.  _ NEYYSPRINT _ 

WANTED  TO  BUY  30  LB  NEWSPRINT  ROLLS  all  sizes 

Good  6-8  unit  1000  series  Urbanite  BEHRENS  Pulp  A  Paper  Corp 
press  -  will  pay  premium  price.  Reply  to  3305  W  Warner.  Santa  Ana  CA  92704 
Box  9472,  Editor  A  Publisher.  (714)  556-7130 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  1/2",  4  High.  Heatset 
SC  (immunity,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Communi^,  7  units,  1971 
SC  Communi^,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(j0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25.  8  units  JF25,  1973-79 
V150,  8  units  JF25,  1983 
V15C.  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6.  1981 
News,  6  units,  KJ6,  1972-79 


CLASSIFIED  ADVERTISING  RATES 


line  ads 

1  week  —$4  95  per  lirte 

2  weeks— $4  45  per  lir>e.  per  issue 

3  weeks— $3  75  per  Ime  per  issue 

4  weeks— $3  00  per  line,  per  issue 
Add  $5  00  per  insertion  for  box  service, 
count  as  an  additional  kne  m  copy 


Effective  January  1,  1985 

POSITIONS  WANTED 
1  week  — $3  30  per  bne 

issue  2  weeks— $2  75  per  hne  per  issue 

issue  3  weeks— $2  40  per  kne.  per  issue 

’  issue  4  weeks— $2  20  per  kne  per  issue 


Add  S3  50  per  insertion  for  box  service 
count  as  an  additional  kne  m  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3-  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIRED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  PuMishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380 


WANTED 


ACADEMIC 


GRADUATE  ASSISTANTS  and  teaching 
assistants  to  study  for  M.S.  or  Ph.D.  in 
Communications.  Monthly  stipend  plus 
fee  waiver.  Persons  with  undergraduate 
dMree  in  Communications  or  related 
field  and  professional  media  experience 
are  irw'ted  to  apply.  Applications  from 
minorities  and  women  are  especially 
welcomed.  Dr.  H.H.  Howard,  College  of 
Communications,  UniversiW  of  Tennes¬ 
see,  Knoxville  37996-0313. 


DEPARTMENT  OF  JOURNALISM 
AND  MASS  COMMUNICAHONS 


The  University  of  Texas  at  El  Paso 
announces  tenure  track  positions  begin¬ 
ning  September  1, 1986,  pending  final 
bur^tary  approval.  Offering  denies  in 
Journalism,  Broadcasting,  and  Speech, 
the  Department  of  Communication  is 
seeking  assistant  professors  to  teach 
basic  and  advanced  newswriting  and 
public  relations  courses,  conduct  re¬ 
search,  and  develop  the  department's 
programs.  The  Ph.D.  is  required;  profes¬ 
sional  experience  is  desirable.  Located 
in  a  bicultural  region  and  serving  a  large 
Hispanic  student  body,  we  are  expecially 
interested  in  candidates  with  experience 
and  commitments  appropriate  to  our 
mission.  Send  letter  of  application  and 
vita  to  Lawrence  J.  Johnson,  Chairman, 
Department  of  Communication,  The 
University  of  Texas  at  El  Paso,  El  PasoTX 
79968-0001  by  15  January  1986.  The 
University  is  an  EEO/AA  empipyer  and 
invites  applications  from  minorities  and 
women. 


THE  UNIVERSITY  OF  GEORGIA  School 
of  Journalism  &  Mass  Communication 
seeks  an  associate  professor  to  teach 
broadcast  news  and  print  media  writing 
courses,  beginning  Fall,  1986.  One- 
half  of  teaching  in  broadcast  news 
courses  and  one-half  in  public  affairs 
reporting  or  other  writing  courses. 
Significant  professional  broadcast  news 
arid  print  media  experience  required. 
Applicant  should  be  an  experienced 
college  teacher.  Salary  competitive  for 
rank  and  experience.  Ph.D.  preferred. 
Research  interests  of  applicant  will  be 
encouraged.  Broadcast  news  is  jointly 
administered  by  news-editorial  and 
radio-Tv-film  sequence.  Applications  go 
to  Dr.  Warren  Agee,  Search  Commit¬ 
tee,  School  of  Journalism  and  Mass 
Communication,  UniversiW  of  Georgia, 
Athens,  GA  30602.  Application  dead¬ 
line:  Jan.  31,  1986.  An  equal 
opportunity/affirmative  action 
employer. 


UNIVERSITY  OF  FLORIDA.  Assistant 
professor  for  1986-87  yrar  in  tenure 
line.  Teach  reporting/basic  journalism 
courses.  Demonstrated  scholarly  in¬ 
terests.  Professional  experience  ne^ed; 
PhD  preferred.  Minimum  salary  of 
$24,0<X}.  Apply  by  Jan.  15  to  Prof.  Les 
Carson,  College  of  Journalism  &  Com¬ 
munications,  University  of  Florida, 
Gainesville,  FL  32611.  AA/EOE. 


CAL  STATE  Fullerton  seeks  full-time 
Assistant/Associate  Professor  of  to 
teach  broadcast  journalism  writing, 
production,  and  theory  courses.  Posi¬ 
tion  requires  a  Ph.D.  or  ABD  with 
professional  experience  or  successful 
university  teaching  experience  desired. 
Salary  will  be  commensurate  with  qual¬ 
ifications,  but  the  normal  range  is  from 
$24,000  to  $35,000  for  the  academic 
year.  Send  vita  by  February  10  to  Dr. 
Lynne  Gross,  Vice  Chair;  Department  of 
Communications;  California  State 
University,  Fullerton,  Fullerton,  CA 
92634.  Affirmative  Action/EOE 
Employer. 


(2)  ADVERTISING.  Two  tenure  track  faculty 
positions  at  ASSISTANT  RANK  beginning  August 
25,  1986.  Candidates  with  the  earned  doctorate 
are  preferred,  but  search  committee  will  consider 
applicants  at  the  “ABD”  level  as  well  as  candi¬ 
dates  with  a  master’s  degree  in  advertising  and 
significant  professional  experience  in  the  ad 
agency  field.  All  advertising  applicants  should  be 
able  to  teach  basic  writing  classes. 

(1)  JOURNAUSM  (New-editorial/Public  Relations). 
Tenure  track  faculty  position  at  ASSISTANT 
RANK  beginning  August  25,  1986.  Candidates 
with  the  earned  do^orate  are  preferred,  but 
search  committee  will  consider  applicants  at  the 
“ABD”  level  as  well  as  candidates  with  a  master’s 
degree  in  journalism  and  significant  print  journal¬ 
ism  experience. 

(1)  TEMPORARY  ONE  YEAR  APPOINTMENT. 
Nine-month  faculty  position  at  INSTRUCTOR’S 
RANK  beginning  August  25, 1986.  Candidates  at 
the  “ABD”  status  are  preferred,  but  search  com¬ 
mittee  will  consider  applicants  with  a  master’s 
degree  in  advertising,  broadcast  journalism, 
news-editorial,  or  public  relations.  All  applicants 
for  this  temporary  nine-month  appointment  should 
be  able  to  teach  basic  writing  classes. 

DEADLINE:  All  resumes  for  the  above  four  fac¬ 
ulty  positions  should  list  three  references  and  be 
POSTMARKED  NO  LATER  THAN  DECEMBER 
31,  1985.  Send  to  Dr.  Sean  McCleneghan,  Head, 
Dept,  of  Journalism  &  Mass  Communications, 
Box  3J,  New  Mexico  State  University,  Las  Cruces, 
NM  88003. 

SALARY:  Competitive;  commensurate  with  ex¬ 
perience  and  qualifications.  Group  medical  and 
hospitalization  insurance;  state  educational 
retirement. 

New  Mexico  State  University  is  located  in  Las 
Cruces  with  a  student  enrollment  of  approximately 
13,500.  The  Department  of  Journalism  &  Mass 
Communications  is  the  largest  undergraduate 
sequence  in  the  College  of  Arts  &  Sciences  with 
more  than  300  majors  taking  course  work  in 
advertising,  broadcast  journalism,  broadcast  pro¬ 
duction,  and  news-editorial/public  relations. 
NMSU  is  located  in  a  “quality  of  life  city”  of  almost 
60,000,  and  offers  a  wide  variety  of  cultural  and 
recreational  opportunities  combined  with  a  pleas¬ 
ant  and  healthy  climate. 

NMSU  ISANAA/EEO 


HELP  WANTED 


ACADEMIC 


FACULTY  POSITION  beginning  fall 
1986  to  teach  a  variety  or  courses  in 
news-editorial  concentration.  Ability  to 
also  teach  photojournalism,  advertis¬ 
ing,  or  public  relations  helpful.  Prefer¬ 
ence  given  to  candidates  with  both  a 
doctrate  in  journalism  or  mass  commu¬ 
nications  and  significant  professional 
experience.  Sena  resume  and  letter  of 
application  to;  The  Office  of  the  Presi¬ 
dent,  Liberty  University,  Box  20,000, 
Lynchburg  VA  24506.  Liberty  Universi¬ 
ty  is  a  private,  church-related  institu¬ 
tion  whose  emphasis  is  to  train  Christ- 
ain  Leaders. 


GRADUATE  ASSISTANTSHIPS. 
Teaching  assistants  to  study  for  MA  or 
PhD  in  Communications  for  Fall  1986. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism,  pro¬ 
fessional  experience  and  a  3.0  grade 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Kurt  Kent, 
Graduate  Coordinator,  College  of  Jour¬ 
nalism  and  Communications,  University 
of  Rorida,  Gainesville,  FL  32611.  AA/ 
EOE. 


JOURNALISM  ASSISTANT  PROFES¬ 
SOR,  tenure  track.  Ph.D.  and  profes¬ 
sional  experience  preferred.  MA  and  ex¬ 
tensive  professional  experience  consi¬ 
dered.  Teach  basic  skills  courses  in  jour¬ 
nalism.  May  teach  courses  at  graduate 
level  in  Master  of  Mass  Communication 
curriculum.  Advise  students,  general 
committee  work.  Send  resume,  three  let¬ 
ters  of  recommendation  to:  Chair, 
Search  Committee,  Walter  Cronkite 
School  of  Journalism  and  Telecom¬ 
munication,  Arizona  State  University, 
Tempe,  AZ,  85287.  Equal  Employment 
Opportunity  Employer. 


VISITING  PROFESSOR  -  University  of 
Florida  Department  of  Journalism  seek¬ 
ing  Gannett  Distinguished  Visiting  Pro¬ 
fessor  for  1986-87  academic  year.  Must 
able  to  teach  law  of  mass  communica- 
tions  and  other  senior  journalism 
courses.  Salary  $40,000.  Apply  to  Prof. 
Jean  Chance,  College  of  Journalism  & 
Communications,  University  of  Florida, 
Gainesville,  FL  32611.  Deadline  is  Feb 
1,  1986.  AA/EOE. 


JOIN  OUR 
CONTRACT  CREW! 

.  .  .  Those  individuals,  companies, 
syndicates  that  know  the  value  of  an  E&P 
ad  and  run  with  us  on  a  regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom  to 
rotate  your  copy  within  our  regular  dead¬ 
line  times,  monthly  billing  and  the  best 
exposure  in  the  field. 


San  Diego  State  University  has  two  10- 
month  tenure-track  openings  beginning 
fall,  1986,  in  news-editorial  and  adver¬ 
tising/public  relations  emphases.  Prob¬ 
ably  assistant  professor,  possibly  associ¬ 
ate  professor  level.  Ph.D  and  record  or 
promise  of  scholarly  research  and  pub¬ 
lication  required.  Send  letters  of  ap¬ 
plication  and  cirriculum  vitae  to:  Dr. 
Barbara  Hartung,  Department  of  Jour¬ 
nalism,  San  Diego  State  University,  San 
Diego  CA  92182.  Deadline  1,  1985. 

PUBLISHER  for  November  16,  1985 


HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ACCOUNTS  RECEIVABLE  ACCOUN¬ 
TANT  immediate  opening  for  degreed 
accountant  with  2  to  3  years  experience 
to  assist  newspaper  business  officers  in 
implementing  and  maintaining  a  com¬ 
puterized  ad  trackingand  billing  system. 
Five  years  plus  experience  as  a  pusiness 
manager  for  a  newspaper  will  be  consi¬ 
dered  in  lieu  of  a  college  degree. 

If  you  are  a  highly  motivated  individual 
who  is  interested  in  becoming  part  of  one 
of  the  most  advanced  systems  im¬ 
plemented  in  any  newspaper  in  this 
country,  send  your  confidential  resume 
and  salary  requirements  to  Box  9428, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


23,000  DAILY  V/ITH  TMC  needs  strong 
'dvertising  professional  to  direct  retail 
sales  staff  in  highly  competitive  South¬ 
ern  California  market.  Need  high  energy 
person  who  can  motivate  staff  and  has 
creative  promotional  skills.  Primary 
responsibilities  are  in-field  sales  train¬ 
ing  and  personal,  key  account  selling. 
This  is  a  growth  opportunity  with  a 
national  newspaper  group  offering 
excellent  compensation  and  benefits. 
Send  resume  and  salary  requirements 
to  Advertising  Manager,  The  Daily  Cali¬ 
fornian,  PO  Box  1565,  El  Cajon  CA 
92032. 

GROUP  GENERAL  MANAGER 
For  expanding,  acquisition  minded  pub¬ 
lisher.  Strong  managerial  leader  with  re¬ 
cord  of  competitive  success.  Must  have 
knowledge  of  all  phases  of  publishing 
including  marketing  and  financial.  Self¬ 
starter,  problem  solver,  people  motiva¬ 
tor.  Excellent  growth  opportunity.  Highly 
competitive  salary,  incentives,  and  be¬ 
nefits.  Invigorating  southwest  commun¬ 
ity.  Challenge  begins  January  1986,  and 
so  do  the  rewards.  Reply  in  confidence  to 
Box  9426,  Editor  &  Publisher. 


JOIN  NOW  and  become  part  of  one  of  the 
most  advanced  systems  installed  for 
accounts  receivable.  Immediate  open¬ 
ing  for  an  individual  with  5  to  7  years 
experience  in  private  or  public  account¬ 
ing.  Position  requires  a  college  degree  in 
accounting  or  business  management. 
To  be  considered  an  individual  must  de¬ 
monstrate  good  communication  skills, 
organization  skills  and  previous  experi¬ 
ence  in  managing  a  staff  of  7  to  10  peo¬ 
ple.  Responsibility  includes  coordinat¬ 
ing  all  activities  for  order  entry,  billing, 
cash  receipts  and  collections.  Previous 
newspaper  experience  and/or  experience 
with  automated  billing  systems  is  a  defi¬ 
nite  plus. 

We  offer  excellent  salary  to  commensu¬ 
rate  with  experience  and  education,  plus 
a  comprehensive  benefits  program  and 
excellent  working  conditions.  For  im¬ 
mediate  consideration  send  your  con¬ 
fidential  resume  and  salary  require¬ 
ments  to  Box  9427,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


GENERAL  MANAGER 
General  manager  with  proven  track  re¬ 
cord  required  for  NY's  largest  weekly 
periodical,  based  in  Long  Island. 

The  successful  candidate  must  have  a 
marketing  degree,  at  least  five  years  ex¬ 
perience  in  directories  of  newspaper 
advertisment  management,  the  capabil¬ 
ity  of  building  and  training  an  energetic 
telephone  and  field  sales  team  and  con¬ 
trolling  the  allied  administrative  and  pro¬ 
duction  functions. 

Ownership  has  recently  changed  hands 
and  this  is  an  exciting  career  opportunity 
managing  an  established  company  with 
strong  growth  potential. 

Salary  negotiable  up  to  $70,000  per 
year  plus  bonuses.  Send  resume  and  sal¬ 
ary  history  to  Box  9388,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER/PUBLISHER  for 
small  daily  with  solid  growth  opportuni¬ 
ties.  Marketing-oriented  management 
and  leadership  needed.  Good  work  ex¬ 
perience  and  examples  of  initiative  and 
creativity  important.  Competitive  salary 
plus  incentive  and  benefits.  Pleasant 
Mid-Atlantic  community.  Reply  in  confi¬ 
dence.  Box  9390,  Editor  &  Publisher. 


GENERAL  MANAGER  for  4  entertain¬ 
ment  magazines.  Heavy  sales,  business 
marketing  bactaround.  Oversee  6  sales¬ 
people.  $27,000  salary  +  bonus.  Re¬ 
sume  Good  Times,  Box  303,  Roslyn,  NY 
11576. 


'  NORTHWESTERN  PENNSYLVANIA 
I  GROUP  of  small  weekly  newspapers  I 
I  with  job  printing  facility  is  seeking  an  { 
experienced  general  manager.  Exten¬ 
sive  experience  in  all  aspects  of  weekly 
I  newspaper  management  required  with 
an  emphasis  upon  the  marketing  and 
financial  aspects  of  a  combined  weekly 
and  job  printing  operation.  Excellent 
salary,  fringe  benefits  and  incentive 
compensation  package  available. 
Please  send  your  resume,  employment 
and  salary  history  in  confidence  to  Box 
9470,  Editor  &  Publisher. 


ADVERTISING 


AD  DIRECTOR-Lead  a  professional  staff 
of  24.  Full  responsibility  for  retail,  clas¬ 
sified  and  national  sales  in  an  estab¬ 
lished  but  growing  Zone  5  market.  Posi¬ 
tion  reports  to  publisher.  Send  resume 
including  sala^  requirements  to  Box 
9436,  Editor  &  Publisher. 


ADVERTISING  SALES  PERSON  needed 
for  High  Advertising  Volume  Daily. 
Proven  professional  strong  in  sales  and 
layout.  Salary  plus  bonus  plus  benefits. 
Resume  and  letter  to: 

Mr  Art  Kephart 
Butler  Eagle 
114  W  Diamond  Street 
Butler,  PA  16001 


ADVERTISING  SALES  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  a  picturesque 
Southeastern  Pennsylvania  single  paper 
market.  Due  to  a  retirement,  we  are 
seeking  an  experienced  sales  person  to 
plan,  manage  and  actively  participate  in 
the  maximizing  of  sales  in  city  and 
suburban  retail  territories.  Excellent 
opportunity  for  a  creative,  high  energy 
achiever  with  strong  motivational  skills 
to  move  into  management.  Salary  plus 
commission  and  bonus.  Exceptional 
benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster,  PA  17603. _ 

CLASSIFIED  SALES  SUPERVISOR 
Supervisor  needed  to  oversee  daily  sales 
activity,  accounts  servicing  and  tele¬ 
marketing  sales,  of  our  expanding  classi¬ 
fied  department.  Candidate  should  have 
knowledge  of  newspaper  advertising  pro¬ 
cedures,  supervision  of  a  phone  room 
operation,  and  ability  to  train  and  moti¬ 
vate.  Very  competitive  market,  located 
minutes  from  New  York  City.  Send  re¬ 
sume  to:  Box  9372,  Editor  &  Publisher. 


THE  DALLAS  TIMES  HERALD  is  seeking 
an  experience  classified  individual  with 
strong  leadership  and  motivational  qual¬ 
ities  to  head  up  our  Telephone  Sales. 
Must  be  skilled  in  telephone  sales  man¬ 
agement  and  an  effective  leader.  Our 
aggressive  and  competitive  market  de¬ 
mands  the  same  for  this  challenging 
position.  Excellent  compensation  pack¬ 
age  and  benefits.  Send  resume,  includ¬ 
ing  recent  salary  history,  to  Classified 
Advertising  Manager,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas  TX 
75202  or  call  Joe  Moss  (214)744- 


CLASSIFIED  ADVERTISING  MANAGER  | 
for  the  York  Daily  Record.  The  Record  is 
a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  York  is 
part  of  a  top  50  ADI  and  as  an  MSA  ranks 
106  with  a  population  of  390,000.  Our 
front  end  system  is  an  ATEX  7000  and 
you  will  start  out  with  a  staff  of  nine. 
Classified  share  of  field  with  our  daily 
competition  has  been  topping  50%  (in¬ 
column  and  display)  and  we  want  to  do 
even  better.  This  is  an  opportunity  for  | 
you  to  build  on  our  success,  which  has  ! 
come  about  in  the  past  two  years.  If  you 
have  experience  and  the  ability  to  build  a  I 
more  effective,  aggressive  organization, 

I  want  to  hear  from  you.  Please  send  your  | 
resume  and  salary  rty)uirements  to  Gary 
D.  Graff,  Advertising  and  Marketing 
Director,  Daily  Record,  1750  Industrial 
Highway,  York,  PA  17402. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  tO: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (lA  91301 


ADVERTISING  DIRECTOR 
We  are  seeking  an  experienced  porfes- 
sional  to  lead,  train  and  motivate  the 
retail  and  classified  departments  of  a 
10,500  daily  and  27,000  shopper. 
Candidate  must  be  able  to  plan  special 
sections  and  amressively  persue  new 
business  as  well  as  possess  excellent 
people  skills.  Send  resume  and  salary 
requirements  to  Jack  Von  Deck,  General 
Manager,  The  Chronicle,  Chronicle 
Road,  Willimantic  CT  06227. 


ADVERTISING  SALES  MANAGER 
We  are  a  leading  Florida  newspaper 
looking  for  an  aggressive  sales  manager 
to  lead  our  Oran«  County  zoned  opera¬ 
tion.  This  is  a  first  line  management 
position  with  a  growing  company  in  a 
dynamic  market. 

We  offer  a  salary  commensurate  with 
I  your  experience  and  an  extensive  bene- 
{  fits  package. 

I  If  you  have  a  sales  background,  1-2 
'  years  supervisory  experience  and  seek  a 
i  challenging  career  with  a  major  commu- 
I  nications  company,  please  send  your 
i  resume  and  salary  requirements  to  The 
I  Orlando  Sentinel,  633  North  Orange 
I  Ave.,  Orlando  FL  32801.  Attention 
I  Employment  Manager. 


Iadvertising  director— 

I  Competitive  major  daily  in  western 
I  metro  market.  We  are  looking  for  an 
aggressive  manager  capable  of  direct- 
!  ing,  motivating  and  assisting  our  retail, 
I  classified  and  national  managers. 

Heavy  emphasis  on  organization,  sales 
I  development  and  training.  Our  veteran 
I  staffs  are  good,  but  need  leadership  and 
direction.  Send  resume  in  confidence  to 
Box  9479,  Editor  and  Publisher. 


6405. 

EDITOR  &  PUBLISHER  for  November  16,  1985 


NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  PR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER — the  weekly  inde¬ 
pendent  news  publication  serving  the 
newspaper  field.  Phone  or  write  for  a 
rate  card:  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
_ 212-675-4380 _ 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
SALES 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
CIRCULATION 


ZONE  5  Group  (8,000-18,000  circ.) 
looking  for  applicants  for  advertising 
sales  and  management.  Must  have  ex¬ 
perience  in  newspaper  advertising  sales 
and  be  willing  to  relocate.  Send  com¬ 
plete  resume  and  salary  requirements  in 
strict  confidence  to  Box  9409,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  are  searching  for  excellence  to  fill 
this  key  position  at  a  mid-sized  Zone  2 
daily.  Our  top  100  market  is  highly  I 
competitive  -  we  are  the  leaders  in  qual¬ 
ity  and  share  of  field  with  room  for  more 
growth.  Your  experience  in  supervising  | 
a  good  sales  team,  developing  target 
accounts  and  producing  results  with 
special  sections  and  promotions  is  what 
we  need.  Our  open  management  struc¬ 
ture  provides  room  for  personal  growth 
at  this  newspaper  owned  by  a  well 
respected  media  group.  If  you  are  inter¬ 
ested  in  this  challenging  position  tell  us 
why  you  are  the  person  for  it  by  writing. 
Box  ^59,  Editor  &  Publisher. 

EXPERIENCEDCLASSIFIED  MANAGER 
We  are  a  1(X),(X)0  daily/140,000  Sun¬ 
day  newspaper,  in  s  picturesque  South¬ 
eastern  Pennsylvania  single  paper  mar¬ 
ket,  seeking  a  pei^n  with  successful 
management  experience  in  both  outside 
and  phone  room  classified  sales.  We  re¬ 
quire  an  individual  with  excellent  people 
skills  who  can  motivate,  train  and  lead  a 
veteran  staff  of  over  20  people.  Salary 
plus  commission  and  bonus.  Exception¬ 
al  benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster  PA  17603. 

PROMOTION 

If  you  are  an  experienced  promotion  per¬ 
son  with  a  newspaper  media  group  or 
similar  and  need  to  grow  in  a  challenging 
environment  I’d  like  to  hear  from  you. 
sew  Services  (Stamps-Conhaim)  the 
leader  in  it's  field,  has  an  immediate 
opening  for  an  experienced  marketer. 
You  will  help  plan  and  implement  prom¬ 
otions,  presentations,  campaigns  etc.  At 
the  he^  office  in  California. 

We’re  growing  fast  and  have  great  pro¬ 
jects  coming.  We  work  hard,  we  have  fun 
and  we  pay  for  good  people.  Send  a  re¬ 
sume  first. 

sew  Services 
20433  Nordhoff  St. 

Chatsworth  CA  91311 

Attn:  Mr.  Dick  Wagland 


SENIOR  SALES 
REPRESENTATIVE 

Collier-Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems.  is  seeking  a  qualified  indi¬ 
vidual  for  Senior  Sales  Repre¬ 
sentative  on  the  west  coast. 
Working  knowledge  of  the  news¬ 
paper  industry  essential  and  ex¬ 
perience  with  business  account¬ 
ing  procedures  required.  Com¬ 
puter  hardware  experience  help¬ 
ful.  Send  resume  and  salary  his¬ 
tory  in  confidence  to: 

Newspaper  Systems 
Sales  Manager 
Collier-Jackson,  Inc. 

3707  W.  Cherry  Street 
Tampa,  FL  33607-2596 


RETAIL  ADVERTISING  MANAGER 
32,(X)0  ABC  daily  seeks  strong,  aggres¬ 
sive  RAM.  Ideal  candidate  will  have  five 
years  experience  in  sales  management, 
including  demonstrated  knowledge  and 
skills  in  managing  people.  Good  oppor¬ 
tunity  to  join  growing  company  in  the 
center  of  twelfth  wealthiest  county  in  the 
nation.  Send  resume  and  salary  require¬ 
ments  to  Advertising  Director,  THE 
TIMES  HERALD,  Box  591,  Norristown, 
PA  19404-no  calls  please. 


RETAIL  ADVERTISING  MANAGER  for 
30,(X)0  circulation  daily  in  Zone  3. 
Background  should  show  sales  manage¬ 
ment  and  training  skills,  ^lary  with 
incentive  and  strong  benefit  package. 
Apply  to  Box  9478,  Editor  &  Publisher. 


SALES 


CLASSIFIED  SALES  person  for  Zone  4 
with  strong  sales  experience  in  automo¬ 
tive  and  real  estate  advertising.  Must  be 
aggressive  with  positive  mental  attitude 
and  be  willing  to  developand  service  new 
accounts  in  all  classifications.  Send  re¬ 
sume  and  salary  requirements  to  Box 
9430,  Editor  &  Publisher. 
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PROGRAMMER  ANALYST 
Tampa  based  software  development  firm 
needs  individual  with  minimum  3  years 
COBOL  experience.  Circulation  or  adver¬ 
tising  system  experience  helpful.  IBM, 
VAX  or  HP  a  plus.  Send  resume  to:  M. 
Rubino,  Collier-Jackson,  Inc.,  3707  W. 
Cherry  St.,  Tampa,  Florida  33607 


CIRCULATION 


CIRCULATION  DIRECTOR 
Endlessly  promotion  minded.  Know  car¬ 
rier  routes  and  large  motor  routes. 
Growth  market  dally  12  thousand. 
Good  benefits.  $30,000  a  year.  Gallup 
Independent,  PO  Box  1210,  Gallup  NM 


CIRCUUTION  MANAGER 
Sports  writer  experienced  for  new  Cleve¬ 
land  sports  weekly  50,000  publication. 
Send  resume  to  Crusader  Sports  Chroni¬ 
cle,  5740  Broadway,  Cleveland  OH 
44127.  (216)  271-5557,  Attention  J. 
Charles  Fox. 


GENERAL  SALES  MANAGER 
General  Sales  Manager  -  For  Number  1 
Media  in  Micronesia.  Energetic,  results 
oriented  individual  require  to  manage 
ad  sales  for  three  media;  Number  1  FM 
Radio  Station,  Cable  Telvision  currently 
generating  $800,000  annually  in  ad 
sales,  and  18,700  paid  weekly  circula¬ 
tion  TV  Guam.  Must  have  independent 
sales  management  experience,  be  an 
aggressive  motivator,  and  strong  leader. 
Excellent  incentive  package  and  be¬ 
nefits.  Send  resume,  salary  history,  and 
references  to  Harrison  0.  Flora,  Group 
Vice  President,  Western  Systems,  Inc., 
530  W.  O’Brien  Drive,  Agana,  Guam 
96910. 

ART/GRAPHICS 

ARTIST 

The  Herald  (of  Everett  WA)  is  looking  for 
a  talented  illustrator  to  work  primarily  on 
Sunday  color  section  front  pieces.  We’re 
a  56,C)00  daily  located  on  scenic  Puget 
Sound.  This  person  makes  up  a  one  per¬ 
son  art  department  and  should  be  versit- 
al  enough  to  handle  occasional  maps 
and  informational  graphics.  Newspaper 
experience  preferred.  The  Herald  has 
been  a  consistant  winner  in  the  society  of 
newspaper  design  annual  competition 
and  we’re  looking  for  someone  that’s  in¬ 
terested  in  continuing  this  tradition. 
Send  resume,  work  samples  to:  Rich 
Shulman,  Director  of  Photography  and 
Graphic,  The  Herald,  Box  930,  Everett 
WA  98206. 


PUT  YOUR  EXPERIENCE  AND  SKILLS 
to  work  for  a  Fortune  500  Company  that 
offers  real  advancement  opportunities 
tor  the  achiever.  This  beautiful  south¬ 
eastern  coastal  location  has  had  house¬ 
hold  growth  in  the  excess  of  a  national 
average  for  the  last  ten  years.  More  of 
the  same  is  projected  for  the  duration  of 
the  80’s.  We  feel  the  qualities  best  suit¬ 
ed  for  this  top  position  are: 

•Five  years  circulation  management  ex¬ 
perience. 

•Some  promotion  experience. 

•A  high  degree  of  integrity. 

•Provision  in  budgeting. 

•Strong  organizational  skills. 

If  you  are  proficient  in  these  areas  or 
highlymotivated  and  need  the  right  place 
to  grow  we  want  to  hear  from  you.  Please 
write  to  Beverly  A  Jurgensen,  Personnel 
Director,  PO  Box  840,  Wilmington  NC 
28402.  All  replies  will  be  held  in  stric¬ 
test  confidence. 


THE  LOG  CABIN  DEMOCRAT  is  seeking 
a  graphics  design  and  layout  artist.  This 
newly  created  position  calls  for  a  crea¬ 
tive,  artistic,  organized  person  who 
would,  working  closely  with  editorial  per¬ 
sonnel,  execute  the  newspaper’s  news 
graphics,  mapping  and  illustrative 
needs,  as  well  as  coordinate  design  and 
color  reproduction  advertising  proces¬ 
ses.  The  ideal  candidate  will  have  know¬ 
ledge  of  appropriate  offset  newspaper 
reproduction  techniques,  particularly 
the  color  reproduction  process.  Send  re¬ 
sume  and  samples  of  work  to  Loyd  Ryan, 
Managing  Editor,  Log  Cabin  Democrat, 
PO  Box  969,  Conway  AR  72032,  tele¬ 
phone  (501)327-66^. 


SOUTHERN  CALIFORNIA  major  metro 
(Zone  9)  is  now  seeking  an  aggressive, 
goal  oriented  individual  to  fill  supervis¬ 
ory  slot.  You  will  oversee  8-10  District 
Managers  and  approximately  125  A.M. 
adult  carriers.  If  you  have  at  least  3  years 
successful  circulation  experience  and 
enjoy  environment,  forward  your  resume 
to  Box  9403  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER  Central 
Calif.  Coastal  daily  seeks  aggressive,  re¬ 
sponsible  person  with  circulation  and 
supervisory  skills.  Reports  directly  to  cir¬ 
culation  manager.  Call  Mon.-Fri.  lOAM- 
Noon  (805)  543-1901  Ext.  212  or  send 
resume,  in  confidence,  to  Mr.  Van 
Duyne.  PO  Box  112,  San  Luis  Obispo  CA 
93406. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all 
departments.  The  New  England  News¬ 
paper  Association  maintains  a  person¬ 
nel  referral  service  to  assist  our  news¬ 
papers.  Send  us  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  news¬ 
papers  in  the  market.  Anyone  may  parti¬ 
cipate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 

SINGLE  COPY  SALES  REP 
Clear  opportunity  available  for  an  experi¬ 
enced,  energetic,  sales  oriented  indi¬ 
vidual  selling  circulation  programs  for  a 
national  newspaper.  Two  territories 
available:  Orlando — Miami.  Must  be 
willing  to  travel,  college  degree  prefer¬ 
red.  Newspaper  experience  helpful.  Sal¬ 
ary  -I-  bonus  -I-  benefits  -i-  auto.  Reloca¬ 
tion  at  own  expense.  Send  resume  and  a 
salary  history  to  Box  9435,  Editor  &  Pub¬ 
lisher. 


WANT  TO  LIVE  AT  THE  BEACH?  This 
opening  is  only  for  an  aggressive  person 
with  circulation  promotion  and  sales  ex¬ 
perience.  Report  directly  to  circulation 
director.  We  offer  a  starting  salary  in  the 
mid  $20’s  plus  bonus  and  great  be¬ 
nefits.  Send  resume  immediately  to  Be¬ 
verly  A.  Jurgensen,  Personnel  Director, 
Wilmington  Star-News  Inc.,  PO  Box 
840,  Wilmington  NC  28402. 


EDITORIAL 


A  &  E  REPORTER 


The  Seattle  Times  is  looking  for  an  ex¬ 
perienced  reporter  to  help  cover  a  di¬ 
verse  and  competitive  artsand  entertain¬ 
ment  scene  in  one  of  the  nation’s  most 
livable  cities. 

Candidate  should  have  a  strong  back¬ 
ground  in  general  news  reporting  and 
interest/experience  in  a  broad  range  of 
arts  and  entertainment  areas  from  the 
classical  arts  to  media  an*'  mass  culture. 

We  are  looking  for  an  aggressive  writer 
who  can  produce  hard-edged  reporting 
on  arts,  politics,  funding  and  trends, 
who  can  craft  the  evocative  profile  as 
well  as  the  quick  turnaround  of  the  news, 
and  put  together  special  projects  with 
only  moderate  direction.  Must  be  able  to 
woiir  closely  with  a  team  of  award  win¬ 
ning  news  feature  reporters,  including  8 
critics  experienced  in  specific  arts 
beats. 

Competitive  salary  and  good  benefits. 
Send  resume,  clips,  ten  story  ideas  and 
an  explanation  ot  your  philosophy  of  a  & 
e  coverage  to:  Renee  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111  by  Nov.  29.  No 
phone  calls  please.  All  inquiries  will  be 
held  in  confidence  and  receive  a  re¬ 
sponse.  EOE/M/F/H. 


ROLL 

THE 

PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.00  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant— and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


EDITOR  &  PUBLISHER  for  November  16,  1985 


HELP  WANTED 

HELP  WANTED 

— 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

ASSISTANT  CE  ready  to  move  up?  Our 
CE  has  moved  on  to  a  metro  for  more 
bucks.  You'd  have  a  staff  of  six  reporters, 

2  photogs.  No  layout,  but  must  be  an 
excellent  wordsmith,  precise  copy  edi¬ 
tor.  Will  plan  daily  and  long-range  local 
coverage,  special  projects,  handle  peo¬ 
ple  challenges.  A  tough  job  in  a  local 
news-oriented  community  of  90,000. 
Seven-day  AM  paper.  Also  need  city  gov¬ 
ernment  reporter.  Prefer  a  year’s  experi¬ 
ence,  government  reporting  or  political 
science  background.  Contact  Dee 
Bryant.  Editor  or  Patricia  Walters,  Per¬ 
sonnel  Director,  Leaf  Chronicle,  Box 
829,  ClarkesvilleTN  37040.  (615)552- 
1808. 

CITY  EDITOR 

We're  seeking  an  aggressive  editor  with 
supen/isory  experience.  This  challleng- 
ing  position  on  a  20,000  7-day  AM  re¬ 
quires  high  energy,  enthusiasm,  solid 
job  skils,  and  ability  to  work  under  com- 
Mtitive  pressure.  Send  resume,  clips  to 
Peter  Lee,  Editor,  The  Laredo  News,  PO 
Box  1928,  Laredo  TX  78041. 

GRAPHICS/WIRE  EDITOR 

Needed  immediately  for  Zone  5  daily  for 
northwest  IL.  Experience  with  design, 
layout  and  color  essential.  Knowledge  of 
letter  press  process  and  illustration  help¬ 
ful.  Applicant  must  also  have  some  copy 
editing  experience  and  headline  writing 
skills.  Send  resume  and  work  samples 
to:  Greg  Bean,  Editor,  Freeport  Journal 
Standard,  PO  Box  30,  Freeport  IL 
61032.  Telephone  (815)232-1171. 

“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

JOURNALIST  with  three  or  nwe  years’ 
experience  are  invited  to  apply  to  the 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univers- 
ty.  Yearlong  program  combines  enter¬ 
prise  reporting  and  writing  for  publica¬ 
tion  with  liberal  arts  studies  leading  to  a 
master’s  degree.  Ten  fellows  appointed 
each  year  receive  free  tuition  and  month¬ 
ly  stipend.  One-week  reporting  trip  to 
Washington  included.  Selection  is  com¬ 
petitive.  Applicants  should  take  GRE  De¬ 
cember  14.  Classes  begin  September 
24, 1986.  Write  or  phone  Professor  John 
Wicklein,  director,  Kiplinger  Program, 
School  of  Journalism,  OSU,  242  WeSt 
18th  Ave.,  Columbus  OH  43210: 
(614)422-2607  or  (614)422-6291. 

COPY  EDITOR 

Connecticut  AM  seeks  experienced  jour¬ 
nalist  with  exceptional  language  skills  to 
fill  out  five  person  copy  desk.  Editing 
experience  preferred  but  we  will  train  a 
sound  reporter  who  is  ready  to  move  up. 
Written  reply  only  to:  Recoid-Journal, 
Box  915,  Meriden  CT  06450. 

GROWI NG  KENTUCKY  weekly  seeks  en¬ 
try  level  staff  reporter.  Must  be  able  to 
write,  take  photos,  paste-up.  Good  lifes¬ 
tyle,  good  working  conditions.  Commit¬ 
ment  a  must.  Box  9347,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR: 

Metro  NY  AM  daily  seeks  editor  for  fast- 
paced  rim.  Must  have  copy  editing  ex¬ 
perience.  Box  9463,  Editor  &  Publisher. 

HOLLYWOOD  BUREAUCHIEF 

The  New  STAR,  a  national,  glossy  week¬ 
ly  news  and  personality-oriented  maga¬ 
zine,  is  looking  for  an  editor/writer  to 
run  its  Los  Angeles  office.  The  right 
candidate  must  have  an  intimate  know¬ 
ledge  of  the  Hollywood  scene,  and 
experience  on  a  major  magazine  or  daily 
newspaper.  Salary  negotiable.  Send 
resume  to:  The  News  Editor,  STAR, 
600  White  Plains  Rd.,  Tarrytown  NY 
10591. 

ASSISTANT  EDITOR  for  large  regional 
farm  weekly  newspaper.  Ag  background 
necessary.  Excellent  salary.  Send 
resume  and  samples  of  work  to  Robert 
G.  Campbell,  Lancaster  Farming,  PO' 
Box  366,  Lititi  PA  17543. 

MANAGING  EDITOR  for  4  specialty  en¬ 
tertainment  jxiblications.  Heavy  edito¬ 
rial,  production,  organizational  back¬ 
ground.  Salary  $21, (xX).  Resume:  Box 
303,  Roslyn,  NY  11576. 

THE  ALBUQUERQUE  JOURNAL  is  look¬ 
ing  for  just  the  right  mix  of  reporter/ 
feature  writer/reviewer  for  its  arts  and 
entertainment  section.  If  you’ve  covered 
straight  news,  developed  a  vivid  feature 
style  and  reviewed  music  (particularly 
classical  and  opera),  send  mur  clips  and 

BUSINESS  REPORTERS  needed  to 
work  for  rapidly  growing  national  news¬ 
letter  company.  Several  positions  open 
you  should  be  a  self-starter,  ambitious, 
aggressive  and  able  to  research  facts  by 
phone.  Business  background  not  neces- 
ary.  Salary  commensurate  with  experi¬ 
ence.  Lots  of  room  for  advancement. 
Based  in  the  San  Francisco  Bay  area. 
Send  cover  letter  and  resume  to- 
Crittenden  Newsletters,  Department  1, 
PO  Box  1150,  Novato,  CA  94948. 

resume  to  Susan  Sfiger,  The  Albuquer¬ 
que  Journal,  PO  Drawer  J,  Albuquerque 
NM  87103. 

TOP  JOURNALIST 

THIS  IS  YOUR  BIG  CHANCE 

Multi-million  circulation  national  publication  is 
moving'  to  beautiful  Boca  Raton,  Florida,  and 
this  is  your  gold-plated  opportunity  to  join  a 
trendsetter  that’s  really  going  places.  Top  pay 
for  top-notch  editorial  executive,  self-starting  re¬ 
porters,  experienced  photo  editors,  imaginative 
lay-out  artists  and  inspired  research  assistant. 
Write,  griving  full  details  of  experience  and  ex¬ 
amples  of  your  work  to  Box  9480,  Eklitor  &  Pub¬ 
lisher. 

COPY  EDITOR 

We  are  looking  for  the  right  person  to 
complete  our  six-person  desk  for  an 
award-winning,  mid-size  PM  daily  in 
west  Texas.  We  need  a  professional  who 
is  capable  of  doing  hands-on  editing 
local  copy  and  who  can  design  sharp, 
modular  pages,  write  accurate  and 
attractive  headlines  and  work  the  wire. 
An  exceptional  entry-level  applicant  will 
be  considered,  but  this  is  no  job  for 
anyone  hoping  to  be  "spoon-fed”.  VDT 
skills  helpful.  Contact  Randall  Light- 
foot,  Copy  Desk  Chief,  The  Odessa 
American,  Odessa  TX  79760. 
(915)337-4661. 

IMMEDIATE  OPPORTUNITIES 

FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 

We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 

EXECUTIVE  EDITOR 

Southern  California  daily,  (less  than 
15,000  circulation)  has  an  opening  for 
an  executive  editor.  The  successful 
candidate  for  this  position  will  have  a 
working  knowledge  of  community  jour¬ 
nalism  besides  demonstrating  lead¬ 
ership  an  organizational  skills.  Com¬ 
pensation  to  40,000,  plus  usual  fringe 
benefit  package.  Send  resume  to  Box 
9429,  Editor  &  Publisher. 

ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

EXPERIENCED  REPORTER 

To  cover  crime  news  for  the  Fayetteville 
Times,  an  award-winning  daily  in 
Southeastern  North  Carolina.  Send 
clips  and  resume  to:  Luke  West,  News 
Editor,  PO  Box  849,  Fayetteville  NC 

NEWS  EXECUTIVE 

America’s  fastest  growing  communications  company  is  seek¬ 
ing  an  aggressive  highly  skilled  news  executive  for  its  recent¬ 
ly  acquired  30,000  daily  newspaper  located  in  the  heautifhl 
coastal  community  in  Zone  2. 

The  chaUenge  of  this  position  requires  the  development  of  all 
news  departments  including  general  news,  sports,  features, 
business,  and  photography  in  the  fastest  growing  county  in 
the  state.  New  content,  display,  and  style  must  be  demons¬ 
trated. 

If  you  enjoy  managing  at  a  circulation  growth  oriented, 
newspaper,  and  can  excel  in  a  competitive  environment, 
don’t  hesitate  to  send  your  resume  or  a  detailed  letter  of 
introduction  immediatly.  This  is  a  great  opportunity  in  one 
of  the  countries  finest  locations.  Please  mail  your  replies  to 
Box  9465,  Editor  &  Publisher. 

When  you  need  to 
reach  newspaper 
people,  you  can  meet 
all  the  people  you 
want  to  meet — Buy¬ 
ers,  sellers,  employ¬ 
ers,  job-seekers,  and 
more,  in  the  pages  of 
E&P  Classifieds. 

FEATURE  EDITORS 

JOB  BANK  has  immediate  openings  for 
the  above  positions  with  daily  newspap¬ 
ers  in  the  Midwest  and  West  Coast 
regions.  For  more  information  on  these 
positions  and  other  opportunities  in 
journalism  write  JOB  BANK,  1909 
Cinnaminson  Ave.,  Cinnaminson,  NJ 
08077.  Or  call  Director,  Debra  Bissin- 
ger  at  (609)  786-1910.  There  is  no 
referral  fee  for  the  above  positions. 

BUSINESS  WRITER 

ON  CALL 

The  Times  Journal  Company  has  an 
opening  for  someone  to  write  on  a  free¬ 
lance  basis.  Stories  about  how  the 
corporate  structure  affects  defense 
issues.  Proven  writing  ability  in  areas  of 
business  or  finance  helpful.  Send 
resume  and  no  more  than  3  clips  to: 
The  Times  Journal  Company,  Human 
Resources  Department,  Attention  Busi¬ 
ness  Writer,  Springfield,  VA  22159. 
EOE. 

EDITOR  &  PUBLISHER  for  November  16,  1985 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  position  open.  National 
prize  winning  semi-weekly  newspaper  in 
beautiful  mountain  community.  Head 
up  4  per^  staff.  Nine  people  who  held 
this  job  in  last  15  years  are  now  pub¬ 
lishers.  Great  opportunity.  Send  resume 
to  Bill  Sniff  in,  State  Journal,  Box  J,  land¬ 
er  WY  82520. 


OPINION  PAGE  EDITOR 
Fast-growing,  Zone  5,  suburban  daily 
needs  creative,  provocative  writer. 
Duties  include  weekly  column,  editor-  | 
iais,  some  page  editing.  To  apply,  send 
cover  letter,  resume  with  salary  history, 
and  work  samples  to  Box  9471,  Editor 
&  Publisher. 


REPORTER  for  40,000  daily,  Sunday. 
Minimum  three  years  daily  experience. 
$20,000.  Write  (no  calls):  Joan  Bastel, 
Intelligencer,  PO  Box  858,  Doylestown 
PA  18901. 


REPORTER/WRITER 
Up  and  coming  farm  business  magazine 
has  immediate  opening  for  experienced 
journalistic  or  quick  learner  to  write 
cover  stories  and  other  newspaper- 
length  features  to  appeal  to  our  full¬ 
time  farmer  audience.  We  write  tight, 
no-nonsense  copy,  and  have  fun  doing 
it.  We  don't  whine  about  the  difficul¬ 
ties  agriculture  is  experiencing;  our 
tocus  is  on  the  survivors.  Who  are  they 
and  how  are  they  pulling  through?. 
Send  resume  and  a  dozen  clippings  to: 
Claudia  Waterloo,  Editor-ln-Cnief, 
FarmFutures,  330  E.  Kilbourn  Ave., 
Milwaukee,  Wl  53202. 


AN  EDITOR  FOR  IOWA  DAILY  newspa¬ 
per  with  5000  circulation.  Position 
requires  excellent  writing,  management 
and  layout  skills.  Must  be  motivated, 
have  solid  news  judgement  and  a 
committment  to  the  community.  If  you 
have  a  well-rounded  newpaper  back¬ 
ground  with  editorial  and  management 
ability,  please  apply.  Send  resume 
including  salary  history,  references  and 
work  samples  to  Box  9467,  Editor  & 
Publisher. 


EDITORIAL 

ASSOCIATE 

EDITOR 

Better  Homes  And  Gardens 

Home  Furnishings 
&Design 

BETTER  HOMES  AND  GARDENS  seeks 
outstanding  journalist  to  plan,  write,  edit 
and  supervise  production  of  material  for 
the  areas  of  home  furnishings  and  de¬ 
corating.  Will  also  work  with  Field  Edi¬ 
tors  and  freelancers. 

Successful  candidate  will  have  college 
degree  and  minimum  3  years’  solid  writ- 
in^editing  experience  which  could  have 
b^n  gained  with  magazines,  books, 
newspapers,  public  relations  and/or 
advertising  agencies.  Must  po^ss  ex¬ 
cellent  communication,  creative,  con¬ 
ceptual  and  organizational  skills  as  well 
as  demonstrated  interest  in  home  fur¬ 
nishings/interior  design  field.  Photo¬ 
graphic  background  helpful. 

Excellent  opportunity  to  work  with  highly 
professional  editorial  group.  Some 
travel. 

Send  resume,  writing  samples,  and  cov¬ 
er  letter  with  salary  history  and  require¬ 
ments  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  6C>6 
Locust  at  17th 
Des  Moines,  lA  50336 


HELP  WANTED 


EDITORIAL 


REPORTERS-Central  Texas  AM  needs 
an  experienced  reporter  for  bureau 
reporting  post.  Also  accepting  applica¬ 
tions  for  possible  future  entry-level 
openings,  ^nd  resume,  clips  and  cover 
letter  to  Steve  Walters,  Managing 
Editor,  Temple  Daily  Telegram,  PO  Box 
868,  Temple,  TX  76503. 


REPORTERS  needed  to  work  for  rapidly 
growing  national  newsletter  company. 
Severar  hardnews  positions  open.  You 
should  be  a  self-starter,  ambitious, 
aggressive  and  able  to  research  facts  by 
phone.  Newspaper  or  newsletter  experi¬ 
ence  necessary,  but  business  news 
experience  not  necessary.  Salary 
commensurate  with  experience.  News¬ 
letters  pay  higher  than  newspapers. 
Lots  of  room  for  advancement.  Based  in 
the  San  Fransisco  Bay  area.  Send  cover 
letter  and  resume  to  Crittenden  News¬ 
letters,  Dept.  K,  PO  Box  1150,  Novato 
CA  94948. 


REPORTER  WANTED.  Experienced 

feneral  assignment  reporter  for  leading 
00  year-old  bi-weekly  in  middle 
Tennessee.  Resume  and  clips  to  Betty 
Dement,  Managing  Editor,  The  Tullaho- 
ma  News,  PO  Box  400,  Tullahoma  TN 
37388. 


SHIRT  SLEEVE 
MANAGING  EDITOR 
For  twice  weekly  newspapers  and  week¬ 
ly.  Journalsim  or  English  degree 
required  with  two  to  five  years  experi- 
ence.Send  resume  and  salary  history  in 
confidence  to:  Larry  Davis,  Rochelle 
Newspapers,  PO  Box  46,  Rochelle  II 
61068. 


WRITER/EDITOR  for  large,  successful 
L.l.  weekly.  Career  opportunity.  Experi¬ 
ence  and  excellent  writing  skills  re¬ 
quired.  Resume,  clips,  salary  require¬ 
ment  to  Box  9434,  editor  &  Publisher. 


SPORTS  REPORTER 
24,  (XX)  PM  seeks  reporter  for  one  of  the 
top  sports  departments  in  New  England. 
You  must  be  able  to  produce  first  rate 
I  game  coverage  and  features  for  a  wide- 
open  section  that  covers  everything  from 
community  sports  to  the  pros.  Success¬ 
ful  applicant  will  be  able  to  serve  as 
backup  editor.  Send  resume,  clips,  layr- 
outs  to  Ned  Bristol,  General  News  Edi¬ 
tor,  The  Sun  Chronicle,  Box  600,  Attle¬ 
boro  MA  02701. 


TELECOMMUNICATION  INDUSTRY 
WRITES 

Established  publisher  in  telecom,  mar¬ 
ket  needs  writers  for  new  and  existing 
publications.  Audience  is  technical  and 
managerial  levels  in  Fortune  500.  Ex¬ 
perience  in  telecom,  industry  preferred, 
writing  for  business  market  a  must.  Chi¬ 
cago  based  but  relocation  unnecessary. 
Permanent  part-time  or  freelance  now, 
could  become  full-time.  Salary  negoti¬ 
able.  Box  9453,  Editor  &  Publisher. 


MANAQINQ  EDITOR 
FOR  NEW  WEEKLY 
NEWSPAPER 

Managing  Editor/Edltor-ln- 
Chief  lor  new  weekly  news¬ 
paper.  Must  carry  responsibil¬ 
ity  for  weekly  newspaper. 
Management  and  editing  ex¬ 
perience  required.  Must  work 
with  publisher  on  newspaper 
development.  Excellent 
opportunity  for  career  growth. 
Salary  $^,000-50,000  depend¬ 
ing  on  experience,  qualifica¬ 
tions,  plus  stock  options. 
Send  resume  to  Bay  City  Com¬ 
munications,  Inc.,  PO  Box 
81346,  Mobile  AL  33608. 


1 

HELP  WANTED  ! 

HELP  WANTED 

EDITORIAL  1 

PRODUCTION 

THE  MISSOULIAN  has  an  immediate  1 
opening  for  the  position  of  Assistant  ! 
News  ^itor.  The  successful  applicant  i 
will  be  a  skilled  writer  with  impeccable  ! 
knowledge  of  grammar  and  style.  We  are  i 
looking  for  someone  who  can  lay  out  | 
good-looking  news  pages  on  deadline  j 
and  write  consistently  sharp,  accurate  ! 
headlines.  Editingand  layout  experience  | 
is  essential.  Send  clip  and  resume  by 
Friday,  Nov.  22  to:  Murray  Stearns,  Per-  ! 
sonnel  Director,  Missoulian,  PO  Box  ! 
8029,  Missoula  MT  59807.  j 

ASSISTANT 

PRODUCTION  MANAGER 

Excellent  opportunity  for  a  quality  and 
production  oriented  manager.  We  are  a 
major  metropolitan  paper  seeking  a  per¬ 
son  with  strong  letterpress  background. 
You  will  work  with  a  solid  management 
team  now  and  will  be  able  to  assume 
greater  responsibility  in  the  future. 
Analytical  and  communication  skills  are 
important.  We  are  looking  for  a  self¬ 
starting  individual  who  can  motivate 
others.  We  offer  a  good  salary  with  excel¬ 
lent  fringe  benefits  and  working  condi¬ 
tions.  Send  resume  and  salary  history  to 
Box  9462,  Editor  &  Publisher. 

VANDERBILT  STUDENT  COMMUNICA¬ 
TIONS,  INC.  seeks  a  consultant  journal-  i 
ist  and  an  administrator.  The  consultant  i 
journalist  assists  and  advises  student  ! 
editors  and  station  managers  on  matters  ; 
concerning  publication  content.  The  ; 
consultant  journalist  is  expected  to  be  i 
available  to  deal  with  emergencies.  This  1 
position  is  rated  as  a  VA  day  a  week 
job.  The  administrator  coordinates  the  I 
activities  of  attorneys,  the  accounting  I 
and  auditing  firm,  the  consultant  engi- 
neer,  and  those  of  any  others  assisting 
in  the  work  of  V.S.C.  the  administrator 
also  advises  and  assists  students  on  i 
staff  and  fiscal  management,  relations  I 
wit  others  in  the  university,  and  related  ; 
concerns.  The  position  is  rated  as  a  2'4  i 
day  a  week  job.  The  positions  of  consul-  j 
tant  journalist  and  administrator  can  be 
filled  by  one  person  (as  joint  responsi-  ; 
bilities)  or  by  two  persons.  Please  send  ; 
resume  and  supporting  materials  to  , 
Keith  Davies,  Box  507,  Peabody  ' 
Station,  Vanderbilt  University,  Nashville  : 
TN  37203.  Telephone  (615)  322-  , 
2753.  Application  deadline  15  January  ' 
1986.  Vanderbilt  University  is  an  Equal  ■ 
Opportunity.  Affirmative/Action  Employ-  | 
er.  1 

COMPOSING  ROOM  FOREMAN 

The  Herald,  central  Connecticut's 
largest  afternoon  newspaper,  40,000 
plus  Monday-Saturday  is  seeking  an 
energetic  individual  with  a  solid  union 
background  and  people  management 
skills.  This  "Hands-On”  position  re¬ 
quires  a  quality  conscious  and  deadline 
oriented  professional  with  the  ability  to 
motivate  others.  A  knowledge  of  news¬ 
paper  front  end  systems  and  all  phases 
of  photo  composition  is  a  must.  Good 
salary  and  benefit  package.  Send  re¬ 
sume  and  salary  history  to:  Personnel 
Manager,  The  Herald,  New  Britain  CT 
06050. 

MEDIUM  SIZED,  group  owned  daily 
looking  for  experienced  composing 
room  foreman.  Union  shop.  Excellent 
salary  and  benefits.  Send  resume  to: 
Charles  Pettit,  Publisher,  The  Daily 
Journal,  295  North  Broad  St.,  Elizabeth 
NJ  07207. 

WANTED:  Features  writer  for  lifestyle  j 
section  of  mid-sized  daily.  Assignments  | 
will  include  short,  lively  features  as  well  < 
as  in-depth  issue-type  stories.  Two  1 
year's  experience  on  a  daily  newspaper  | 
ideal.  Interest  in  food  writing  helpful.  ; 
Send  writing  samples  to:  Living  Editor,  { 
Savannah  News/Press,  111  West  Bay 
Street,  Savannah,  GA  31401. 

OPERATION  MANAGER 

Position  available  with  successful, 
twice-weekly  Zone  4  newspaper  for  an 
experienced  operations  manager  with 
working  knowledge  of  modern  composi¬ 
tion  and  offset  printing  technologies. 
Responsibilities  include  management 
of  pre-press,  platemaking,  pressroom 
and  distribution  activities.  Must  have 
excellent  people  management  skills  as 
well  as  prior  sales  experience  in  the 
\  commercial  printing  area.  Excellent 
i  company  paid  benefits,  salary  commen- 
1  surate  with  ability.  Please  send  resume 

1  and  salary  history  to  Box  9475,  Editor  & 
Publisher. 

WANTED:  News  reporter/  associate  edi¬ 
tor  for  fast  growing,  aggressive,  national 
award  winning,  twice  weekly.  Must  be 
news  smart,  hardworker.  Long  hours,  low 
pay.  Ohio's  most  exciting  newspaper. 
Resume,  references  and  clips  to;  Editor, 
Athens  News,  PO  Box  543,  Athens  OH 
45701. 

LEGAL  WRITER — Established  lawyer 
familiar  with  matters  relating  to  long- 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  ( 1 ,500-3,000  words) 
for  national  trade  magazine.  Send  re¬ 
sume  wth  clips  to  Box  9452,  Editor  & 
Publisher. 

i  PRODUCTION  MANAGER 

j  Growing  weekly  consumer  publication 

1  located  in  Wiefiita  Kansas  requires  ex¬ 
perienced  production  manager.  Candi- 
1  date  needs  strong  people  and  adminis- 
1  trative  skills  with  experience  in  budget¬ 
ing,  scheduling,  cost  analysis  and  per- 
j  sonnel.  Two-shift  operation  performing 
j  all  the  prepress  activities.  Competitive 
'  salary  and  bonus.  E.O.E.  Call  Mr.  Bryant 

1  collect  (316)265-8797  for  further  in- 
1  formation. 

E&P  CLASSIFIEDS 
The  Industry’s  Mar¬ 
ketplace 

To  sell  or  buy  news¬ 
paper  equipment 
(212)675-4380 

i  FULL-SERVICE  marketing  communica- 
!  tions  firm  in  the  midwest  is  seeking 
,  several  public  relations  professionals  to 
{ furthr  expand  their  p.r.  division.  The 

1  individual  should  be  knowledgeable  of 
program  developmment,  trad^e  press/ 

I  media  relatons,  have  solid  writing  capa- 
:  bilities  and  good  presentation  skills. 

1  Must  have  experience  in  the  industrial 
i  and/or  business-to-business  industries. 

1  Salary  up  to  $35,000  plus  good  benefit 
;  package.  Company  will  relocate.  Box 
j  9477,  Editor  &  Publisher. 

ASSISTANT  PRESS  FOREMAN  for 

1  growing  daily  TM  and  Sunday  AM. 
Community  offset  and  four  color  experi¬ 
ence  necessary,  good  salary  and  bene¬ 
fits.  Send  resume  (no  phone  calls)  to 
William  Studt,  Pressroom  Foreman,  The 
Daily  Freeman,  79  Hurley  Ave.,  Kings- 
!  ton  NY  12401. 

JOB  LEADS 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6(300  Ext.  R-4261  tor  cur¬ 
rent  federal  list. 
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HELP  WANTED 


PHOTOGRAPHER 


CHIEF  PHOTOGRAPHER 
29,000  Pacific  Northwest  daily  seeks 
experienced  chief  photographer  who  can 
lead  three-person  staff  by  example.  Must 
have  experience  with  color,  some 
graphics  knowledge  will  be  helpful.  Re¬ 
sponsibilities  include  managing  staff 
time  for  a  wide  varied  of  assignments, 
producing  enterprise  ideas  and  adminis¬ 
trative  duties  for  photo  department.  Sal¬ 
ary  negotiable  and  based  on  experience. 
Box  9450,  Editor  &  Publisher. 


PHOTOGRAPHY 


MORE  THAN  PAPPARAZZI  WANTED  to 
obtain  photos  of  nationai  personalities 
with  their  automobiles.  Brief  quotes  of 
why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of  your 
work  in  note  for  details  to  trade  maga¬ 
zine,  COLLISION,  PO  Box  M,  Franklin 
MA  02038. 


PHOTOJOURNAUSim 


THE  ALBUQUERQUE  JOURNAL  needs 
an  aggressive,  self-motivated  photo¬ 
grapher.  Color  experience  is  a  must.  This 
home-owned  newspaper  appreciates, 
displays  and  demands  quality  photojour¬ 
nalism.  Send  resume  and  portfolio  to 
Ray  Cary,  The  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque  NM  87103. 


PRESSROOM 


PRESSMAN 

Community  9  units,  SC  folder  with  bal¬ 
loon  and  community  folder.  Completely 
refurbished.  $12  an  hour  to  start.  Must 
have  maintenance  background.  Gallup 
Independent,  PO  Box  1210,  Gallup  NM 


POSITIONS 

WANTED 


_ CIRCULATION _ 

CIRCUUTION  MANAGER.  8000  daily. 
Experienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 

F.XECUTIVE  with  credentials  in  all 
phases  of  circulation,  marketing  and 
promotion.  Box  9421,  Editor  &  Pub¬ 
lisher. 


PROFESSIONAL,  seasoned,  multi- 
versed,  aggressive  in  sales-circulator 
seeking  immediate  position.  (702)364- 
0546. 


EDITORIAL 


AWARD-WINNING  magazine  editor, 
travel,  city;  crisp  writer,  AP,  UPl;  seeks 
editing/writing  challenge.  Norm 
Rowland,  9071  Metcalf,  S-106,  Over¬ 
land  Park  KS  66212.  (913)  383-3721. 


CITY  EDITOR 

Aggressive  local  coverage  and  newsroom 
excellence  inspire  this  professional  with 
four  years  reporting,  one  year  leadership 
work.  Prefer  small-medium  paper.  Zone 
9,  8,  7,  where  enthusiasm,  lively  copy 
are  priorities.  Proven  team  motivator 
with  skills,  ideas,  awards,  ethics,  de¬ 
dication.  (612)331-7167  message. 


CLEAR,  CONCISE  news  writer  seeks 
position  as  a  copy  editor  on  a  mid-sized 
daily,  any  Zone.  I  can  improve  the  writing 
of  others  and  I  know  style.  Honors  J- 
Grad,  nearly  two  years  experience.  Box 
9411,  Editor  &  Publisher. 


POSITIONS  WANTED 


COLUMNIST.  WRITER. ..FOR  HIRE- 
...FOR  LAUGHS... There  are  a  lot  of  fun¬ 
ny  things  going  on  in  this  world  but  not  a 
lot  of  people  vmo  are  writing  about  them 
in  a  fun  way,  a  smattering  of  which  are 
under  35.  If  something  isn't  done  to 
lighten  up  our  newspapers  and  maga¬ 
zines,  it  could  ultimately  lead  to  nothing 
less  than  the  end  of  modern  civilization 
as  we  know  it.  Though  this  might  not  be 
such  a  bad  thing  it  would  doubtless  put  a 
damper  on  a  lot  of  praple's  New  Year's 
Eve  plans.  I'm  looking  for  a  job  as  a 
newspaper  columnist,  which  I  have  ex¬ 
perience.  I'm  also  interested  in  a  job 
writing  features  for  a  newspaper  or 
magazine,  which  I  also  have  experience, 
if  you're  interested  in  hiring  me,  or  just 
having  me  around  for  laughs.  I'm  in¬ 
terested  in  talking  to  you.  Write  for  re¬ 
sume  and  clips  and  I'll  send  you  a  few 
pages  0  ston  ideas,  including  a  brief 
descrir  tion  of  the  approach  I'd  take.  The 
clips  will  tell  you  what  I  can  do  with  an 
idea,  or  assignment,  once  I  get  it.  Box 
9455,  Editor  &  Publisher. 


Conservative,  award-winning  editor/edi¬ 
torial  writer  with  sales/marketing  skills 
seeks  affiliation  with  southern  newspa¬ 
per  organization  serious  about  quality 
news  reporting.  Write  R.D.  Poe,  723 
Third  Ave.,  Winder  GA  30680. 


EDITOR,  weekly  newspaper,  with  5 
years  of  varied  experience  seeks  top 
writing/editing  position  on  a  large  week¬ 
ly  or  mid-sized  daily.  Solid  sportewriting 
background  with  award-winning  college 
daily.  Experience  also  includes  editorial, 
agriculture,  local  government,  features, 
photography,  editing,  layout.  A  proven 
perfectionist  who  can  adapt  and  pro¬ 
duce.  Box  9468,  Editor  &  Publisher. 


EMPLOYED  EDITOR,  experienced 
backwoods  to  big  cities,  seeks  top  spot 
daily  newsroom.  Proven  leader.  Knows 
readability  and  profitability  not  opposite 
goals.  Box  9469,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  seeks 
full-time  employment  on  magazine/ 
weekiy  newspaper  in  Zone  1 .  3  Years  on 
college  paper,  1  year  editing  internship, 
and  1  year  daily  experience.  Writing, 
production,  and  VDT  skills.  References, 
samples  available.  Contact  Randall  J. 
Samost,  4  Sheldon  Road,  Marblehead, 
MA  01945.  (617)631-6772. 


YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E&P’s 

Positions  Wanted 
section! 


POSITIONS  WANTED 


FORMER  PRO  baseball  player  with  writ¬ 
ing  experience  for  major  newspaper 
wants  reporting  position.  Either  sports, 
news,  or  features.  Glad  to  relocate.  Call 
John  Curtis-(714)492-6591. 


GRADUATE  OF  TOP  J-school  with  3 
years  of  varied  reporting  experience 
seeks  slot  on  metro  daily.  (Currently 
finishing  national  school  dese^egation 
study  financed  by  Ford  Foundation.  Par¬ 
ticularly  interested  in  government, 
education,  urban  affairs  and  sports.  Any 
Zone.  Box  9375,  Editor  &  Publisher. 


at  all  aspects  of  editing,  exceilent  at 
layout  and  heads.  Let's  grow  together. 
Box  9431,  Editor  &  Publisher. 


JOURNALISM  GRADUATE,  economics 
double  degree  seeks  entry  level  report¬ 
ing,  editing  job.  VDT  experience,  college 
daily  staff.  Want  to  learn  my  trade.  Any 
zone  Clifton  Linton,  11128  Hurdle  Hill 
Dr.,  Potomac  MD  20854.  (301)299- 
9406. 

MUCKRAKER/SPECIAL  PROJECTS 
MAN  seeks  job  east  of  Rockies.  Have  hit 
industrial,  medical,  business,  govern¬ 
ment  lawbreaking.  Heavy  court  expe¬ 
rience;  know  civil  and  criminal  sidn. 
Heavy  records  research;  know  agency 
codes.  Blue  collar  industry  jobs;  military 
background.  (Jover  technical  and  urban 
affairs  items.  Help  people  with  govt./job/ 
other  problems.  Down-to-earth 
approach;  good  listener.  Healthy  anger 
and  concern.  Kevin  Sherlock,  6610 
Whitsett,  No.  Hollywood  CA  91606 
(818)766-4042. 


PRECISION  COPY  EDITOR  available  for 
Sunday,  holiday  and  "fill-in”  NYC 
assignments.  Experienced  on  dally  VDT 
desk.  (718)345-2563,  435-1434. 

QUICK,  ACCURATE  hard  news  writer 
seeks  petition  on  a  very  high  quality  mid¬ 
sized  daily,  any  Zone.  I  have  a  knack  for 
understanding  complex  issues  and  writ¬ 
ing  so  that  your  readers  understand. 
Honors  J-Grad  with  1  1/2  years  weekly 
experience.  Box  9408,  Editor  &  Pub¬ 
lisher. 

SPORTS  COLUMNIST.  Knowledge  of  all 
major  sports.  Formerly  sports  editor/ 
columnist  for  small  daily;  sports  writer 
for  Atlanta  Journal;  have  appeared  in 
national  sports  mags.  Presently  J- 
instructor  at  Zone  8  college.  Age  44,  20 
years'  experience.  Prefer  Zones  3, 4, 6  or 
8.  Reply  to  Box  9451,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


SEASONED  COPY  EDITOR,  with  2 
years  experience  on  major  metro  daily, 
award  winner;  4  years  editor  rural  weex- 
ly.  Looking  for  post  on  either  coast, 
Rockies,  Southwest.  Call  (314) 
773-6158. 


TOP-NOTCH  SPORTSWRITER  and  a 
heckuva  guy.  Seeks  football  or  basket¬ 
ball  (pro  or  college)  beat,  general 
assignment  or  features  job.  Published 
nationally  (Sports,  Sporting  News,  Pro 
football  Weekly,  many  more).  Award 
winning  reporter.  Popular  columnist. 
All-star  refereiKes.  Now  at  suburban 
Los  Angeles  daily.  Anxious  to  pay  travel 
expenses  for  interview  or  tryout, 
anywhere  in  the  USA.  (213)391-3709. 


PHOTO  journalist  &  foreign  correspon¬ 
dent  for  major  metropolitan  daily;  well 
grounded  in  production  and  graphics; 
strong  on  geo-politics  and  the  Third 
World.  No  dependants.  Consider  any 
location.  U.S.  or  foreigri.  Full  details 
first  letter.  Available  for  interview.  Box 
9385,  Editor  &  Publisher. 


PRESSROOM 


Pressroom  Foreman;  Proven  ability  with 
strong  leadership  qualities.  Highly  skil¬ 
led  in  ail  phases  of  Offset  Newspaper 
Production.  Young,  energetic,  hard 
working  and  honest.  Qualify  and  waste 
conscious.  Innovative  and  very  strong  on 
a  preventative  press  maintenance.  Seek¬ 
ing  a  challenging  position  as  Pressroom 
Foreman  or  Superintendent.  Box  9379, 
Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  ana  quali¬ 
fy  conscious.  Proven  track  record  and 
highest  references.  Box  9374,  Editor 
and  Publisher. 


MIDWEST  OPERATIONS/ 
PRODUCTION  MANAGER  with  solid 
production  background  and  proven 
management  track  record  looking  to 
I  relocate.  Energetic,  progressive,  self 
motivated,  experienced  in  up-grading  to 
state  of  the  art,  full  color,  quality 
control,  strong  on  systems  and  people 
skills.  20  years  newspaper  experience. 
Looking  for  TOP  NOTCH  company.  Box 
9474,  Editor  &  Publisher. 

PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  1/2 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 


GOING  THROUGH  WITHDRAWAL- 
Reporter,  5  years  daily  experience, 
wants  to  return  to  profession  after 
2-year  absence.  Newsprint  is  in  blood. 
Zone  3  or  4.  Box  9467,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Readability  formulas  are  not  reliable 


By  William  C.  Porter 

Readability  formulas,  such  as  the 
well-known  one  developed  by 
Rudolph  Flesch,  may  encourage 
news  reporters  to  strive  toward  an  im¬ 
mature  writing  style. 

A  just-completed  study  of  more 
than  200  news  stories  shows  that  stor¬ 
ies  by  inexperienced  student  writers 
were  rated  by  the  formulas  as  easier  to 
read  than  sample  stories  written  by 
experienced  reporters.  Some  stories 
rated  were  taken  from  America’s 
prestige  newspapers. 


If  readability  scores 
alone  measure  how  easy 
to  read  a  story  is,  this 
study  wouid  indicate  that 
students  in  their  first 
joumaiism  ciass  write 
more  readabie  stories 
than  experienced  repor- 


Readability  scores  calculated  using 
the  Flesch  formula  showed  that  sto¬ 
ries  by  professional  writers  deman¬ 
ded  nearly  two  additional  grade  levels 
of  reading  skill. 

The  study  was  conducted  by  the 
author,  an  assistant  professor  of  com¬ 
munication  at  Brigham  Young  Uni¬ 
versity,  Provo,  Utah. 

The  W  student-written  news  stories 
required  mid-lOth-grade  reading 
skills  (10.50).  The  152  stories  by  pro¬ 
fessional  reporters  required  skills  in 
the  12th-grade  range  (12.25). 

If  readability  scores  alone  measure 
how  easy  to  read  a  story  is,  this  study 
would  indicate  that  students  in  their 
first  joumaiism  class  write  more  read¬ 
able  stories  than  experienced  report¬ 
ers. 

It  isn’t  likely  that  as  reporters  gain 
writing  experience  their  stories  be¬ 
come  progressively  more  difficult  to 
read. 

A  more  likely  explanation  is  that 
readability  formulas  alone  do  not 
measure  enough  critical  dimensions 
of  writing  style  to  separate  beginning 

(Porter  is  an  assistant  professor  of  com¬ 
munication  at  Brigham  Young  Uni¬ 
versity.) 


writers  from  experienced  ones. 

Readability  formulas,  such  as  that 
developed  by  Rudolph  Flesch,  are 
primarily  measures  of  word  and  sen¬ 
tence  length. 

Pioneer  readability  researchers 
found  that  text  consisting  of  short 
words  and  sentences  correlated  with 
good  reading  comprehension  scores. 
Dozens  of  formulas  eventually  were 
developed  that  supposedly  produce  a 
single  score,  usudly  expressed  as  a 
grade  level,  telling  how  difficult  a 
given  piece  of  writing  is. 

However,  the  BYU  study  indicates 
that  news  stories  by  student  writers 
which  readability  formulas  rate  as 
“easy  to  read”  simply  may  be  imma¬ 
ture  writing. 

Student  journalists  may  use  shorter 
words  in  their  news  stories  than  they 
will  use  later  in  their  careers. 

Experienced  news  writers  may  be 
more  likely  than  student  writers  to 
have  the  skills  required  to  package  a 
number  of  ideas  in  clear,  well-crafted 
—  but  longer  —  sentences. 

When  average  readability  scores 
are  examined  for  individual  newspa¬ 
pers,  the  Wall  Street  Journal  stories 
and  those  from  the  Utah  newspapers 
score  significantly  easier  to  read  than 
stories  from  the  Los  Angeles  Times  or 
the  New  York  Times. 

One  possible  explanation  for  these 
differences  is  that  the  Wall  Street 
Journal  front-page  stories  used  in  the 
sample  are  formula  writing.  Their 
anecdotal  opening  paragraphs  lead  to 
the  main  idea  which  is  full  of  detail 
and  is  presented  in  a  conversational 
style. 

It  isn’t  iikeiy  that  as  re¬ 
porters  gain  writing  ex¬ 
perience  their  stories  be 
come  progressiveiy  more 
difficuit  to  read. 

Stories  from  the  Utah  newspapers 
tend  to  be  formula  writing  of  another 
kind  —  the  traditional  inverted  pyra¬ 
mid.  The  New  York  Times  and  Los 
Angeles  Times  stories  seem  less  pre¬ 
dictable  in  their  structure  but  more 
literary  in  their  wording. 

It  may  be  that  when  a  greater  de¬ 
gree  of  news-story  structure  is  im¬ 
posed  on  reporters  by  editors,  it  tends 
to  produce  stories  with  lower  reading- 


difficulty  scores. 

It  may  also  be  that  editors  and  writ¬ 
ers  of  the  Los  Angeles  Times  and  the 
New  York  Times  view  their  audience 
as  having  better  reading  skills  than  do 
the  staffs  of  the  Wall  Street  Journal 
and  the  Utah  newspapers. 

More  research  is  planned  at  BYU  to 
investigate  these  possibilities  and  to 
try  to  explain  the  differences  between 
readability  scores  of  novice  and  ex¬ 
perienced  writers. 

A  statistical  procedure  called  step¬ 
wise  discriminant  analysis  was  also 
used  in  the  BYU  study  to  identify  spe¬ 
cific  differences  between  writing 
styles  of  the  students  and  profes¬ 
sionals. 


IVhen  average  readabii- 
ity  scores  are  examined 
for  indhfiduai  newspap¬ 
ers,  the  Waii  Street  Jour- 
nai  stories  and  those 
from  the  Utah  newspap¬ 
ers  score  significantly 
easier  to  read  than  stor¬ 
ies  from  the  Lxjs  Apgeies 
Times  or  the  New  York 
Times. 

Among  these  differences  was  the 
fact  that  inexperienced  writers  used  a 
higher  percentage  of  prepositions. 
Experienced  writers,  on  the  other 
hand,  used  a  significantly  higher  per¬ 
centage  of  pronouns. 

The  study  compared  60  stories  writ¬ 
ten  by  college  students  in  their  first 
news  writing  class  with  152  stories 
written  by  staff  writers  of  seven  news¬ 
papers. 

Newspapers  from  which  stories 
were  taken  include:  the  Provo  (Utah) 
Daily  Herald',  Ogden  (Utah)  Stan¬ 
dard-Examiner',  the  Salt  Lake  Tribun- 
e;  the  Deseret  News  (Salt  Lake  City); 
the  New  York  Times,  Los  Angeles 
Times  and  the  Wall  Street  Journal. 

Readability  scores  for  each  of  the 
212  stories  were  calculated  by  compu¬ 
ter  using  Bell  Laboratories’  “Writer’s 
Workbench”  program.  The  style- 
analaysis  feature  in  “Writer’s  Work¬ 
bench”  produces  four  readability 
scores  for  each  story. 

The  Wall  Street  Journal  has  the 
lowest  average  readability  scores  for 
the  21  stories  taken  from  its  font  page. 
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...With  an  ad  in  E&P's  January  4  REVIEW  & 
FORECAST  issue.  This  special  issue  will  be  read 
by  E&P's  influential  audience  interested  in: 

•  Review  of  industry  TRENDS  &  ACTIVITIES  and  PROJECTIONS  for  1986. 

•  Changes  of  ownership  of  daily  and  weekly  newspapers  and  broadcast 
properties  during  '85. 

•  Review  of  production  developments  in  '85. 

Corporate  or  product  advertising  in  E&P  can  give  you  a  strong  start  in  '86.  Call  your 
E&P  advertising  representative  or  Don  Parvin,  Ad  Manager,  at  212  675-4380.  Put  the 
odds  in  your  favor. 

SPACE  RESERVATION  DEADLINE:  DECEMBER  20, 1985 

Editor  A  Publisher  •  11  west  19th  street,  New  York,  N.Y.  10011 


_  'EiistAniendmeniEWSa:^ 
Ibd'lbEM'S)GetMoHeBm^ 


CALL  FOR  ENTRIES.  DEADLINE:  FE&  3, 1986 

9 


James  E.  Scripps,  founder  of 
the  Detroit  News,  considered  his 
half  brother  such  a  poor  journalist 
that  he  wouldn't  even  give  him  a 
job  Fortunately  for  all  of  us. 
Edward  Willis  Scripps  kept  battl¬ 
ing.  In  the  process,  he  set 
standards  we  still  follow  today. 

If  you  think  your  paper  mea¬ 
sures  up  to  Scrippsf  standards  for 
protecting  the  ^st  Amendment, 
send  us  your  best  work.  If  our 
judges  agree  and  choose  your 
entry  as  America’s  best,  you'll 
win  a  special  plaque,  $2,500 
to  share  with  your  staff  and 
the  kind  of  recognition 
money  can't  buy. 


SCRIPPS  HOWARD 
i!l  FOUNDATION 


and  Robert  Clark,  president  of  the 
American  Society  of  Newspaper 
Editors. 

Entry  blanks  and  fact  sheets 
are  available  from  The  Edward 
Willis  Scripps  Awards,  Scripps 
Howard  Foundation,  1100  Central 
Hust  Tower,  Cincinnati,  Ohio  45202. 

Defending  the  First  Amend¬ 
ment  is  a  tough  business.  But  if 
you're  good  enough,  we’ll  see  to 
it  that  you  won’t  have  to  fight  for 
recognition. 


Any  newspaper  in  the  US. 
and  its  territories  is  ehgible.  The 
judges  are  Louis  D.  Boccardi, 
president  and  general  manager 
of  The  Associated  Press; 

Maxwell  McCrohon,  executive 
vice  president  and  editor-in-chief 
of  United  Press  International; 
Richard  Johnson,  president 
of  the  American  News¬ 
paper  Publishers 
Association; 


